Final Project 1

Code: MGM 496-PMG496

Project Template

Faculty anagement
Midocean University




Cnslgianall Al o) il ) B o il ddlaaa i
SLaiaY) Jual gill Cllaia i Je 4o dad o

Cusn L;A.:: ) pala (u.\‘)
ID:233000540

1zoA g s
po il 513 and 5 laY) A

O sl dadla
S il

BREIPRENGRITN
O shase Aaala -3 oY) A - i) A giac

Y'YT ﬁﬁ*h
Sl Al il

MIDOCEAIIH



dod Al alad) U 10 Y Juall 1

MIDC)CE:L\II+II



dadial 1.1

Cum (Allad By 00 8IS o laia¥) ol sl il pladind 8 U gala 1) gl 8 a1 & sl g
Aty sl a ) shall 550 pes e Dlandl 5 IS LN (G Jaal sl Apad Ay Al ) iliaial) Conal
JUS e Cpmliall LS gl s laladl (8 800 e 55080 ()5Sl () 0 Sigall ) ses Apaal

A ey (g3 (5 ginall

25 3y 41,0 5l Cus (Sl ) B A2 la A A5l saaS Jisall Adlaas ST
s sinall ) iy Lanind ) seandl po Alilie 485 5 dpibale ddayl ) ol ) el miall (g2 Gla ladll
Ui 3 jae e il Jay caslalaialy dia cld 5 ASatia 5 ABalia aoliall L)y dpadidy &) gudl
dr isall Lpadid Gans 3 s Aflaadll a3 ol (Glaadl 138 Ay Aal ) 400 50 Ac U8 ) 458 e Ao L)
48 sl dn 55 cellgionall (ol i) ane Al il IS A agle aaind ) jiul Stal Gyl
agil dale s )5 Aflaadll oda alagl (and (e Jeag L dlginn 4 jlad Gladle o il Ll
alaall (ol (3 sl CLSpalins

sl 53l Qi s yae Ay uatl) ) Lot (s 20a3 A1 Al Jol g2l (g Jisall Alaae axig
LQXSJDJ‘}@_AA‘)L.\‘”;JS‘;}AJ\L@Jé&ﬁ@]‘@ﬂw“jsﬁ‘jm\a&)ﬁé!ﬂﬂ! chLAJA\)”
Lany i) Ay gaatl) Jilas 1 plgrinnall Alain) Agilaial canl ) 5isall Alaian Canii )

)8 HAs Ja o isall Clad s sl e 8l Fia by saay dainy jualaal) dlgiveal) mual LS
Adlaal cilesally clatiall el & s s dalial cila slaal) ana 2l 55 B b dals el 3l
b B Al Alad A 5 o0 Jltiely Cpyisall ge (pstadll ) S AN e el cagat) AN
Sl 5 5a5 5 GaSlgtal)

MIDOCEAiH



(rSlginsall gl o) Al ) i yisall Adlaan cp A8Mall agh A slae (e A Hall 28 dparl aaii
(ol gl I 81,8l Y1 el aa

daan) A1, 1.2

A guiil) i) ST (e granal 5 8 AN gl I3 Ua gala Vgai cp Jisall e (5 guill 2
Ui el o W) el sl LY 138 e ae Sl e 5 A el cilaladl 5 IS il (8 e Galadiil
i L 1S Bl Blaall Gy (583 Cum o isall o adiad Al Ay gudl) COlaal) il b
Cordi ) Ll g dlaiaal) A 50 Leaal e Jal se 3ae ) @l (5 a5 Lgilaal 38ad 8 (5 jal Gl
sl Hhi G Sisall ddlaas

s el il 8 e o yigall Adlaas 5l o e S A a8 Al )all A Jiai
Allgiaall )l o glall J€as o 1l 89 ) pani s Slgisdl)

DB (¢ glal) Jo o gadl) 1.2.1.

Aalaiall il all il & ESEA) Slia o V) e sisall jae (3 gl gl ) il al) aae a2
O Al aaall 3adae dlaal e @3S clad jall (ans o LS o) 380 8 e ddlaad) il

L'é.nr_i 5 ) gy 48]l o2 f‘@j uLm\JJM %) J.J).d\ ;\J;\ GCJ.L...;:\ Lﬁﬂ‘ ‘).A;Y\ cJald I L@J}u

Dokl o shual) Jo Gl gadll1.2.2,

MIDOCEAiH



ot lani a5 LS dlgilatial s ill Cunliall el LAl A geaa (he Sl sall e 2aal) s

Al A daladl 5,0 el Gasletuall @ gl Je Aadll ewﬁi; Ol Adlaas (5 sl (il
ST bl 5 Ua ey o isall LA die dallad STl )58 A e S Al el Ay da
SonSleinadl gl o) Al A Ao igall Adlaac

Gl 41aai1.3.

s Akl Al 1.3.1

sl e eputll Bl sVl el 5] o
Algiiall ol g figall Adlaas u A8l mua g @
Shdiue ol deluy ale ) asi @

L Al Ll g ddlaadll (g A8Dall (o Hlaill agdll 3y 3a5 @
Al aaa¥) 1.3.2

Ol cp igall sl 8 Gl il Sac b @

Aoad ) A gl GO laall 3o WS s @

Al ag )8 e 8 el Jalsall Sl ogd 33305 @
s gndl) Hlatiuy) e dlall33b ) e

MIDOCEAIIH



D e ) daild

eleia Y ol sill Sl g e g 5TV G saail] (2021) 2ane Cinda ¢ uaill ol 1
ol 5 il Ay Jall A sanall 15 a8l

o elaia¥) daal sill Jiluy (A sl e Gasadll S (2020) L3305 2ans ccubadll 2
(2)« 145-168.40 5 )12 4y el Usal] Algivaall S50 & gl

) gl sal ol 5l 1A e G fisall se gl S (2026) i alda cane 3
AAE Gl sl e acllaall glad A dilase il 5 - Ayl Ladlally o Wl Jasagl) 5l
(42)

Djafarova, E., & Rushworth, C. (2017). Exploring the credibility of .5
online celebrities’ Instagram profiles in influencing the purchase
decisions of young female users. Computers in Human Behavior, 68,
1-7.

Lou, C., & Yuan, S. (2019). Influencer marketing: How message .6
value and credibility affect consumer trust and purchase intention.
Journal of Interactive Advertising, 19(1), 58-73

MIDOCEAIIH



