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Figure 1: Distribution of the Study Sample by Field

Beauty

Field

44.0%
Educational Content

Other

10

20 30

40
Percentage (%)

Jinall queen Al Ale 23545 14,1 JSi

sL3Y e 4l (%44.0) Jraaill Jlae 8 dex Al ) die o SV Al o oMef JS8l 5 Jsanll (e oy

Al G 08 IS0 GueUadll ada (8 e )l a jLiiall LIS (S Les ¢(%36.0)

Craliall e ;\M\JAS\ Z\.’\:\p &5 4.2 Joa
Craalial) as

s (%) A giall Ay
10,000 - 50,000 50 40.0%
50,001 - 100,000 40 32.0%
100,000 o= iSi 35 28.0%
£ saxal 125 100.0%

27|Page




Figure 2: Distribution of the Study Sample by Follower Count
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Figure 3: Relationship between Digital Leadership and Project Success by Influence Size
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