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Abstract

This study analyzes the impact of digital marketing strategies implemented by real estate agents
through digital platforms on increasing real estate sales opportunities in Saudi Arabia. A
quantitative approach was employed using an online questionnaire distributed to real estate
agents, marketers, and market followers (N=104). The instrument included a five-point Likert
scale; reliability was satisfactory (Cronbach’s a = 0.833). Results show strong agreement that
content quality, visual elements (images/video), and interactive content enhance trust and
increase the likelihood of contacting the agent; the overall scale mean was 4.04 (SD = 0.68).
Twitter/X emerged as the leading platform for market following, while Snapchat and Instagram
lead for listing promotion, with short-form video being the most effective content type. Findings
indicate a positive link between effective digital strategy adoption and improved sales
opportunities and faster decision cycles. The study recommends practical training for agents in
visual/interactive content design and channel management aligned to audience behavior.

Keywords: Digital marketing; Real estate agent; Social media platforms; Content marketing;
Paid advertising; Trust; Saudi Arabia; Likert scale; Cronbach’s alpha.
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