Oediglase Laalas
1]
M'F?QQCQ',EAITI. Gaseailly a3ley | LS

=3l e ¥l Gusa sl

eyl el b usy oIS danyal Lone Ly Tk
Ll B8 oo Oolagsdilly Slaal Al e Sl i
Bl lBlat qosiiias ole Haduala deafy g i<l
pobill o

ralac

syaall ot
222000437

8l k)

S e (32893 .o



B ) Al e

lyiead| JSA i 2KV 85 Lol Lad o6 Lojlasie (a3 uagrnad | Loppadl Shall ciag
llgtrnall Lagel Bliadl e Gysas o 30 2SI Goeitl] clinndat caial 3] 8508y
lia dag ASLall (o8 o SOlgienl o 5aST 305 (il QAL Tsas o8 Loveu ¥ (Susaal]
Slaalll gle L, filaie) saiay ellgiall ol 2030 Lol 43555 aseadl gadyll Joall
el 158 IS Galad Bacas Lpduass g 7SI o lanill

Llsill o8 Gyaga 152500 5355 edlaall Lig iSIY T olanill 17 (20283) 38 Ll ys uS|
o Uy s L latlh Ladlad) aasds slagl aals S iy 51 5o bl odlaad L3l
Yo &g i Lulag) Ble lia 5T (2022) wans doslyo cindrsl LS (LiMadl sia Gy
aaadl Baga Gl conSlgiaall gud el 4y T iSIYT o landill Llaias o Lilias)
Ll sia Ldlacal ellgiadl ol o8 85550 elasall 550 e 325 Leasi g Lasacy

8, Lol o8 il Lig ST laa L) gegudgar WIS GAaudl alsial ] (e at)ll oleg
Ll 58085 L aadl Bl San (e Iilsa Bae o real Liaall 8sadll 1 ¥ g 1Y
Gl ole 0,375 olaadilly olaa AL oMl o by 5 Taadie ol o] Gagaadl
(He et al., il 3lya¥! e Laa¥l olulull ahas &3S, eaa g ySIYL ablL
sl cre daigiSIY ) claa LU L sall laalyull sl Laiy <2022; Song et al., 2023)
dans € la 12022 (aans) fuaad cedlill Lila o8 el (g0 Wghil) Lalg sl acall
(2021 (gL

Ul e GLaYT A o gailloda ww I Llyadl s 3a (oot (3aes Lo (ol 2Ly
ALLL ) (e dng A<y Gilandil(y alaa Al e S AT Lo oIBI1 us)ll
Suoky ol Aigas (o8 § geuid] ilialat goudicus (sl dxig i<IY |

Al yud | aliidi

29 I il B (oo Zyg I Colaggillg cslaa by e S 31 Lo
fuabayll dase (o8 (3 geudl) Olaaalal goudicus (sul

dac Al aliy



o I 5l ellgmonl | 385 (g giuna (le L5l &g YT slaal,dl 5T Lo 1
ool Dot b Gaeill ikl audiie
dlaeal ellgiid] olyu) oo (Raaall olan@ill) eyl o lansill cedl i1 L .2
Soa L Lis (o Gsaadl] SRS gaaiTine gl o35KIY ) 5ol
>aibl elaall 485 goiiun ole LSlEA] oF Lasall Laledl slaal,ll Giia 5T L .3
Sod Ll Lipts (o Gsaal] Skl goaiiens (sl (535,IY
&l gle olangilly slaal b Gl 5T o8 dilaan] dYs 15 39,8 aagi o 4
(comaalall gsivall  sanll cuindl) L hagasall il (Jf (5305 Ly <IY 1 Salilly
$ua bl Date b Gaeill o liuld caaiions gal
Lyl pagd
ouipll g2 Al
oL (a = 0.05) 4 gar0 (5 g wis dilian] Yy 93 (gabw AT a9
(e-oaiicus (sul Big ASIYI Halilly 38 gle AaigiSIY ) cilasdilly cilaa Al
Bkl s (03 3 geuill Cilialas
s Al (129,41
(a0 < 0.05) Lisine (goivwe wic Lilan Yy 53 oaliw ST angy 1J9Y1 s 411 (3 A
eontitunn (gl (iKY 5l ellgiead | 385 (g stuna (sle Ll &g SIY T lanlsal
AL Lo (o8 Byl Sl
(o0 < 0.05) Lsine (goiene dic Liloan) UVu 53 gl 5T ang (oaliadl o il (5,41
6 iS5l lacal ellgtoal | ] ple Ladall Leadyll olap@illy Lestil
bl Lase (o8 Goeill SlanlS goaiiie
(a0 < 0.05) Lsine (gsinue dic Wilean) AVa 53 gl 3T ang iU o 41 (5,41
6 3T 5l oSlaal| 388 (gsions oo LSLaA] 5 Tdiall Lol clan L) il
ool Lse (o8 Gawaill SlanlS goaiins
o8 (0= 0.05) Lisiae (giuwe die Lilian) AYS I3 35,8 angl 1l o 800 (410
Sl o] (g5 g YT Sl BT ple olanilly Slaa UL edtill 5]



Le o el Lt goonnionn (ol (goandaill (gsioall e yardl ¢ uiall) Lildgasall
NI



&l

IR P SNRUENTY

g iSIY) dglail | Ll Ldlaas 31 (2021). assa gl g algn (a0 Tl
Eyganall Luatil[g 8,10y | Usa .50l JUMIA flige Ula Lalya telynll 13 SAS1 ole
360. https://asjp.cerist.dz/en/article/-337 o = 2 & 10 o «Slwl;ally
170773

g IV A gle (g IV all SLMAT 5T (2018). asdysl (o0 (59559
to plaill Slaalyall & peall Aall o9 5SKIY 1 §sanil] lgo eSlae ole Lkl Ll o
239. https://journals.ekb.eg/article_207000-214 o 4= 1 ¢ 42
id e owill (od Jraall T8 ole 5350 Jalsall (2007). sans axilf aus (ol
Araually e leall elalail) aay Lealall Lo IV qlgall bt Loalyu 1oy
oo 18 21 g dbyladll L — lola Taala i laill Slealpally Eysadl Lualall Ul
42. https://sjsc.journals.ekb.eg/article 124723.html-1 =

el ] Balae 0 gyl ellgioal | 485 (2021). (oaddl uas (sulang faskad (Als

T E A6 o dy il 3l5l] daali dlans (19-00455) LigsS dadla Jb (o8 iyi¥ ] e
516. https://asjp.cerist.dz/en/article/144338—494 » =

ue G o @l ol @Sall Shalaall Jaall S¥1(2019). jiaa &6 (is oS
Laola e bo Ulaay 50,¥ 1 (o6 tg SV Bgunil] il (gl elyul] (o Failly sy
. https://meu.edu.jo/libraryTheses/iasa 94 «yu,¥1 «ylae cdocug¥ | Gl
5d47d42c3cd29_1.pdf

e Lig IV Eglail| Ll 30 (2025). S 9 (LA Y39 {0n0Y | sans (s glas
. https:i// 5yall s dasla ¢ yuitiualo Uleuy e Wy o505 Ula Loalys el il 1,8
dspace.univ-mila.dz/jspui/handle/123456789/4436

LasMe g g ySIY | & Lol il aias &loaas (2022). ssasd sas dolwi (aans
Gl Lolall lEoal ) Egmy A Fuay ya dd Loulyu pSlgiea | gl o1yt dy

251. https://search.emarefa.net/-223 o 4= (1) 42 & 10 g lowyg¥|
detail/BIM-1617536




Llsill (ode eMaall duig iSIY o lansill 50 (2023). sans v gans san] dmdndl —
e (ole Tl Lualy oy u3ieS Lodlall ol € dgad alas JSa e L1l
£ 15 o cdo,lo¥ s LU Esally lealpall Lualall Usll . yms o Lig iIY 1 alill
. https://search.emarefa.net/detail/i~é.s 38 213-176 o = 4
BIM-1527454

daiall aa bl Lt

- Ansari, S., & Gupta, S. (2019). Fake reviews and manipulation:
Do customer reviews matter? In Proceedings of the 27th Eu-
ropean Conference on Information Systems (ECIS 2019), Re-
search Paper No. 143, pp. 1-17. StockholmUppsala, Sweden.
https://aisel.aisnet.org/ecis2019 rp/143/

— Handoyo, S. (2024). Purchasing in the digital age: A metaana-
lytical perspective on trust, risk, security, and eWOM in ecom-
merce. Heliyon, Vol. 10, No. 8, Article e29714. https://doi.org/
10.1016/j.heliyon.2024.e29714

- He, S., Hollenbeck, B., & Proserpio, D. (2022). The market for
fake reviews. Marketing Science, Vol. 41, No. 5, pp. 896-921.
https://doi.org/10.1287/mksc.2022.1353

- Lim, W. M., Agarwal, M., & Filieri, R. (2024). The rise of fake
reviews: Toward a marketingoriented framework for detection,
prevention, and response. Australasian Marketing Journal, Vol.
33, No. 2, pp. 178-198. https://doi.org/
10.1177/14413582241283505

— Mofokeng, T. E. (2023). Antecedents of trust and customer loy-
alty in online shopping: The moderating effects of online shop-
ping experience and eshopping spending. Heliyon, Vol. 9, No.
5, Article e16182, pp. 1-19. https://doi.org/10.1016/
j.heliyon.2023.e16182

- Purnawati, E. (2024). Trust in ecommerce: How reviews and
ratings shape consumer confidence. Management Studies and
Business Journal (PRODUCTIVITY), Vol. 1, No. 12, pp. 2057—-




2075. https://journal.ppipbr.com/index.php/productivity/article/
view/558

Song, Y., Wang, L., Zhang, Z., & Hikkerova, L. (2023). Do
fake reviews promote consumers' purchase intention? Journal
of Business Research, Vol. 164, Article 113971. https://doi.org/
10.1016/j.jbusres.2023.113971

Tailor, A. (2024). Trust in ecommerce and its impact on digital
marketing strategies. Master's Thesis, lllinois State University,
No. 2004. https://ir.library.illinoisstate.edu/etd/2004/




Midocean University |
_ _ MIDOCEAN
College of Media and Marketing univers T vl

Bachelor of Digital Media

A Research Proposal Submitted in Partial Fulfillment of the Require-
ments for the Bachelor of Digital Media

The Impact of Manipulation of Reviews and Ratings on Trust in E-
Commerce Stores: An Applied Study on Shopping Application Users
in Riyadh

Prepared by:

Raghad Alamro

222000437
Supervised by:

Dr. Tewfik amri

2026


http://www.tcpdf.org

