ibeaball dlay ¢l gis 7 sla

Js¥ 1@ 6

s adly &) ind)
Al Al ) g e g S GG sl 3 Aslis) Wl i i

Title in English:
The Impact of Adopting Humanitarian Causes in E-Marketing on Brand Image
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Title in English:

The Impact of Using Artificial Intelligence in E-Marketing on Customer Satisfaction
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Title in English:
E-Marketing as a Cultural Tool in Shaping Public Opinion Toward Political and Humanitarian
Issues
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