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Abstract

Purpose:

This study aims to analyze the impact of digital marketing strategies on consumer behavior in the
modern era, in light of the rapid digital transformation that has reshaped the relationship between
organizations and their customers. The research focuses on understanding how digital tools —
such as social media marketing, content marketing, influencer marketing, and paid advertising —
influence different stages of consumer behavior, including awareness, interest, purchase intention,

and brand loyalty.
Methodology:

The study adopted a descriptive—analytical approach, utilizing an electronic questionnaire as the
main data collection tool. The sample consisted of 200 active digital consumers aged between 18
and 45 years. Data were analyzed using the SPSS software through descriptive statistics,
Cronbach’s Alpha for reliability testing, and correlation and linear regression analyses to test the

study hypotheses.
Findings:

The results revealed a strong positive and statistically significant relationship between digital
marketing strategies and consumer behavior (r = 0.78). Social media and interactive content were
found to be the most influential tools, while the effect of paid advertisements was relatively
moderate. The findings also confirmed that digital trust and credibility play a key mediating role

in strengthening both purchase intention and brand loyalty.
Practical Implications:

The study provides organizations with practical insights for developing effective digital marketing
strategies that align with modern consumer behavior. It also contributes to enriching Arabic
literature in the field of digital marketing and consumer behavior, offering a foundation for future

research in the dynamic digital environment.
Keywords:

Digital Marketing — Consumer Behavior — Social Media — Content Marketing — Influencer

Marketing — Digital Trust — Purchase Intention — Brand Loyalt.
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