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The Impact of Integrating Artificial Intelligence into Digital Marketing Strategies
on the Behavior of Saudi Consumers: A Field Study on Generation Z and
Generation Y
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The Effect of Al-Driven Digital Marketing on the Behavior of Saudi Gen Z and Gen
Y Consumers
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Analyzing the Relationship Between Al-Enhanced Digital Marketing Strategies and
A Study on Young Generations :Saudi Consumer Behavior
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The Effectiveness of Al in Personalizing Marketing Content and Its Impact on the

Purchase Behavior of Saudi Gen Z and Y Consumers
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The Role of Artificial Intelligence in Enhancing Digital Marketing Outcomes and

A Study on Gen Z and Y :Consumer Response in Saudi Arabia
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