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Abstract

This study aimed to measure and analyze the impact of corporate social responsibility
(CSR) with its various dimensions (social, environmental, ethical, economic, and Iegal)
on enhancing brand image in the Kingdom of Saudi Arabia. The importance of the
study stems from the growing role that social responsibility plays in shaping consumer
attitudes towards brands, especially in light of the major economic and social

transformations witnessed by the Kingdom within the framework of Vision 2030.

To achieve the objectives of the study, the descriptive analytical approach was adopted
as the most appropriate for testing relationships between variables. An electronic
questionnaire was designed according to the five—point Likert scale and distributed to
a random sample of 400 consumers in various regions of the Kingdom of Saudi Arabia,
with 370 valid questionnaires for analysis. Data were analyzed using SPSS version
26, and hypotheses were tested using multiple regression analysis and mediation

analysis via PROCESS macro..

Keywords: Social Responsibility, Brand Image, Brand Trust, Perceived Value, Vision

2030, Saudi Arabia.
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