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serious! Understanding the functional building blocks of social media. Business Horizons,
54(3), 241-251.
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Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and
opportunities of Social Media. Business Horizons, 53(1), 59-68.
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Labrecque, L. 1., Markos, E., & Milne, G. R. (2011). Online personal branding: Processes,
challenges, and implications. Journal of Interactive Marketing, 25(1), 37-50.
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Zhao, S., Grasmuck, S., & Martin, J. (2008). Identity construction on Facebook: Digital
empowerment in anchored relationships. Computers in Human Behavior, 24(5), 1816-1836.
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social media ecosystem. Business Horizons, 54(3), 265-273.
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Gensler, S., Voélckner, F., Liu-Thompkins, Y., & Wiertz, C. (2013). Managing brands in the social
media environment. Journal of Interactive Marketing, 27(4), 242-256.
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Tiago, M. T. P. M. B., & Verissimo, J. M. C. (2014). Digital marketing and social media:
Why bother? Business Horizons, 57(6), 703-708.
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Kingsnorth, S. (2022). Digital Marketing Strategy: An Integrated Approach to Online
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Dwivedi, Y. K., Rana, N. P, Slade, E. L., Singh, N., & Kizgin, H. (2021). Setting the future of
digital and social media marketing research: Perspectives and research propositions.
International Journal of Information Management, 59, 102168.
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Ryan, D. (2020). Understanding Digital Marketing: Marketing Strategies for Engaging the
Digital Generation (5th ed.). Kogan Page.
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Chaffey, D., & Smith, P. R. (2022). Digital Marketing Excellence: Planning, Optimizing and
Integrating Online Marketing (6th ed.). Routledge.
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Kannan, P. K., & Li, H. A. (2017). Digital marketing: A framework, review and research
agenda. International Journal of Research in Marketing, 34(1), 22-45.
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Lemon, K. N., & Verhoef, P. C. (2016). Understanding customer experience throughout the
customer journey. Journal of Marketing, 80(6), 69-96.
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Stephen, A. T. (2016). The role of digital and social media marketing in consumer behavior.
Current Opinion in Psychology, 10, 17-21.
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