Oyl Aol
EJ‘.J?” a..g.‘s

JLes¥! 815 s Lo galiys

Aoy Iy Ll | sloms e Moadl 8d3 (e s Maatl Aous & lomi! de pn oS

The Impact of Customer Service Response Time on Consumer Confidence

Toward Digital Markets

/AUl slus)

242000005




AuBgigng 3:LaS Coals . Jlac¥ dylang (olidl Gond Aaslo (38598 2uad Il 3loued) pss iumT Bl ilginddl
EYCNEN APPSR TE DYV HES D FIOMRPS SRV 795 POS - TES J K -A T KT PRPSYPUN [ PRES
Aoy oo A8l CLaSiaol ) Byl e iz BB Il ol pe Jolall § medyg eDaall Slyguas e il

eyl 2 bl Bl § Dol Aaty e Maall dous Lylzeiul

Ay A e

e 2ol bl (2 Loy cdued,dl 3lowdl § ealingg sdheadl 255 e oMol Zons Aylriwl Ay J355 aiS
e Maadl e Vg e Lylmradl § palal)

syl deal
cllaad! 438 e oMaall daus Gl doyun 0 2808 @b e 29 AN 8y let)l ol e 1 de Luaae
o BlarsNg e Meadl Loy juiad SIS Al Sy L] gl s IS (e 4599

Ayl Sl
a8yl 3lawdll § e Maad) Aat e dlaatl Lo il A s 3l Julms 1
Ayl Sl8gl lan edendl Loy § palud &1 Jolgall ayums 2

e Meall 465 8oL 3 e Maall deus il sl i) crused] il @adas.3

O PN || O

iyl Jlgadl -

T8l 39wl 3 @alinyg edhaadl 483 e edlaadl Lous Llzinl depus il ga L




e il alindl -

Salad Il (5l sloms Dot 6 ¥y e eMaadl Ao L8 (o Bolomiaad] Ae i 1355 CauS .1
T8l O lalall § e Dhandl 483 8505 8 palund (&1 edleadl Zous 3 Aptsy Il Jalgall 2 Ls 2
T8, Al i plasial 3 e Meadl il ddlais e Bzl 3 as W) 35 aS3

T8, 01 Blgadll (3 e Mandl Loy § Ayl lilmaadd) Syl AU Slilandd] jo0 5o L 4

Ayl Sles,d
Byl Blondll @ e Maadl AaS e o] IS e Dand) Ao Aylmial ey 43551
oalisyg e Maall o ¥y (olazs) ) Adadl edleadl Lous Slilrinl 63552

eeall 43 e Blasell 3y dull cllarad) (e Ulad Zasyadl Y1 Sllra¥) 0655 0 (580 3

sd4asLad) oyl

Loy cyylal @ ¥eg e deadl Lisy e ydilin 00 L danyaad) e Maad) 2ois Llmiaal o Ay Laadl colaolyld) oy Lo

Ol LS 740 ) lias Ay 3pad )l Slimill 3 o Manll 453 (o (pased Llmiaad] deyus of ) (2020) "gpaldl” L o138
Ayl 4y dull Sllerad) O Cuzg oo Ay 2, a0l cblanadl gn 39,80l @301 (2021) "aae” Al
A bl 355lae dleall Lsy e Gl sl ST

] 2 el s lallad

Jeandl o1 8,88 e 38,5 &I (Expectancy-Disconfirmation Theory) La Iy ciladgall ,las e dulyudl cazas
Bty oo LeS .cnlaBigal] (g0 Rautied] (3685 Loctie L Jl ok Sy cdiladiqs Laniedl 39l Lootie sy AST c395
EETYOM| N ES I ol 1S5 &I «(Customer Relationship Management) «Moall ao 483all 5,ls) ,kas e

Agadyll lind) 3 Uoguas codlaadl po Aaslog g8 l8dle cliy § oulasl piaic (2 Wladlly




el B,y Al

ac gl cllally sdlandl Lty i) AaSIl llust ol alaiianly el Ll S3knio Fumein el 100 oot
Ay Slliw] muad dds 1) o basd|

Aoy il dolds b dI Jssmall Olosad liledl pased 2 gite cilgal alusiwly Lyl sda @pasas o
Zzt.b_“.ﬁ\ ;"_sb;}” Mj e laadl 43 ULL 2&4\.7_14&”

laall ¢l e A9 ) Slais pe o GIATY dad) pe bl aies w19 ASTY! lilusw)
Aped,Jl Al ol 9 ML@) e s J_\_.?L" S9!l de y g oo el dous 2R xS J}:-

AELPVENIN JEV PENNES POFI LIPS [ PRESP LIV P WIS NP JE IR WL (RERTAEIY
19 ¥y A, ddl bl oy A5,lal) e LAl 585 aladg dn s bl @uds Agls

Ao e il Jelmtd 2pad ) e dandl 2onis Sliaia (40 8,953l ULl ol @i e deadl Sl Judxs -
Al ay eSendl Tyl Ayl Jabmall Ioln Jadir o Sbanll Al yaianly Jelsll o¥otna e Zlmrad!

P INEDSINRES B APYPCIRINER IS SR PPR-HES T

Ayl squs>

o dodd o HMeall dous Ll depu (e dlydl 38,5 WS (1add Boga Qad o il Je jatas dulyudl
@ Y1 e e Meadl Aais an Oglelaty (pddl e daadl Cdurad 2wyl clziidl 8592 Jie §y51 dalge Jalxs
Jgt e Ladd 38,59 (dagawl @ Uiyg bl yan Bygume dlydl o) S [dag ‘J.Q.ﬁ,i L Bde M5 Lngadl




Apadydl Jlac¥) dlms *aaddl Bloudl 3 eMaatl Lons 590% .(2021) 0 cOguis>

Aee 8,0l e deall dous Joo daolys el daaad) e Maadl can el Aleiedd1* (2023) . o ca
Losg¥l @yad) 8 B!

gl ol Adoutl Akl *ana3¥l jume § cllxudl 455% (2020) .o 09l




