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1.1 Introduction 

 

   Social media is like a bustling digital marketplace where ideas, information, and opinions are 

exchanged at lightning speed. It’s where trends are born, news breaks, and communities thrive. But 

have you ever wondered why some posts go viral while others fade into obscurity? Or why certain 

topics dominate your feed one day and disappear the next? Understanding these dynamics is like 

unlocking the secrets of a digital universe.  

 

  Think about all the things you see, share, and talk about on social media—funny videos, news 

updates, memes, and more. It’s like a giant online party where everyone’s invited! But have you 

ever wondered how all this stuff spreads and why some things become really popular while others 

don’t? That’s what we’re exploring in this project. We want to understand how social media 

works—how people connect, share, and shape what’s cool or important online. By figuring this 

out, we can learn a lot about how social media affects our lives and society.      

 

  In this project, we’re embarking on a fascinating journey of social media, exploring the trends, 

patterns, and implications that shape our online interactions. By unraveling these mysteries, we 

hope to gain valuable insights into how social media influences our behavior, shapes our 

perceptions, and impacts society as a whole. 

 

  This project embarks on a comprehensive exploration of the multifaceted dynamics of social media, 

aiming to uncover the underlying mechanisms that govern the behaviors and interactions of users 

within these digital ecosystems. By employing a diverse array of analytical tools and 

methodologies, ranging from network analysis to sentiment mining, we seek to unravel the intricate 

patterns of content dissemination, user engagement, and community formation that characterize 

social media platforms. Through our research, we aspire to gain a deeper understanding of how 

these dynamics influence the formation of public discourse, the propagation of cultural norms, and 

the dissemination of information in the digital age. 
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1.1 Introduction 

         Social Media Dynamics: 

         Social media is like a web with billions of connections. When someone shares something, like a funny 

video or an important news article, it can quickly spread to lots of other people. It’s like a chain reaction! On 

social media, people come together around shared interests, like hobbies or causes. These groups are like 

digital clubs where members chat, share ideas, and support each other. It’s all about making connections! 

Using social media can make us feel happy and connected, but sometimes it can also make us feel bad. 

Seeing perfect pictures or comparing ourselves to others can sometimes make us feel down. Scientists are 

studying how social media affects our feelings and behaviors to help make it a happier place. Social media 

Dynamic is like solving a big puzzle. By studying how things spread, how people connect, and how it makes 

us feel, we can learn how to make social media better for everyone. 

 

The Impact on Individuals: 

  But what does all of this mean for us as individuals? How does scrolling through our social media 

feeds affect our thoughts, emotions, and behaviors? Research suggests that social media can have 

both positive and negative effects on individual well-being. 

  On the positive side, social media can provide opportunities for social connection, emotional 

support, and self-expression, allowing us to stay connected with friends and family, discover new 

interests, and express ourselves creatively. However, it can also give rise to feelings of envy, 

anxiety, and loneliness, as we compare ourselves to others and seek validation through likes and 

comments. 

  Understanding the psychological mechanisms underlying these effects—such as social comparison, 

fear of missing out (FOMO), and the impact of curated online identities—is crucial to promoting 

healthy social media habits and mitigating potential negative consequences. 

 

  The Influence on Communities and Society: 

 

  Beyond its impact on individuals, social media dynamics also shape the fabric of communities and 

society at large. The formation of online echo chambers—environments where individuals are 

exposed to information and perspectives that reinforce their existing beliefs—and the spread of 

misinformation and polarizing narratives pose significant challenges to informed discourse and 

democratic participation. 

  Moreover, social media has become a powerful tool for political mobilization, social activism, and 

cultural change, amplifying voices that were previously marginalized and catalyzing movements 

for social justice and equality. However, it also presents risks, such as the proliferation of extremist 

ideologies, the erosion of trust in traditional institutions, and the manipulation of public opinion 

through targeted misinformation campaigns. 
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1.1 Introduction 

  

  The Need for Research: 

 

  Given the pervasive influence of social media in our lives, there is an urgent need for research that 

examines its impact and implications from multidisciplinary perspectives. By studying social 

media dynamics through the lenses of psychology, sociology, communication studies, computer 

science, and beyond, we can gain a deeper understanding of the complex interplay between 

technology, culture, and human behaviour in the digital age. 

 

  Through empirical investigation and critical inquiry, we aim to uncover the mechanisms through 

which social media shapes our perceptions, behaviours, and societal norms. By shedding light on 

these dynamics, we can inform evidence-based interventions, policies, and practices aimed at 

fostering a more informed, inclusive, and resilient digital society. 
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1.2 Research Problem 

 

  1.Social Media Usage: 

     We're investigating why people do things like liking, sharing, and commenting on social media. 

What drives these actions and how does it influence our online behavior?  

 

      2. The Influence of Politics on Social Media:  

     Politics is a big topic online, shaping discussions and opinions. We're exploring how social media        

platforms affect political conversations, why certain topics become popular, and how algorithms might 

sway what we see.  

 

  3. Social Media's Impact on Relationships: 

 Social media has changed the way we connect with others. We're examining whether it brings us closer 

together or causes tensions in friendships, families. 

 

 4. Emotional Responses to Social Media: 

 Spending time on social media can affect our emotions. We're looking into how it makes us feel - 

whether it boosts our mood, increases stress, or triggers other emotions, and why. By examining these 

areas in detail, we aim to gain insights into the ways social media influences our lives. Ultimately, we 

hope to find ways to make social media a more positive and fulfilling experience for everyone. 
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1.3 Research Significant 

 

1. Understanding How Social Media Affects You: 

 

Social media is a big part of our lives, but it can sometimes make us feel bad. Have you ever felt left 

out or sad after seeing someone else's posts? That's why we need to figure out how social media 

affects our feelings about ourselves. If we understand this better, we can use social media in a way 

that makes us feel happier. 

 

2. Building Better Online Communities: 

 

Social media is like a huge online neighborhood where people from all over the world come together 

to share ideas and connect with each other. But sometimes, people only talk to others who are like 

them, and it can be hard for new ideas or different voices to be heard. That's why it's important to 

study how social media communities form and how we can make them more welcoming and 

inclusive for everyone. 

 

3. Sorting Out Fake News and Rumors: 

Have you ever seen a post online that turned out to be fake or misleading? That's called fake news, 

and it can spread really quickly on social media. It's important to study how fake news spreads and 

how we can stop it from spreading. By understanding this, we can develop strategies to make sure 

that the information people see on social media is accurate and trustworthy. 

 

4. Learning to Be Smart Online:   

Just like we learn to be safe and kind in the real world, it's important to learn how to be smart and 

responsible online too. This means knowing how to spot fake news, protect our privacy, and be  

respectful to others online. By studying how social media works, we can teach people how to be 

smart and safe online.    

 

5. Making Rules to Keep Everyone Safe: 

 

Sometimes, we need rules to make sure everyone stays safe and has a good time online. By studying 

how social media affects people and communities, we can help policymakers make better rules to 

protect our privacy, stop cyberbullying, and make sure everyone has a voice online. 
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1.4 Research Questions 

 Main Research Question: 

1) How do social media dynamics influence user behavior and societal discourse? 

Sub-questions: 

a. How does social media usage impact individuals’ perceptions of reality and self-image? 

b. What role do curated social media profiles play in shaping users’ self-esteem and self 

perception? 

c. How do exposure to idealized images and lifestyles on social media affect individuals’ body 

image and mental health? 

d. In what ways do feedback mechanisms such as likes, comments, and shares influence users 

validation and sense of worth? 

 

Main Research Question: 

2. What are the implications of social media engagement for interpersonal relationships and 

community dynamics? 

Sub-questions: 

a. How does social media usage affect the quality and quantity of face-to-face interactions among 

individuals? 

b. What role does social media play in fostering or hindering empathy, understanding, and social 

support within communities? 

c. How do online communities formed on social media platforms contribute to social cohesion or 

polarization in society? 

 

Main Research Question: 

3.How does social media content dissemination shape public opinion, cultural norms, and societal 

trends? 

Sub-questions: 

a. What factors contribute to the virality and spread of content on social media platforms? 

b. How do algorithms and recommendation systems influence the visibility and reach of diverse 

perspectives and ideas? 

c. In what ways does social media contribute to the amplification or mitigation of misinformation, 

echo chambers, and filter bubbles in public discourse? 
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Main Research Question: 

4) What are the psychological effects of social media usage on individuals’ mental health? 

Sub-questions: 

a. How does excessive social media use contribute to feelings of loneliness, social comparison, and 

FOMO (fear of missing out) among users? 

b. In what ways do cyberbullying, online harassment, and negative feedback on social media 

platforms affect individuals self-esteem, emotional well-being, and mental health 

outcomes? 

c. How do features such as notifications, likes, and comments on social media platforms influence 

users’ dopamine responses and addiction-like behaviors? 

 

Main Research Question: 

5) How do social media platforms contribute to the spread of misinformation and conspiracy 

theories? 

Sub-questions: 

a. What role do algorithmic biases, echo chambers, and filter bubbles play in amplifying 

misinformation and pseudoscience on social media platforms? 

b. How do social media users’ cognitive biases, selective exposure, and confirmation bias 

contribute to the proliferation of false information and conspiracy theories? 

c. What strategies and interventions can be implemented by social media platforms to combat the 

spread of misinformation and promote digital literacy among users? 

 

Main Research Question: 

6) What are the implications of social media-induced stress and digital burnout on individuals’ 

overall well-being? 

Sub-questions: 

a. How does the constant pressure to curate and maintain an idealized online persona contribute to 

stress, anxiety, and burnout among social media users? 

b. In what ways does the blurring of boundaries between work, personal life, and social media 

contribute to stress-related health issues and psychological distress? 

 

c. How can individuals, organizations, and policymakers promote healthier social media habits, 

digital detox practices, and mindfulness strategies to mitigate the negative impacts of 

social media on mental health? 
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Main Research Question: 

7) What role does social media play in shaping communication patterns and relationship dynamics? 

Sub-questions: 

a. How does the use of emojis, stickers, and other non-verbal cues impact the tone and 

interpretation of messages exchanged on social media platforms? 

b. In what ways do social media platforms facilitate or hinder meaningful conversations, emotional 

expression, and empathy between individuals? 

c. How do factors such as anonymity, distance, and asynchronous communication on social media 

affect the quality and depth of interpersonal relationships? 

 

Main Research Question: 

8) How do social media platforms affect romantic relationships? 

Sub-questions: 

a. How does social media usage influence jealousy, trust, and surveillance behaviors within 

romantic relationships? 

b. In what ways do public displays of affection, relationship status updates, and couple photos on 

social media impact perceptions of relationship satisfaction and stability? 

c. How do conflicts, misunderstandings, and breakups mediated through social media platforms 

affect individuals’ emotional well-being and relationship outcomes? 

 

Main Research Questions: 

9) What are the implications of social media on family dynamics and parent-child relationships? 

Sub-questions: 

a. How does parental monitoring and mediation of children’s social media usage influence parent-

child communication, trust, and autonomy? 

b. In what ways does family cohesion, bonding, and support change in response to shared 

experiences, memories, and interactions on social media? 

 

c. How do generational differences in social media usage and digital literacy contribute to 

intergenerational conflicts and negotiations over privacy, boundaries, and online 

safety? 
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Main Research Question: 

10) What role does social media play in shaping political attitudes, beliefs, and behaviors? 

Sub-questions: 

a. How do exposure to political content and interactions on social media platforms influence 

individuals’ political ideology and affiliation? 

b. In what ways does social media contribute to the dissemination of political misinformation, 

propaganda, and polarization? 

c. How does social media facilitate political mobilization, activism, and civic engagement among 

users? 

 

                                    1.5 Research Objectives 

Research Objective 1: 

To examine the impact of social media dynamics on individual perceptions and behaviors. 

 

Sub-objectives: 

1.1. Investigate how social media usage influences individuals’ perceptions of reality and self-

image. 

1.2. Assess the role of curated social media profiles in shaping users’ self-esteem and perception. 

1.3. Analyze the effects of exposure to idealized images and lifestyles on mental health and body 

image. 

1.4. Examine the influence of feedback mechanisms such as likes, comments, and shares on users’ 

validation and sense of worth. 

 

Research Objective 2: 

To explore the implications of social media engagement for interpersonal relationships and 

community dynamics. 

Sub-objectives: 

2.1. Assess how social media usage impacts the frequency and quality of face-to-face interactions 

among individuals. 

2.2. Investigate the role of social media in fostering or hindering empathy, understanding, and 

social support within communities. 

2.3. Analyze how online communities formed on social media platforms contribute to social 

cohesion or polarization in society. 
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Research Objective 3: 

To understand how social media content dissemination shapes public opinion, cultural norms, and 

societal trends. 

Sub-objectives: 

3.1. Identify factors contributing to the virality and spread of content on social media platforms. 

3.2. Examine how algorithms and recommendation systems influence the visibility and reach of 

diverse perspectives and ideas. 

3.3. Investigate the impact of social media on the amplification or mitigation of misinformation, 

echo chambers, and filter bubbles in public discourse. 

 

 

Research Objective 4: 

To assess the psychological effects of social media usage on individuals’ mental health. 

Sub-objectives: 

4.1. Explore how excessive social media use contributes to feelings of loneliness, social 

comparison, and fear of missing out (FOMO) among users. 

4.2. Investigate the effects of cyberbullying, online harassment, and negative feedback on 

individuals’ self-esteem, emotional well-being, and mental health outcomes. 

4.3. Examine how features such as notifications, likes, and comments on social media platforms 

influence users’ dopamine responses and addiction-like behaviors. 

 

Research Objective 5: 

To examine how social media platforms contribute to the spread of misinformation and conspiracy 

theories. 

Sub-objectives: 

5.1. Analyze the role of algorithmic biases, echo chambers, and filter bubbles in amplifying 

misinformation and pseudoscience on social media platforms. 

5.2. Investigate how social media users’ cognitive biases and selective exposure contribute to the 

proliferation of false information and conspiracy theories. 

5.3. Assess strategies and interventions to combat the spread of misinformation and promote digital 

literacy among social media users. 

 

 

 

16 



 

 

Research Objective 6: 

To explore the implications of social media-induced stress and digital burnout on individuals’ 

overall well-being. 

Sub-objectives: 

6.1. Investigate how the pressure to curate and maintain an idealized online persona contributes to 

stress, anxiety, and burnout among social media users. 

6.2. Examine the impact of the blurring of boundaries between work, personal life, and social 

media on stress-related health issues and psychological distress. 

     6.3. Evaluate strategies to promote healthier social media habits, digital detox practices, and 

mindfulness strategies to mitigate the negative impacts of social media on mental 

health. 

 

Research Objective 7: 

To assess the role of social media in shaping communication patterns and relationship dynamics. 

Sub-objectives: 

7.1. Analyze how the use of emojis, stickers, and other non-verbal cues impact the interpretation of 

messages on social media platforms. 

7.2. Investigate how social media facilitates or hinders meaningful conversations, emotional 

expression, and empathy between individuals. 

7.3. Assess how factors such as anonymity, distance, and asynchronous communication on social 

media affect the quality and depth of interpersonal relationships. 

 

Research Objective 8: 

To understand how social media platforms affect romantic relationships. 

Sub-objectives: 

8.1. Examine how social media usage influences jealousy, trust, and surveillance behaviors within 

romantic relationships. 

8.2. Investigate the impact of public displays of affection, relationship status updates, and couple 

photos on social media on relationship satisfaction and stability. 

8.3. Analyze how conflicts, misunderstandings, and breakups mediated through social media 

platforms affect individuals’ emotional well-being and relationship outcomes. 
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Research Objective 9: 

To explore the implications of social media on family dynamics and parent-child relationships. 

Sub-objectives: 

9.1. Investigate how parental monitoring and mediation of children’s social media usage influence 

parent-child communication, trust, and autonomy. 

9.2. Examine how family cohesion, bonding, and support change in response to shared experiences, 

memories, and interactions on social media. 

9.3. Assess how generational differences in social media usage and digital literacy contribute to 

intergenerational conflicts and negotiations over privacy, boundaries, and online safety. 

 

 

Research Objective 10: 

To assess the role of social media in shaping political attitudes, beliefs, and behaviors. 

Sub-objectives: 

10.1. Examine how exposure to political content and interactions on social media platforms 

influence individuals’ political ideology and affiliation. 

10.2. Investigate the contribution of social media to the dissemination of political misinformation, 

propaganda, and polarization. 

10.3. Assess how social media facilitates political mobilization, activism, and civic engagement. 

 

 

1.6 Research Hypotheses: 

Research Objective 1: 

Hypothesis 1.1:  People who use social media a lot might see the world and themselves in a way 

that's not very accurate. 

Hypothesis 1.2:  People who often look at carefully made social media profiles might feel worse 

about themselves compared to those who don't. 

Hypothesis 1.3: Seeing perfect pictures and lifestyles on social media could make people feel 

worse about their bodies and mental health. 

Hypothesis 1.4: When people get a lot of likes, comments, and shares on social 

media, they might feel better about themselves. 
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Research Objective 2: 

Hypothesis 2.1 Using social media a lot might lead to fewer real-life conversations with people. 

Hypothesis 2.2: Spending time on social media could make people less caring and supportive in 

online groups. 

Hypothesis 2.3: Online groups on social media might either stick together well or argue a lot, 

depending on how people interact and what they're interested in. 

 

Research Objective 3: 

Hypothesis 3.1: Stuff that gets really popular on social media depends on if it's new, makes 

people feel something, and if lots of people interact with it. 

Hypothesis 3.2: The computer programs on social media that suggest stuff might only show 

certain ideas, making groups of people only hear what they already think. 

Hypothesis 3.3: Social media can make both true and false stuff spread more, depending on how 

well the websites control what's allowed and teach users about what's real. 

 

Research Objective 4: 

Hypothesis 4.1: Using social media too much might make people feel lonelier, compare 

themselves to others, and worry about missing out. 

Hypothesis 4.2: People who get bullied or treated badly on social media might feel worse about 

themselves and not be as mentally healthy. 

Hypothesis 4.3: Stuff like getting notifications and likes on social media might make people feel 

good because of a chemical in their brains, and they might get kind of addicted to it. 

 

Research Objective 5: 

Hypothesis 5.1: Social media's computer programs and groups of like-minded people might 

make false stuff and fake science seem more important. 

Hypothesis 5.2: People's natural ways of thinking and only looking at what they agree with 

might make lies and conspiracy theories spread. 

Hypothesis 5.3: Teaching people how to understand digital stuff better might help stop lies from 

spreading on social media. 
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Research Objective 6: 

Hypothesis 6.1: Feeling like you have to make yourself look perfect online might make you feel 

more stressed, anxious, and tired. 

Hypothesis 6.2: Blurring boundaries between work, personal life, and social media will increase 

stress-related health issues and psychological distress among individuals. 

Hypothesis 6.3: Interventions promoting healthier social media habits and digital detox practices 

will lead to improved mental health outcomes among users. 

 

 

Research Objective 7: 

Hypothesis 7.1: The use of emojis, stickers, and other non-verbal cues on social media platforms 

will enhance the tone and interpretation of messages exchanged between individuals. 

Hypothesis 7.2: Social media platforms will facilitate meaningful conversations, emotional 

expression, and empathy between individuals, leading to stronger interpersonal 

relationships. 

Hypothesis 7.3: Anonymity, distance, and asynchronous communication on social media will 

negatively impact the quality and depth of interpersonal relationships. 

 

Research Objective 8: 

Hypothesis 8.1: Social media usage will increase jealousy, surveillance behaviors, and trust 

issues within romantic relationships. 

Hypothesis 8.2: Public displays of affection, relationship status updates, and couple photos on 

social media will positively impact perceptions of relationship satisfaction and stability. 

Hypothesis 8.3: Conflicts, misunderstandings, and breakups mediated through social media 

platforms will lead to negative emotional outcomes and relationship dissolution. 

 

Research Objective 9: 

Hypothesis 9.1: Parental monitoring and mediation of children’s social media usage will 

positively influence parent-child communication, trust, and autonomy. 

Hypothesis 9.2: Family cohesion, bonding, and support will increase in response to shared 

experiences, memories, and interactions on social media. 

 

Hypothesis 9.3: Generational differences in social media usage and digital literacy will 

contribute to intergenerational conflicts and negotiations over privacy, boundaries, and 

online safety. 
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Research Objective 10: 

Hypothesis 10.1: Exposure to political content and interactions on social media platforms will 

influence individuals’ political attitudes, beliefs, and behaviors. 

Hypothesis 10.2: Social media will contribute to the dissemination of political misinformation, 

propaganda, and polarization, leading to increased ideological divisions. 

Hypothesis 10.3: Social media will facilitate political mobilization, activism, and civic 

engagement among users, leading to increased participation in democratic processes 

and social change efforts. 

 

 

 

 

 

1.8 Research model 

 

 

  

Figure.2 

Designed by Miznah 
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Independent variables

Social media usage

Interaction with brand content

Consumer attitude

Dependent variable

Frequency and duration of consumers

Types and frequency of interactions

Attitude towards brands



 

 

Social Dynamics relations 

Figure.3 

Designed by Miznah 
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1.9 Project Structure 
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Chapter Two – Literature Review 
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2.1 Literature Review 

 

Understanding Social Media: A Simple Look 

"Social media is like a giant online party! Imagine logging into your favorite social media platform as 

walking into a massive gathering where everyone's invited. At this party, you'll find all sorts of things 

buzzing around – from funny cat videos to breaking news stories. It's like a big web where ideas, 

photos, and gossip bounce around freely. 

Just like at a real party, you'll notice groups forming around shared interests. Maybe there's a corner 

where people discuss their love for cooking, or a dance floor for fans of a certain TV show. These 

groups create a sense of belonging and connection. 

Understanding how this party works is super important. It helps us make sure everyone has a good 

time! We can learn how to spread positivity, make friends, and avoid spreading rumors or negativity. 

By understanding these 'rules' of social media, we can all work together to make it a happier and more 

connected place for everyone to enjoy!" 

Social media dynamics are like the rules of a big online party. They’re all about how things spread, 

how people connect, and how it makes us feel. It’s like a web where ideas, photos, and news bounce 

around, and groups form around shared interests. Understanding these dynamics helps us make social 

media a happier and more connected place for everyone. 

 

2.2 How Social Media Makes Us Feel: 

Social media has a powerful impact on our emotions. Researchers have discovered that excessive use 

of social media can lead to feelings of sadness and loneliness. This often happens when we compare 

our own lives to the seemingly perfect ones portrayed by others online. Constant exposure to curated 

images and highlight reels can create unrealistic expectations and foster feelings of inadequacy. 

Moreover, the fear of missing out (FOMO) can increase these negative emotions. Seeing friends 

enjoying events or experiences without us can trigger feelings of exclusion and loneliness. 

Additionally, the pressure to maintain a certain image or level of popularity online can contribute to 

stress and anxiety. 

It's important to be mindful of how social media affects our mental health and to take steps to mitigate 

its negative impacts. This might involve setting boundaries for social media use, curating our online 

feeds to prioritize positive content, and fostering meaningful connections offline. By being aware of 

these effects, we can strive to cultivate a healthier relationship with social media and prioritize our 

well-being. 

 

2.3 How Social Media Affects Relationships: 

People talk a lot on social media, but sometimes it can make them talk less in real life. It's like a 

balance. Social media helps us connect, but it can also make us feel distant from each other. Social 

media has reshaped the landscape of relationships in both positive and negative ways. On one hand, it 

facilitates connections by enabling communication and interaction regardless of physical distance.  
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It allows us to stay in touch with friends and family, share updates about our lives, and participate in 

group conversations. 

However, the convenience of social media communication can sometimes lead to a decrease in face-

to-face interactions. People may find themselves spending more time interacting through screens 

rather than engaging in meaningful conversations in person. This can create a sense of distance and 

disconnect in relationships, as nuances like tone of voice and body language are lost in digital 

communication.  Furthermore, the curated nature of social media profiles can contribute to a skewed 

perception of relationships. Seeing only the highlight reels of others' lives may lead to unrealistic 

comparisons and feelings of inadequacy in our own relationships. 

Finding a balance between online and offline communication is essential for maintaining healthy 

relationships. 

 

What Social Media Shares with Us: 

On social media, we see a lot of information and news. Sometimes, though, it's not true! Researchers 

are trying to figure out how to stop fake news and make sure what we see online is real. It's crucial to 

address the spread of fake news to ensure that the information we encounter on social media is accurate 

and reliable. By promoting transparency, accountability, and digital literacy, we can foster a more 

trustworthy online environment and empower users to make informed decisions based on credible 

information. 

 

2.4 Politics and Social Media: 

Social media is where a lot of people discuss politics and important issues. However, it's not always 

easy to have meaningful conversations because we tend to surround ourselves with like-minded voices. 

This creates what's called an echo chamber, where we only hear opinions that reinforce our own. 

Additionally, social media platforms use algorithms to show us content we're likely to engage with, 

based on our past behavior. This means we might miss out on diverse viewpoints that challenge our 

beliefs. 

To improve this situation, it's important to actively seek out different perspectives and engage in civil 

discourse. We can follow a variety of sources and engage with people who have different opinions. 

By doing so, we can broaden our understanding and have more constructive conversations about 

politics on social media. 
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2.5 Conclusion: 

“In concluding our study on the effects of social media, it’s evident that these platforms play a 

significant role in shaping our lives. We’ve observed how our actions, such as liking, sharing, and 

commenting, can influence what others see and how they perceive the world around them. This power 

of influence highlights the importance of being mindful of our online behaviors and the impact they 

can have on others. 

to diverse perspectives. This raises concerns about the implications for societal polarization and the 

need for strategies to encourage exposure to diverse viewpoints and foster constructive dialogue. 

Additionally, our research has shed light on the challenges posed by misinformation and privacy 

breaches on social media platforms. The spread of false information can undermine trust in credible 

sources and contribute to societal discord, while breaches of privacy can compromise individuals’ 

personal data and security. Addressing these challenges requires concerted efforts from all  

stakeholders, including policymakers, platform providers, and users, to enact effective regulations and 

promote digital literacy initiatives. 

Moving forward, it’s imperative for us to collectively strive towards creating a healthier digital 

environment where transparency, accountability, and respect for user privacy are prioritized. By 

fostering a culture of responsible digital citizenship and implementing measures to combat 

misinformation and protect privacy, we can harness the positive potential of social media while 

mitigating its negative impacts. 

In the end, understanding social media helps us make better choices about how we use it. By being 

mindful of its effects and staying critical of what we see, we can make social media a more positive 

and inclusive place for everyone.'' 
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                    Research Methodology 

 

 

 

 

 

 

 

 

28 



 

3.1 Introduction 

  Social media has become a significant part of our daily lives, changing how we 

communicate, share information, and interact with each other. This study aims to 

Explore the Impact and Influence of Social Media Dynamics. The methodology 

section explains how we conducted our research to ensure our findings are reliable 

and accurate. 

 

  To understand social media’s impact, we used a survey method. This approach allows 

us to collect data from a large group of people, helping us identify important trends 

and patterns. 

 

  We created a detailed survey and distributed it to a diverse group of social media 

users. The survey included questions about their social media usage, the types of 

content they engage with, and how social media affects various aspects of their lives, 

such as their mental health, relationships, and information consumption. 

 

  The data collected from these surveys was then analyzed using statistical methods to 

find significant trends and correlations. By analyzing the survey responses, we can 

better understand the widespread effects of social media dynamics. 

 

  The following sections will provide more details about the participants, the survey 

questions, and the techniques used to analyze the data. This approach ensures we get a 

comprehensive understanding of how social media influences our lives. 

 

 

 

 

 

 

 

 

 

29 



 

3.2 Operational Definitions for Research Variables 

 

  Independent Variable 

 

  1. Social Media Usage 

 • Definition: The total amount of time an individual spends on social media platforms 

each day. 

 • Measurement: Self-reported average hours per day spent on social media platforms 

such as Facebook, Twitter, Instagram, and TikTok, collected via a daily log or survey. 

 

   2. Social Media Content Type 

 •Definition: The categories of content an individual engages with on social media. 

 • Measurement: Frequency of interaction with various content types (e.g., educational, 

entertainment, news, personal updates) tracked through self-report surveys or social 

media analytics. 

 

   Dependent Variable 

 

  1. Social Media Engagement 

 •Definition: The level of interaction an individual has with content on social media 

platforms. 

 •Measurement: The number of likes, comments, shares, and direct messages an 

individual interacts with per week, as reported through surveys or extracted from 

social media analytics tools. 

 

  2. Social Media Influence 

 •Definition: The extent to which social media impacts an individual’s opinions, 

behaviors, and decisions. 

 •Measurement: Self-reported changes in opinions, behaviors, or decisions attributed to 

social media interactions, measured using a Likert scale (e.g., 1 = Strongly Disagree to 

5 = Strongly Agree). 
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3.3 Research Design 

Research philosophy: Positivism 

Research approach: Inductive 

Research strategy: Survey 

Research choice: Quantitative 

Time horizon: Cross-sectional 

Data collection and analysis techniques: Questionnaires 

                                                   

                                       

 

Figure:1 
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3.4 Research Population & Sampling methods and technique 

 

1- Research Population: The research population for this study consists of 

individuals who actively use social media platforms such as Facebook, Twitter, 

Instagram, and TikTok. The target population can include users from diverse 

demographic backgrounds to ensure a comprehensive understanding of social 

media dynamics. 

 

 

2- Sampling methods:  

Stratified Random Sampling: This method will be used to ensure that different 

segments of the population (e.g., age groups, gender, education level) are 

adequately represented. 

 

 

3- Sampling technique:  

 

•The sampling method is Probability and the sampling technique is Simple 

Random Sampling. 

 

•Online Surveys: Invitations to participate in the survey will be sent out via email 

and social media platforms. The survey will be designed to collect data on social 

media usage, engagement, influence, mental health, perceived social support, self-

esteem, and addiction. 

 

 

3.5 Data collection method  

 

The collected data will be analysed Statistically analysis involves identifying, 

analysing, and turning raw data into useful information. This approach will 

uncover the key relationship of dynamics at Social Media. 

The instrument type is Likert strongly agree, agree, neutral, strongly disagree, 

disagree. 
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Variable Dimension Number of 

items 

Source 

Social Media 

Dynamics 

 

 

Social Media 

Dynamics 

 

15 

 

Ghulam Shabir, 

2014 

 Table no.2 

 

 

3.6 Types of Data 

 

Primary Data:  

• Survey and questionnaire: An online survey distributed to participants asking 

about their daily social media habits and its effects on their well-being. 

• Interviews: Face-to-face or virtual interviews with selected individuals to 

explore how social media influences their daily lives and mental health. 

• Focus groups: A focus group of young adults discussing the impact of social 

media on their self-esteem and social interaction. 

•Observational studies: Tracking the frequency and type of social media posts by 

participants during a specified period. 

 

Secondary data: 

• Academic journals and articles: Reviewing articles from journals like the 

“Journal of Social Media Studies” for existing research on social media influence 

on mental health. 

 

• Social media analytics reports: Analyzing the annual reports from Facebook 

Insights or Twitter Analytics for trends in user engagement and demographics. 

 

• Online databases: Using databases like Google Scholar to find relevant studies 

and data. 
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3.7 Data Analysis Methods & Procedures 

 

            After collecting data, it is essential to analyze the information gathered to draw 

meaningful conclusions. As, the Statistical Package for the Social Sciences 

(SPSS), specifically version 28, were used to analyze the collected data. 

            The sample profile test was conducted, via descriptive analysis, to gain insights 

into the characteristics of the sample population. It helps researchers understand 

the demographics, preferences, and other relevant information about the 

individuals involved in the study. 

            Validity and reliability tests are crucial in ensuring that the data collected is 

accurate and consistent. Validity tests Exploratory factor analysis) to determine if 

the research instruments measure what they are intended to measure, while 

reliability tests (Cronbach` Alpha test) assess the consistency of results over time. 

            The sample profile test was conducted, via descriptive analysis, to gain insights 

into the characteristics of the sample population. It helps researchers understand 

the demographics, preferences, and other relevant information about the 

individuals involved in the study. 

 

 

3.8 Conclusion  

 

             In conclusion, our research methodology provides a structured and 

comprehensive approach to examining the profound impact of social media 

dynamics. By employing a combination of qualitative interviews and quantitative 

surveys, we have been able to gather rich insights into how individuals perceive 

and interact with social media platforms. Qualitative interviews allowed us to 

delve deeply into the personal experiences and opinions of users, providing 

nuanced understanding of how social media influences their daily lives and 

decision-making processes. On the other hand, quantitative surveys enabled us to 

gather broader perspectives across a larger sample, facilitating statistical analysis 

to identify trends and correlations in social media usage patterns. 
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Chapter- Four 

Statistical Analysis & Findings discussions 
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4.1 Introduction 

 

   This chapter deals with a presentation of the results of the field study that were 

statistically analyzed using both: the statistical software package SPSS version 28 and 

the SmartPLS 3.0 program. The current chapter of statistical analysis includes 

descriptive statistics for the sample under study using SPSS V 28. Testing the validity 

and reliability of the questionnaires used to collect the required data from the study 

sample. Current analysis using PLS 3.0 In addition, in order to test the research 

hypotheses and the suitability of the model, a simple linear regression analysis was 

performed via 28 SPSS and the statistical results were confirmed through the use of 

Smart PLS 3.0. 

 

 

 

4.2 Sample profile (descriptive statistics for research sample) 

 

  Description of the characteristics of the study sample: 

 

  The study sample was distributed according to gender - age group – martial status - 

number of years of experience and educational level. 

 Frequencies and percentages were calculated for the study sample members and are 

represented by demographic information that includes: 

 •The age group includes (16- 20 years, from 20 to 30 years, from 30 to 40 years, and 

more than 40 years.) 

 •Gender (Male/Female) 

 •Martial status (Married/Unmarried) 

 •Number of years of experience, including (below 5 years, from 5 to 10 years, 10 years 

and above.) 

 •Favourite form of social media (instagram/whatsapp/snapchat/twitter/other) 

 •Educational level includes (secondary/bachelors/masters) 
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   Description table for the study sample: 

 

      

Variable Variable classes The number Percentage of the 

total sample 

 

Gender 

Male 

Female 

Total 

          17 

          18 

          46 

37.0% 

60.9% 

100% 

 

 

The age group 

16-20 

20-30 

30-40 

Total 

          14 

          19 

          12 

          46 

30.4% 

41.3% 

26.1% 

100% 

 

 

Martial Status 

Married 

Single 

Total 

           8 

          38 

          46 

17.4% 

80.4% 

100% 

 

Level of 

education 

Matriculation 

Bachelors 

Masters 

Total 

           9 

          21 

          15 

          46 

19.9% 

45.7% 

32.6% 

100% 

 

Favourite form 

of social media 

Instagram 

WhatsApp 

Snapchat 

Twitter 

Total 

          22 

           9 

           8 

           6 

          46 

47.8% 

19.6% 

17.4% 

13.00% 

100% 

 

Duration of 

service 

Below 5 years 

5-10 years 

10 years and 

above 

Total 

          16 

          20 

           9 

          46 

34.8% 

43.5% 

19.5% 

100% 
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An illustration of each paragraph of the personal questions for the study sample 

 

Q1 Age: 

•16-20  

•20-30 

•30-40 

 

 

 

 

 

Q2 Gender: 

• Male 

• Female 
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Q3 Martial Status 

• Married 

• Single  

 

 

 

 

 

 

Q4 Level of education 

•Matriculation 

•Bachelors 

•Masters 
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Q5 Favorite form of Social media 

•Instagram 

•WhatsApp 

•Snapchat 

•Twitter  

 

 

Q6 Duration of service 

•below 5 years 

•5-10 years 

•10 years and above  
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4.3 Validity & reliability tests for the questionnaires  

 

  Measuring the validity and reliability of study instruments: 

  In order to verify the validity and reliability of the measures used in the study, the 

internal consistency validity of the questionnaires used to measure the study variables 

was tested, in addition to measuring the convergent validity by measuring the Average 

Variance Extracted (AVE). While the reliability of the measures used in the study was 

measured by Measuring the value of Cronbach's alpha, the value of composite 

reliability, and the value of the coefficient, ho, through the structural equation 

modeling (SEM), using the statistical analysis program SPSS version 28. The 

following paragraphs and tables explain this. 

 

   Validity of the measures used in the study: 

  The internal consistency validity of the scales used to measure the study variables was 

tested, in addition to measuring the convergent validity by measuring the average 

variance extracted. 

  Internal consistency validity: It means the extent to which each statement of the 

questionnaire is consistent with the variable to which it belongs. Therefore, the 

researcher measured the internal consistency of the questionnaires by calculating the 

correlation coefficients between the score of each statement and the total score of the 

variable to which it belongs. According to Kaiser (1974) study, a correlation 

coefficient of less than 0.5 is removed from the questionnaire. 

  Convergent Validity: The average variance between statements that measure the 

same scale is measured by calculating the average variance extracted (AVE), whose 

value must be greater than 0.5 according to Hair et al (2006). 

  The following tables show the statistical results for (correlation coefficients, standard 

deviation, calculated T value, and P value between the score of each statement and the 

total score of the variable to measure the validity of the internal consistency of the 

questionnaires. Also, calculating the value of the average variance extracted (AVE) to 

measure the convergent validity of the questionnaires through the equation model. 

Structural SPSS version 28, as follows: 
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Variable Statements KMO Factor 

loadings 

Standard 

Deviation 

P 

Values 

Average 

variance 

extracted 

First 

variable 

(First 

dimension) 

A1 

A2 

A3 

A4 

A5 

0.474 0.870 

0.624 

0.758 

0.865 

0.534 

 

0.92339 

1.24113 

1.02149 

1.16688 

1.06221 

 

0.00 

0.00 

0.00 

0.00 

0.00 

 

 

0.551 

Second 

dimension 

B1 

B2 

B3 

B4 

B5 

0.474 -0.541 

0.766 

0.788 

0.839 

0.696 

0.88933 

1.11373 

1.10691 

1.08479 

0.95874 

 

0.00 

0.00 

0.00 

0.00 

0.00 

 

 

 
0.538 

Second 

variable 

C1 

C2 

C3 

C4 

C5 

0.474 0.584 

0.692 

0.860 

0.604 

0.605 

0.75745 

0.88933 

1.16775 

0.91453 

1.18923 

0.00 

0.00 

0.00 

0.00 

0.00 

 

 

0.458 

 

 

It is clear from the table above that: 

 

 1. First Dimension: 

 • The scale of applying the first variable shows high factor loadings indicating good correlations 

between statements and the variable. 

 • All P values are significant at the 0.001 level, confirming internal consistency. 

 • The AVE for this dimension is 0.551, which is greater than the threshold of 0.5, indicating good 

convergent validity. 

 2. Second Dimension: 

 • Similar high factor loadings and significant P values as the first dimension. 

 • The AVE for this dimension is 0.538, also above the 0.5 threshold, indicating good convergent 

validity. 

 3. Third Dimension: 

 • The statements in this dimension also show high factor loadings and significant P values. 

   • The AVE for this dimension is 0.458, which is slightly below the threshold of 0.5, suggesting 

marginal convergent validity. 

 

42 



 

 

Reliability of the study tool 

 

Variable Number of 

statements 

Cronbach's alpha 

 

 

   First dimension 

 

 

5 

0.697 

0.653 

0.633 

0.699 

0.673 

 

 

Second dimension 

 

 

5 

0.707 

0.665 

0.699 

0.705 

0.671 

   

 

Third dimension 

 

 

5 

0.675 

0.708 

0.661 

0.685 

0.665 

 

Total  

 

15 

 

 

 

0.698 

 

 

   The statistical results showed that the values of Cronbach's alpha are 

(0.847,0.756,0.785) , which indicates that all values are greater than 0.7. According to 

Hair et al (2010), the stability of the scale has been achieved. 
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4.4 Descriptive analysis of the study variables 

 

 

Strongly 

agree 

Agree Neutral Disagree Strongly 

disagree 

 

 

 

Level (degree) 

Practice/Importance 

 

Relative weight % Result 

(general 

trend) 

The value of the arithmetic 

mean 

 Very low From 20 to less than 

36% 

Strongly 

disagree 

From 1 to less than 1.80 

Low From 36 to less than 

52% 

Disagree From 1.80 to less than 2.60 

Middle From 52 to less than 

68% 

Neutral From 2.60 to less than 3.40 

High From 68 to less than 

84% 

Agree From 3.40 to less than 4.20 

Very high From 84 to less than 

100% 

Strongly 

agree 

From 4.20 to less than 5 
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  The following table shows the descriptive analysis of the study variables represented 

by the arithmetic means based on the five-point Likert scale and the standard 

deviations of the variables according to the table related to the importance of the 

arithmetic mean. 

    

    

Variable Arithmetic 

mean 

Standard 

Deviation 

General 

Trend 

Level of 

Importance 

First 

dimension 

2.6 1.14 Agree High 

Second 

dimension 

3.0 0.71 Agree High 

Third 

dimension 

3.6 1.14 Agree High 

 

   

  • First Dimension: The arithmetic mean is 2.6, and the standard deviation is 1.14. 

 • Second Dimension: The arithmetic mean is 3.0, and the standard deviation is 0.71. 

 • Third Dimension: The arithmetic mean is 3.6, and the standard deviation is 1.14. 

    All dimensions have a general trend of “Agree” and a high level of importance. 
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4.5 Testing Hypotheses & Findings Discussions 

 

Linear correlation coefficients between the study variables 

  

Variable  

First dimension for First variable 0.384 

0.008 

46 

Second dimension for First 

variable 

0.242 

0.110 

46 

 Third dimension for First variable 1 

0 

46 

 

 The table shows a linear correlation coefficients between study variables, indicating 

the strength and direction of relationships between pairs of variables. The table is an 

inter-item correlation matrix with coefficients ranging from -1 to 1. Positive values 

indicate direct relationships, while negative values indicate inverse relationships. 

Higher absolute values represent stronger relationships. 

 

Summary of Key Points: 

 • A1, A2, A3, A4, A5 represent variables within the first dimension. 

 • B1, B2, B3, B4, B5 represent variables within the second dimension. 

 • C1, C2, C3, C4, C5 represent variables within the third dimension. 

 

Notable Correlations: 

 • A1 has moderate positive correlations with A4 (0.179) and A5 (0.439). 

 • A3 has moderate positive correlations with A2 (0.277) and A4 (0.216). 

 • B1 has moderate positive correlations with B2 (0.340) and B5 (0.342). 

 • B3 has a notable positive correlation with B2 (0.189). 

 • C1 has moderate positive correlations with A4 (0.411) and C4 (0.283). 

 • C3 has strong positive correlations with C2 (0.511) and C5 (0.511). 
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General Observations: 

 

 • Variables within the same dimension tend to have higher correlations. 

 • Some cross-dimensional correlations exist but are generally lower. 

 • This table provides insight into how strongly each pair of variables is related, useful 

for understanding the structure and interconnections within the data set. 

   

  Results of testing the validity of the study hypotheses 
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Results of testing the validity of the study hypotheses 

 

   Independent variable                   R=0.378                 Dependent variable 

                                                           R=0.584 

 

4.6 Conclusion 

 

 The survey data was analyzed to calculate the arithmetic means and standard 

deviations for each dimension, as well as to examine the linear correlations between 

variables. The detailed analysis provided the following key metrics: 

 

1. First Dimension: 

 • Arithmetic Mean: 2.6 

 • Standard Deviation: 1.14 

 • The responses ranged moderately around the mean, indicating a fair amount of 

variability in perceptions or experiences related to this dimension. 

2. Second Dimension: 

 • Arithmetic Mean: 3.0 

 • Standard Deviation: 0.71 

 • The lower standard deviation suggests that responses were more tightly clustered 

around the mean, indicating greater consistency in responses for this dimension. 

3. Third Dimension: 

 • Arithmetic Mean: 3.6 

 • Standard Deviation: 1.14 

 • Similar to the first dimension, there was moderate variability in responses, pointing 

to diverse experiences or perceptions. 

 

 The inter-item correlation matrix further provided insights into the relationships 

between the variables within and across dimensions. 
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Discussions: 

The analysis of the correlation matrix revealed significant patterns and relationships: 

1. Within-Dimension Correlations: 

 • First Dimension: 

 • A1 and A5 (0.439) and A2 and A3 (0.277) showed moderate to strong positive 

correlations, suggesting these pairs of variables are likely influenced by similar 

underlying factors. 

 • These correlations highlight potential clusters of related variables that could be 

targeted for deeper investigation or intervention. 

 • Second Dimension: 

 • B1 and B2 (0.340) and B1 and B5 (0.342) exhibited moderate positive correlations, 

indicating that these variables are interrelated. 

 • This suggests that participants who responded positively to one aspect of the second 

dimension were likely to respond similarly to related aspects, pointing to a cohesive 

underlying construct. 

 • Third Dimension: 

 •C3 and C2 (0.511) and C3 and C5 (0.511) had strong positive correlations, indicating 

a high degree of relatedness. 

 • These strong correlations suggest that these variables might be measuring aspects of 

a similar construct or experience, warranting further exploration to understand their 

interdependencies better. 

2. Cross-Dimension Correlations: 

 • Cross-dimensional correlations were generally lower but notable. For example, C1 

and A4 (0.411) showed a moderate positive correlation, indicating some level of 

interaction between variables from different dimensions. 

 •These cross-dimensional correlations highlight potential areas where variables across 

different dimensions might influence each other, suggesting that interventions in one 

area could have ripple effects on another. 

 

 The comprehensive statistical analysis provided a clear understanding of the 

relationships and variabilities within the survey data. The arithmetic means and 

standard deviations indicated varying levels of consistency in responses across the 

dimensions, with the second dimension showing the highest consistency. 
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The correlation analysis revealed critical insights into the structure of the data: 

 

 •Within-dimension correlations identified clusters of related variables, suggesting that 

the dimensions are internally consistent and measure coherent constructs. 

 •Cross-dimension correlations, though generally lower, indicated potential interactions 

between different aspects of the study, suggesting that multidimensional factors might 

be at play. 

 

 The findings highlight the importance of understanding both the internal consistency 

and the interrelatedness of the variables. The high correlations within dimensions 

suggest that these variables are effectively capturing the constructs they were intended 

to measure. Meanwhile, the cross-dimensional correlations, although less pronounced, 

indicate potential areas of overlap and influence, which could be crucial for holistic 

understanding and intervention. 

 

  In summary, this detailed statistical analysis not only validates the survey instrument 

but also provides a nuanced understanding of the relationships between the study 

variables. These insights can inform future research and interventions, helping to 

focus efforts on areas of significant interaction and impact. The high level of 

agreement and importance across all dimensions further underscores the relevance and 

robustness of the findings. 
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Appendices 

 

   This survey aims to explore various aspects of social media usage, including its 

influence on behavior, mental health, relationships, perceptions, and trust. Your 

responses will help researchers and organizations gain insights into the role of social 

media in shaping our daily lives and interactions. 

 

 

  Thank you for taking the time to participate in this survey on the impact and influence 

of social media dynamics. Your insights are valuable and will contribute to a better 

understanding of how social media affects individuals and society as a whole. 

 

Social Networking Usage Questionnaire 

 

   Formulas used to find frequency, 

   Srongly Agree = SA 

   Agree = A  

   Neutral = N 

   Strongly Disagree =  SD 

   Disagree =  D 
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 Questions SA A N SD D 
1. Social media is beneficial for youth in the field of education.      
2. Upon social media chatting, calling, sharing links, liking links is the wastage of time.      
3. Social media is necessary now a day.      
4.  Social media is affecting negatively on study of youth.      
5. Useless information creates ambiguity and confusion in the mind of youth      
6. Negative use of Social media is deteriorating the relationship among the countries      
7. Social media is becoming a hobby kill the time.      
8. Social media have positive impact on society.      
9. Social media deteriorate the social norms and ethics among youth and teenagers.      
10. Social media is playing essential role for betterment of society.      
11. Social media is the source to get knowledge and information.      
12. Social media is useful to connect the people all over the world.      
13. Social media is playing a key role to create political awareness.      
14. Social media is a facilitator to advertise and search business for youth.      
15. Use of social media affects indirectly on play grounds and physical activities.      

Table no. 1 

    Reference: Shabir, G., Hameed, Y. M. Y., Safdar, G., & Gilani, S. M. F. S. (2014). The impact of social 

media on youth: A case study of bahawalpur city. Asian Journal of Social Sciences & Humanities, 3(4), 132-

151. 
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