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* Kotler, P. (2017). Marketing for Hospitality and Tourism. Pearson Education.
« Smith, J. (2020). Public Relations in the Digital Age. Oxford University Press.
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 Davis, R., & Allen, L. (2018). Strategic Communication in Tourism Promotion. Routledge.
* Brown, T., Wilson, M., & Chan, L. (2021). Tourism Marketing and PR Strategies. Springer.
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