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What does SEO stand for?

SEO stands for search engine optimization. Let's
break that down in the context of your website.
*Search: What people do when they want to find an
answer to a question or a product or service that
meets their needs.

Search engine: A site (like Google or Bing) where
a person can perform said search.

Search engine optimization: What you do to get [ T:\;{«,’ ENGINE OPTIMIZATION

said search engine to connect said search with your

site.
Connecting searchers to your site through Google best practices.

Chapter 6
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A formal definition of SEO

Search engine optimization is a set of technical and content practices aimed at aligning a
website page with a search engine’s ranking algorithm so it can be easily found, crawled,
Indexed, and surfaced in the SERP for relevant queries.
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The simplest definition of SEO:

SEO is what you do to rank higher on Google
and get more traffic to your site.

Yes, Google is just one search engine of
many. There’s Bing. Directory search engines.
Even Instagram is a search engine. But
capturing 92% of the market share, the terms
‘Google®” and “search  engine® are
synonymous for the intents and purposes of
this post.

www.midocean.ae
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Benefits & importance of SEO

People are searching for any manner of things both
loosely and directly related to your business. These
are all opportunities to connect with these people,
answer their gquestions, solve their problems, and
become a trusted resource for them.

More website traffic: When your site is optimized
for search engines, it gets more traffic which equates
to increased brand awareness, as well as...

‘More customers: To get your site optimized, it has
to target keywords—the terms your ideal
customers/visitors are searching—meaning you'll get
more relevant traffic.


https://www.wordstream.com/blog/ws/2014/08/14/increase-traffic-to-my-website
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Benefits & importance of SEO

*Better reputation: Ranking higher on Google builds instant
credibility for your business. If Google trusts you, then people
trust you.

*Higher ROI: You put money into your website, and into the
marketing campaigns that lead back to your website pages. A

top-performing site improves the fruits of those campaigns,

making your Investment worth it.

*So whether you want more brand awareness, online visibility,

leads, sales, or loyal customers, SEO is your answer.


https://www.wordstream.com/blog/ws/2020/11/17/website-visibility
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The SEO Keyword Funnel
_

Video ad ideas

How much does a video agency cost Q

VWhat to look for in a video agency )
T

SEO is your chance to get in front of potential customers

at any stage of their customer journey.

Chapter 6
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Types of SEO

Google and other search engines take several factors into account
when ranking content, and as such SEO has many facets. The core
three types of SEO are on-page, off-page, and technical SEO:
*On-page SEO: Optimizing the quality and structure of the content on
a page. Content quality, keywords, and HTML tags are the key players
for on-page SEO.

*Off-page SEO: Getting other sites, and other pages on your site to
link to the page you are trying to optimize. Backlinks, internal linking,
and reputation are your off-page MVPs.

*Technical SEO: Improving your site’s overall performance on search

engines. Site security (SSL certificates), UX, and structure are key

here.

www.midocean.ae
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Types of SEO

The above three types of SEO are used for websites and blogs, but
they also apply to three subtypes of SEO:

*Local SEO: Getting your business to rank as high as possible in
Google Maps and on the local results of the SERP. Reviews, listings,
and Google Business profile optimization are most important here.
sImage SEO: A mix of on-page and technical strategies to get images
on your website pages to rank in Google image search.

*Video SEO: A mix of on-page, technical, and off-page strategies

to get your videos to rank in YouTube or Google video results

www.midocean.ae




Image SEO relies heavily on technical and on-
page optimizations while local SEO is more about
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s Content Internal links
quality External links

« Keywords Meta data

« Image opt. =« URL

L 1 SEO
Iimage SEO SES

= Quality = Keywords
= Keywords = Meta data

= Meta data = Listings

= Compression = Reviews

= Dimensions Video SEO = Social signals
* Lazy loading = Quality

» Keywords

= Meta data

= Schema

= Backlinks

= Social signals

While all three subtypes require all three core types of SEO, they do vary in how heavily they rely on each core type.
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How does SEO work?

So how does Google determine which pages
to surface in the search engine results page
(SERP) for any given query? How does this
translate into traffic to your website? Let's
take a look at how SEO works.

*Google’s search crawlers constantly scan
the web, gathering, categorizing, and storing
the billions of web pages out there in its
index. When you search for something and
Google pulls up results, it's pulling from its
index, not the web itself.




MIDOCEA l www.midocean.ae

UNIVERSITY'

How does SEO work?

*Google uses a complex formula (called an algorithm) to
order results based on a number of criteria (ranking
factors—which we’ll get into next) including the quality
of the content, its relevance to the search query, the
website (domain) it belongs to, and more.

*How people interact with results then further indicates
to Google the needs that each page is (or isn’t)
satisfying, which also gets factored into the algorithm.
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targeted
content

How SEO Works

Google
surfaces it

somewhere in
results Content gets

more traffic,
more backlinks

Google

ranks it
higher

s \nf\lo!:fls'tream

In other words, SEO works like a complex feedback system—to surface the most accurate, trustworthy, and relevant
results for any given search using input from you, Google, and searchers. Your role is to produce content that satisfies
Google’s experience, expertise, authority, and trust requirements (E-E-A-T), which satisfy its searchers’ requirements.
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SEO ranking factors on Google

So what are those requirements? What actually constitutes quality, targeted, EAT-friendly, and SEO-optimized
content? Well, there are hundreds of Google ranking factors, and Google is also constantly evolving and refining
its algorithm to continue providing the best experience possible, but there are 12 that should be prioritized.

Google Ranking Factors

Site Security | SSL Certificate (2%)
Schema

Schema Markup / Structured Data (1%)
Page Speed (3%)
Page speed Other Other Factors (1%)
SSL/Security Internal Links (3%)
N \ Consistent Publication of
O, Mobile-friendly /

High-Quality Content

-

Keywords in Meta Title Tags
Backlinks

publication of Trustworthiness (5%)
high-quality

content

Mobhile-First Wehsite (4%) N
Consistent

Engagement
with page

Freshness (6%)

Niche
expertise

11%

User Engagement ——

Keywords in H2s
Keywords in URL

Source: FirstPageSage

Chapter 05

Niche Expertise —

\— Backlinks

FirstPageSage
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How to do SEO: On-page optimization

how to actually do SEO—how to optimize your website for

these factors so you can rank higher on Google and get

more traffic. This requires a combination of on-page, off-
page, and technical optimizations, so we're going to
organize the steps in that manner. Here are your on-page

optimization steps:

1.Start with keyword research

2.Create quality content targeting those keywords
3.Place your keywords

4.0ptimize your titles

5.0ptimize your meta descriptions

6.Include and optimize images

7.Internal and external links

Chapter
06
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1. Start with SEO keyword research

The first step in search engine optimization
IS to determine what keywords you're
optimizing for. These are terms that your

iIdeal website visitors are likely to type into O
Google or other search engines, and each

page on your site should target a different

keyword cluster so they don’t compete with
each other

Chapter
06



MlDOCEA| —_—m-m—-e ——-————  www.midocean.ae

UNIVERSITY'

How to do keyword research for SEO

These are your basic steps for finding the best keywords to target with your organic content:
*Create your seed list: Start by listing out the words and phrases your ideal customers are typing into
Google. Think about their interests, desires, pain points, and goals, and think in terms of the language
they’re using, which may be different from what you (as the expert) use.
Plug them into a keyword research tool: Keyword research tools will give you data around these
keywords so you can see which terms you can conceivably rank for and where the best opportunities
actually lie. Metrics include: _

* Search volume: How many times that term is searched per month. (o)

« Competition: How difficult it is to rank for that keyword.
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Chapter 06

*Sort and prioritize: Put the resulting EESS“EEXK?JSNI&QI
terms and data into a spreadsheet. Now e

you G gty i (i GG (s

and also prioritize them. Ideally, you'll
want to target keywords with a high B Y (Cutional o oo

enough search volume to give you — ——
decent reach, but not so high that the
keyword becomes too competitive to

Refine your search with Industry and Location.

rank for. Better to show up on page Nayword reslts fer“fitness tps"

one for a lower volume, lower @ e
Competition keyword than tO not rank at Keyrords & Monikly search volumse Top of pege bid (low range) Tep of page bid (kigh range) & Competitien
all for a high volume, high competition a0
keyWO rd ] fitnadd tigd for e 4,400 $0.00 0,040 LEM

workout tips for beginnars 1,000 .87 1] =y


https://www.wordstream.com/blog/ws/2020/08/19/get-on-first-page-google
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2. Create quality content targeting those keywords
Your main navigation pages (homepage, about us, contact,
products, services) will target keywords, but the bulk of
your keyword targeting will come from long-form content in
the form of blog posts. Quality, SEO content is:

*Aligned with the keyword’s intent: Make sure your
content provides the information people are seeking when
they search this keyword. This is why you should always
search the keyword on Google first.

‘Provides a good experience: It's free of overly
aggressive pop-ups or CTAs or other distracting elements;
uses images to depict concepts, and loads quickly and
properly on all devices (more on this later in the technical
SEOQ section).

www.midocean.ae



https://www.wordstream.com/blog/ws/2012/01/17/seo-content-beginners-guide
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*Reads naturally: Don’t keyword-stuff. Write like a human
being speaking to your audience; not a content writer trying

to optimize for a search engine.

*In-depth: Google isn’t interested in thin, duplicate, or low-
value pages. This means 1,500-2,500 words of accurate, up-to-
date, information.

*Organized: Use your heading tags to indicate the hierarchy of

Information on the page.
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<H1> . How to Brand Your
Business in 7 Steps
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ON-PAGE SEO: KEYWORD PLACEMENT

3. Place your keywords

In addition to naturally in the body of H1 g isd E:‘:p“;e‘:?l';i‘:;umsﬁ Egﬁfgﬂg‘:ﬁga "

your content, you'll want to place

your keyword into specific spots on

the page to indicate to Google what m""”“f'""“ﬂﬂﬂ'""ﬂﬂ

youre looking to rank for. This |

IréCEllé)dﬁze (tit|e ta : Mﬂ.“mm | -. . Il-mv.rltc;llmjr;:?f;ulgjic;. ;:-‘uch n ‘JI.'I| "utr-pf.
¢ g) I | il I CAMPAIGN Wilh | A5y 1l

1 o 10 run Googht Ads—with screenghal .|"||-:....|-.I

*Page title (H1 tag)

At least two H2 headings
*Image alt text

sImage file name

*Naturally in the body :

H-\.‘_
[ U R L 1. ot up Your SEEoun t i "‘t"“", h h B d :'Gﬂ ather r';.'l-!]l_v.:,:l !
H H Learn more in our tutanal on how to run Google Ads.

*Meta description

I
[}
|

I Pick your campalgn

= WELdstream
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The Only Website Audit
4. Optimize your titles . . Checklist You'll Ever Need (ill
For any page on your website, you actually have two titles. The title
tag is the title that appears on the SERP and is the single most
Impactful place you can put your keyword. The H1 tag is the title that
appears on the page when you click into it. Whether or not these are i) i

the same depends on the page.

One Epic Google Sheet)

To optimize your titles, be sure to:

Include the keyword: It you can do it in a natural and compelling  Thef,pat Webgte Audt Ceckistfo 2022 Epic Google Shee] |
way, add some related modifiers around that term as well.

*Have only one H1 per page: This should be your main headline,

and H2s should be used to label your main sections.

*Keep title tags to 55-60 characters: How much Google will show

varies (it's based on pixels, not character counts), so frontload with

the keyword.

sIndicate value: What does a user get out of the page? This

Influences whether they click on it in the SERP or on your site, and

whether they keep reading.
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example of a real-world meta description in search results:

Meta description optimization

-

https//www.wordstream.com » Blog

352 Copywriting Power Words to Use for Content That Pops

Mar 22, 2022 BErowse over 350 power words to write more clickable, memorable copy for ads,
landing pages, social posts, landing pages, and more!

FPower Words Table Of... - Adjectives: Power Words For - Verbs: Power Words For

155-165 characters

Meta descriptions = SEO “ad copy”



MIDOCEA

6. Include and optimize images

Images are a key player in SEO optimization. They
keep users engaged with your pages, enhance the
quality of the information, and provide opportunities
for you to rank and generate traffic to their host pages
through image results. Plus, Google has increasingly

been making the SERP more visual.
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6. Include and optimize images

Here’s how to do SEO optimization for images:

*File name: Save the file name with the keyword, with
dashes instead of spaces.

*Add alt text: Alt text stands for the text alternative of
an image, and it's how Google “sees” an image on a
page and detects its relevance to the keyword. It also
makes your site accessible for screen readers, and if
iImages break, the alt text will still appear. Don't
keyword stuff here. Imagine you're describing the
iImage to someone who can’t see it—that's what it's
there for!

Compress: Large images can slow down the speed
of your site. Compress them to reduce file size and
properly size them. You shouldn’t need images much
wider than 1000px, but every site is different.




U

MIDOCEA(

7. Internal and external links

When doing SEO for blog posts, you’ll want to add both
internal and external links.

*External links: Find 1-3 pages relevant to the topic you're
targeting, on other sites that have high domain authority, and
link to them in your post. This helps to build trust with Google.

sInternal links: Link to other blog posts on your site in the
content of the post you're writing—just like | did in that last
bullet, using “high domain authority” as my anchor text. This
gives Google multiple pathways to any given post, making your
site easier to crawl as a whole. How many to include here
depends on the length of the post and the amount of other
content you have available to link to. Keep the links relevant to
the page and to the anchor text you use.

www.midocean.ae
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How to do SEO: Off-page optimization

All of the steps above are on-page SEO TOP RANKING PAGES HAVE MORE BACKLINKS
strategies. Off-page SEO, on the other hand, is what THAN LOWER RANKING PAGE (WHEN EXCLUDING
you do on other pages of your website, other websites, URLS WITH O BACKLINKS)
and even other platforms to help your page to rank.
Here are some off-page SEO tactics 1 -
2 7

8. Earn and reach out for backlinks § ‘ . //

— 5 Z
Backlinks, or links to your site from other websites, are 2 )
the third most important Google ranking factor. .
Backlinks from higher credibility sites are, of course, J
more valuable than those from lower credibility sites. 0
The more high-quality backlinks you have, the higher ‘ h h b 1o

you'll rank.

# BACKLINKS (EXCLUDING URLS WITH ZERO BACKLINKS
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how do you get more backlinks?

So There are several strategies, but a few include:
*Producing original, authentic content worthy of Bne Kll “ K

getting backlinks.

*Proactively reaching out to sites for which a link to
your content would be a useful addition. -
*Guest posting

PR coverage
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9. Share your content on social media

In addition to linking to your homepage in social
media profiles, you should also be regularly sharing
your blog posts with your feed. This earns you
referral traffic, and the more eyes on a post, the
higher the chances of generating backlinks. Social
media itself isn’t a direct google ranking factor, but
your activity on the platforms and users’
engagement with your content there send social
signals to Google that influence your ranking.
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10. Build your brand reputation

When determining how high to rank a particular

page on your site, Google doesn'’t just look at that BRAND

one page. It takes into account your brand as a REPUTATION
whole, which it does so by looking at other

information about it across the web—including @
reviews, ratings, listings, awards, and even unlinked &
brand mentions. As such, building your brand o==

reputation by optimizing your listings, gaining
positive press, and asking for reviews is essential for
SEO. Much of this falls under the realm of local @ Lﬁ l
SEO but there are plenty of brand-building

strategies that apply to non-brick-and-mortar
businesses too.
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How to do SEQO: Technical optimizations y

)
. o . )
Technical SEO optimizations are done on the back end of your website to | ¢ lad

make sure it meets Google’s site security and user experience WWW

requirements, as well as to make it as easy as possible for Google to do \SEHR(H ‘
r

its job on your site. Here are some of the main technical optimizations to

oo O

take care of: _O_ o~

*Page speed: In addition to image sizes, the code behind your website

content and the order in which it loads can impact page speed. This

where lazy loading and page speed optimizations come into play.

«Security: Make sure your site is using HTTPS rather than HTTP.
‘Mobile-first: Being mobile-friendly doesn’t cut it anymore. Google’s

Indexing is now mobile-first, so your site needs to be fully responsive.


https://www.wordstream.com/blog/ws/2019/05/28/technical-seo
https://www.wordstream.com/blog/ws/2020/12/08/lazy-loading-seo
https://www.wordstream.com/blog/ws/2019/10/22/google-page-speed
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INTERNAL LINKING STRUCTURE

How to do SEQO: Technical optimizations

*Core Web Vitals: These three metrics are used

to quantify a user’s experience with your page. _
You can learn how to improve your Core Web

Vitals here. / ) \
URL structure: An organized site structure,
such as by using /blog, /landing page, /product . L>.<i‘ ‘?. Any page

buckets, makes it easier for Google to crawl your is, at most,
site, for users to navigate it, and for you to [\ /) R ?rzlr':ﬁ:way
segment data in reports. . . . . . . bomepage
Site architecture: ldeally, a user should be able J \: l \Z \/

to access any page on your site in three clicks or

less. Internal linking is key here. —

—3 structural links
-5 contextual links & WordStream

By LOCALID



https://www.wordstream.com/blog/ws/2021/04/02/improve-core-web-vitals
https://www.wordstream.com/blog/ws/2022/05/04/internal-linking

MlDOCEA| —_—m-m—-e ——-————  www.midocean.ae

UNIVERSITY'

e Canonical URLs

A canonical URL is the URL that you want to represent a set of duplicate pages. Google
will do its best to identify the canonical URL for any given set of duplicates, but you can
also indicate this to Google through canonical tags or 301 redirects. For example, we
have:

 http://wordstream.com

 http://wordstream.com/

 https://wordstream.com

» https://wordstream.com/

* https://www.wordstream.com/
All redirecting to this one canonical URL.:

 https://www.wordstream.com

Crawlability/indexability: Your sitemap and robots.txt together tell Google what you
do and don’t want Google to crawl and index.


https://www.wordstream.com/blog/ws/2017/10/06/duplicate-content
https://www.wordstream.com/
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« Schema markup:

Schema markup helps Google (and other search engines) understand the types of content you have,
allowing it to display rich results when applicable. For example, site link schema can give you more
real estate on the SERP:

https:/flinkgraph.io s
LinkGraph: SEO and Digital Marketing Agency and Services

Grow your brand with LinkGraph utilizing our SEQO expertise, link building services, as well
as our new dashboard tools.

About Us Keyword Researcher
Linkgraph is an award-winning, Keyword Researcher +. Search
full-service SEC, Digital Volume Checker +. Detailed ...

Marketing ...

Careers Scalable Link Building Services
Lowe Digital Marketing™ You'll fit LinkGraph is an SEO Agency that

right in. Wiew all open roles. Hi ... specializes in white-hat link ...

Free SEO Tools Managed SEO Services

SEOCO Tools to boost ywour LinkGraph's award-winning,

business' rankings. Award- managed SECO campaigns give ...

WWinming SEC ...

More results from linkgraph.io »
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While review schema can give you more appeal:

hitps.//www.wpbeginner.com » WordPress Hosting

Bluehost Review 2021: Honest Look at Speed & Uptime

Looking for unbiased Bluehost reviews? We have been using Bluehost for over 12 years. See our

honest Blyehost review of thelr speed. yptime. and support.
Rating: 4.9 - Review by Syed Balkni

There are lots of schema types that apply to different
types of businesses. You can learn more about schema &
markup in our guide to schema for SEO.



https://www.wordstream.com/blog/ws/2021/09/15/what-is-schema-markup
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SEO strategies and best practices

SEO strategies, best practices, and tips to help you get the most out of
your time.

*Always search the keyword:

Be patient: SEO takes time.

*Focus on quality: Google is always updating its algorithm and coming
out with new SERP features,

Maintain your content: While the consistent publication of quality
content is the top Google ranking factor

*Track and measure: Report on your traffic and site data regularly so
you can see what topics resonate most with your audience, detect
Issues, and set goals for traffic growth.




MIDOCEA

ill www.midocean.ae
UNIVERSITYI

/" SUMMERY OF CONTENTS )

*What does SEO stand for?
*What is SEO?

*Benefits of SEO

*Types of SEO

*How does SEO work?
*SEOQO ranking factors
*On-page optimization
*Off-page optimization
*Technical SEO

*SEOQ tools

*SEOQ strategies and best practices

Summery

\- J




MIDOCEAN




