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The study aims to examine the role of digital media in promoting and marketing
Saudi local perfume brands through the use of social media platforms. It explores
how these platforms contribute to audience analysis and targeted reach, and
assesses the influence of various types of content—such as advertisements and
influencer-generated material—on shaping consumer attitudes and purchase
.decisions

The research adopts a descriptive—analytical methodology, utilizing an online
guestionnaire administered to social media users within the Kingdom of Saudi
Arabia. It focuses on identifying the most influential platforms in enhancing
awareness of local brands, measuring audience engagement, and evaluating the
extent to which digital interactions help build trust between consumers and the
.brand

Additionally, the study discusses digital marketing strategies and their significance
in supporting local products, expanding their visibility, and strengthening their
competitiveness in the market. The expected findings highlight the effectiveness
of digital media as a tool for fostering loyalty toward local brands and enabling
direct communication with customers. The study concludes with
recommendations aimed at improving the marketing performance of Saudi
perfume brands.




g biall [ glatl) G (B guail g Juat¥) Jila s A Uoaa ¥ gas allal) 3¢5 A @l il JBA
e ) lld ool ey Al s e laiaY) Jual 53l Cliaie aladin) LIl 5 ol 2o ) s
il ) Al ) e Ay gl dlaall Jalasl iy ¢ sqanlly o sall (0 Joal 5il) il
el 8 Ay jlaill Cladlall Lple il dual i 3ol o ) 2D W) sl 45 ja g d3lelss K]
Apaddp 4y )6 A0 Hhy ) seend) ae pdlaall dual sill 5 (3 suadl (8 la ) puzan 3 et s Al LS ) ean
JiSiisale) 8 Joadll 138 (gl 38y e shaall il Al g 3 jma Gl el WSle W) () Jsis el

| emie granal 5 A agSshas sl clalad) e il 3 aalu s (e Y1y gl palis
Gl

(el aalS a1 Jsailly pocal g JS8 < yil5 ) shaal) delia )y ¢ shaill 1 g
Ldlin 4 () 685 (G 8 W ga s Ll ) a1 A0 gd) laall Cladal 253 g (ol ae Aalas
G Aalal (50 s daa j Caaa g B el 23le Y1 8 Gladlall sda 5 Aallall Cladlal) as 4y 8
oo ¢pSlgiuall (pe Ao 5 il pd () J g ol dpalail) (DU W) il 5 Lgaldati 1 dadi yal) CadISl)
Dseand) ae Ll s (il dran el s clatially iy prill dpad Ay e ldin ) Jual 51l Cliaie J2a
AS Jilall 4 paill s A8l 5 ) sall o a5 dle s A8De

gliay (pisall ye ) shaall mg il cullud 8 4o 53 4085 Eilaa] ) G gucil) 3 ala L3S agul LS
dpaddll il e ol il i 8 St 3 8 S da sl Algiuall mual Cua o sinall

(a3 yad 8 Jelill g Aflaadll o alil) (5 guill o sgial il jlaall o2 ol 5 Apad ) s gl
o= sl L) aca s Jias 8 Al Alauy a8 ) e Y raal Laa b piliall Ae Y1 Jil ) e Yy
Jalas 0l 5l (38 gusall e 1) gl A1 celld ) ddlza) | adiaall Jaa dglaall 4y 5l cilaDlally
g 8853 ST A g liatl il g shat g caS sy ) seanll il agh (e aeiSai A8y (uld
ailalia)

458 (e 430 gl Al ) shanll ClaDlad oy g il (8 a8l 2Dhe Y1 Adled Gl 50 dpan (S
Claiiall (ol 4 i) 3,080 3 a0 5 acd (8 agas Can (B g e ) andll (s pany 1B guia e
al O WS el Jsaill 5 el cle liall dpaii sa daall Clea il pa (3815 Loy il gl
Jlail Claad) yisl el g 3o liS iSH 4Ll agd xie 435 ySIY) Cliaiall Cada 5 e ae by a8 )
Al g (5 gud) & LIV 58a3 o 5 a8 & sud




Cladlall 8 gy sutll g acall ol 2Dle Y 50 dalas ) Al jall o34 Caagt ¢ allaiall 138 (ha g
S ALl pSlgiuall 485 3 jai s Lo oo sl 830 B o il (sae (o maasill 5 ) shaall Alaal

(8 3_palaall 4pad 1) Al 8 Cladlal) 2ol 0 Sy Al il i) 5 il jlaal) aal e iyl
=80 e Y1 Aaliiall A8Dlall agdl Al Hall 038 dgale Al glae Jiai @l Led Loy gutl) ¢1aY) ol
A8 jidiall LagalilSa) ol ie alyiusal) saill g Jadll Joal gl Gadad g dAidaall ) shaall delia




ol all )

Dshall laMal s 1 8 oM DoY) il (s3e Julads ) o) Al sl 8 AANSEY) o3 Jia
sl ) sel (pe el 8 Lgde Slaie W 5 A )l cliaiall slad €l Jsaill (a8 o saall Dl

Do 5 cilaial g gl LIS e i el ) i ATy e sleall e J panll Lgia
Jlae (b Al Ay jlatl) cledtall e Ll w35 ) AHLaY ¢sn yandl acianall 48 i olaiaY)
Al glaally llgiondl e 5 3 5a5 3 LllaY 3 seall ol a5 s o V) o) (3 sl
A3 ) i s «alS IS0 el s e oY1 as Fsallad) ciladlally &5 i gl 8 o 1 0l 5 s
Aliade 4l dgale

Ay i ) s ol Al 5 Lm0 srd) Al ghanll Ciladle (e ST 1) Dl Y oS il
e Y ) ALY s siaall glias G )isall pe Leislad Gk e o) s (pSlgiall (a3 08
(Jid ()5S O 85 walls Gl 3l W) (el pumall aa s (e a2 ol L aliall clibua f e saadl)

Gl Adlall jaie ¥ 5 5 i @llgtine ) @l Jgaty o 050 dah e seanl) )5Sy i
)i giiall e cminall 33 ga (e g LhaiY] A dlaadlS 5 AT Jal ge Al il o Says

O B oadll Gy Cany ) lias GlIAL g 3l sl ) shasll ae dalladl CilaDlall ddlia 568 5l pandlially
gl @ gla 8 el s 5 s B sl L0 )l Ay sl 3 seal

L Jy el Apalal dpdle ) 3l 3 jae ol e laia¥] Jual 53l cliaia o) 3 AISEY) 5 0 LS
Al E g8 e a3y 8 e lail) aldall 138 aganilie ae 3 8 LS iy 1 ol A Gojlad y ¢Geadiivual
Golad sl (g (5 sina il 1Y) alu jeaie ) Jeaty 385 dplag) Goladll CalS 1Y) Bl a3e Y]
laaliall axe g J a5l (saay ath Gl Adasi yo el 2o YY) dallad raal Gl iiall J e Al
G sinall 138 (3135 Ja 5 cdaty (g0 Aflaan s ) seandl wa alelii da 535 ¢ sinall Lo g Ladd s
Y ol Aadtall g ellgiunall G 5 e d8dle

Can (e ASkaall (& celaia¥) dhal 5ill Cliain oaddine 8 ¢ g )l Lavie 40SEY) Gantiy
il oda Al CBlAT 38 ) ghaally Alaia W) da 50 cJAA 5 ¢ carlail) (5 siosall g ¢ uindl g ¢ yanll
o 38 Lty 68 el il sl 5 cpp S3ally ST QLN 438 3 Lay 58 (o) i sl (5 gimall
Calis M8 Gl o) BaN L) 58 AR 8 A law ¢ daluadt il glaa (e Caadll ) (s AT culi

ol (5l (5 ginall Aaglidd & g5 @l ol ol i) Jiady (e @lligh ¢lguds Cliaiall <M

o aSall aneni Camiall (o Jaad (35 8l 038 s g ol LS Gl e (g5 AT aiag Lai ¢y shally

Omeddiuall (e AdliAe #A) o) ) Gl Anilase Al )3 el ja) 93 (a8l WDle Y Allad




e S Al Apad ) (5 gt ol il e daind 8 dlaall cladlall (e T8 Gl edld ) dil)
Lisn Oln) o Adlall Al oy e b 38 5 e ST emiiall Adland) [ guall ol 4 jaadl) a5 52l

gy 38 gl 1 (Adacal) 8L 5 Al Lol )W) ) (A il s Sall Jia) haall 5 e 490 g2
e cellginna) ad (B Alaall ) ghaall 3 haa g 4y g8 43 5 gem iy (8 Apad )l eal) il (1a

91 s ) ks il 5 ALelSa i eyt o anal (o epallall laDlad) imns alas Ly
ity Lgal i (f ol Slad Tynil jind 4 ylay Bl e ) ddaall ) shaall Ciledle i Ja Lo
feo sl Ll e ST oSl sedall e 38 il 400 sl

cactaall (el Y Jie s Al clelad e abieall 3 S5 A0 geadl 8 Aalad) <l all o LS
D3N ity Agdaall ) shaall delia JU o) Laby ccilaadd) ) 28Lal diale dauay 415 KUY 5 el
Dseaall Jel8 A8 8 me A i 105 5 AY) cileUadl) 4 cudld ) s alaiaY) (g

A oy b delall il sae s (Jual il cliaiall yie Aladll ) shaell (5 sine g 1a0n3 (53 gl
s A pall sda o Ji My g gl 5wl (e (§om B el 3y aty Aaall itall eV s
Juai¥l JSE1 (e dane (K55 "Agdadll ) ghaall” aae gllad e 508 il 35k (e (il 138 aud
ey Jual il claia ye 8l eyl

I Al Ay a8 ) Dle Yl B a8 e Jslall Jon s Al all o2a 4SS o)) Jal Sy lia (1e
A8 sk s llginal o s Slaladl 8 Gl st ey Glo dgn pnd) Adad) ) shall Cledle 4y 4
?i s Galatia d); @u\})ﬁﬁ dléﬁcs"y‘ oLuiry) ‘—’huj“—eky‘ Jaa )demﬁgdé (5.1\).&3\
ey Aglladl) A ja 6 DA in Ja s $laall Aadladl 8 2aY) sl oY 5 eliy 8 ae Ly Co g 40
G smaill) i) il (380 95 O Sy Ja 5 SChaginsall ) sgandl s (5 sinall £ 55 dediinsall daidl e

7ol 5 oty O 8 ANSEY) delua (Say coDlel oS3 a0 La Lo 3l

ediiue shia (e A grd) laall ) shaadl CilaDlad g5 i) 8 N DY) Al (500 L
o=V Aalll s ) pall (5 siue o Adledll o2a Ll Gl g e (el Jual 53l Cliaie
"S seandl ol Al & gLl 5 dadlally

VA—£0 ((T)YY calla llal) Amaln Ana (5 sl gsinall 3 e lein¥) Josal sl Jilos ) A gl LA (Y1) e e ol Jie
DO (V)4 g gially Ay laY) o slall Ty ad) Al eDendl ¥ 5 e W iy el V) Jual il Qs ye Gy sell il yind (Y4 Y0) others s ¢ sl shalle

VAZ80 ¢(1)0 cJlae Y15 SLaBY) ) 2 e ol jiias] Fmial Aad Al 53 e L) Joal sl @5 3 o Sipall e (B pnill dullad (Y + Y¥) L gy (e




die lgie adl Al jall et ) Ao ALY (e 230 et U Vsl 138 ce g i Ui g

Jshall cldle e Capaill oo gmadl ) sgend) U8 (e Lalasiind 2 )l ciliaiall ST o L -
gaalaal)

-

il sl 2 pad ol el b e o5 simall 5 DS ST L -

Glaidl (s sinalls & jlie daladll ) ghaalls laiall ol (s gucil (5 ginall ) seanl 48 (5 ginea La -
Sigallall sl

Jale Oms e laia¥) Jual sill ciliaia L ddaall ) shaall (5 sinal J gamll da 2 G 48Mal) La -
?c\‘).aﬂ\ J\Jﬁ ‘g\)ﬁd\@ cd:u'aéﬂ\ colaiyy) @U&;\ﬂ\%&c

Sl all Cilaca b

Cladle e Ca el (5 sell painall (g celaia¥) dual 51l Cliaia aladiul & Gy a5 )
Aoxia¥) s o g el Ll 3 aladiul Y clbaiall (e el lin jaaiy s diladd) ) shall

adiall dglacadll cild g a5 laall a8l (o gindll g g g Aglian) AV I3 ABDe 2 g Y
sl Adadl) ) gaall 4 s ol o) a0 ) 8y celaia¥) Jual sill Claic e

o Leie Al glaally 3latiall e i pusl (5 ginalls | sganll 485 (e Mo (5 gie llia Y
B sl el o) A8 58 5 il (16

=iy Jual sill Claie 3 Alaall | shaall (5 sinal 3 a0 (2 i da ja G dlag) 48Dle llin ¢
i LalS Sl ala 30 3 ¢(o) ) SIS o) il A (Juatill oY) o) a8l ddae da) ye G
abe (S Ay ladl) Ladlall ellgiuall

https://blog.green-spread.com 2w (s Aigde Y2 Y€ Ll (3 elaia¥) dual gl Jilus (Y2 Y£) .Green Spread®
https://www.rabeh.org[rabeh] .5 Y Gasuill gy adise s Y Ga gl A gaanl s B saadd) (8 celia¥) Joal il ol o el (Y0 Y0) i) e
https;//tara,com.sa[tara] ?gﬂl@_‘i.umll djLu é&: gc\..«f\.;\J\ d..aljﬂl JZ\L..U e ) ).1).: s _(Y . YV) Z:\sg}“ﬂl QI)LSS...ADU Il e

https://blog.matrix.sa[matrix] .= ke 4520 Fala ) A Wilua) aoii S i gl (3 ) ghaall 5390 (Y2 YO) Matrixe




sl Al £ guiaga HLial)

leadl e dgale s dilae il jliie] (e Baal g g sall 138 A0 ol

S lall 8 a1 s il 5 ey IS e laia ) ol 5l adl e aladin o) i) limy)
Sy

el G paiill e salaie) s ASLaall & dalaal) ) slaal) g i gai daadle

Adatise dglee Gliphat e 400 Loy (Bl oY) Ganaddy adalys )

Aoty sl Lilaal sl aoaes 5 8 Adaall 3 jlaill ilalall L st il agali & adl)
Gl s ol WO Ly 55 Ailae Sl 53 ) el Aals

Al Al Calaa

‘b 3l e cbac Calaa) Gaaiad ) A jall sda Cangs

Zas i A el Sl ) ) shaadl e dalaall 4 sl cladlal) slaie ] ol Ca il
St

Ll s ) B 8 el e il 6 elaa¥) Jial il ciliaie il aaas
b)) Lemn g 8 8 Al Adaal) ) shaall (8 (prendiindd) 485 520 (e RS

Adaal) latiall ) Gy pul Alad 53503 (3555 Claa s ) g sl

Adadl)l cladally ) geanll o s SIS B iy el (5 sinall s

Al ) Al

Lal

iomila (e Al pall dpaal il

“Laalell Yl

(e LinY) Joal sl cilimia e 3y guiil 5 ad 5l wJle Y1 Jlae o Ayl byl ol 3 sl
Adaall Cilatially 3l Lag L goad

bl Lyl

s A ylail) cladladl Gl i Al jall gl

Dol Y gl ilal iy kil
AS sl g e ) cllgiinall zliial agd
a3 a0 g Aaida ol laiall (gl dpndlial) 3 )asll 30k ) s 4 il s




rlalliadll g aaliall sy

85 b Clesbrall Jiiad e aaieall (of 7850 4t g calac Y1 ol 7850 1) ot 13ad gl
v A g IV Jailas o 5 A gualad) 3 361 & v ) AL A8 )]
(psm) ¢ 5928 (g 65y sam ¢ pai) Adlida A5 I QWL iy (588 5 A8 Al dpadle ) Ll
Aaiall 5 3gaY) s LElall e Eudy cali 0 AN Zal o a6 A ) il e 13lie ]
voseanl) pa )il Jeliil) (e )38 Aal) e o iYL

8l s sl sgia Y
aladl i 8 Jetiasd s ozl sl () ol Alls e oS0 g 2 i) 77 55" Jedll (e 132 seidll
v (Al 21 50) Gl G Ll 58 a5 LS8
aaial 4 sgdall
gr age il 5SSV §f clanall 5 alidly ) sgand) iy o Chngiass ) Ailas¥) AV de gane
3, 5 eelaia¥) Jaal il Jils 5 5 40 5 yISIY) a8l gall Jia dilide dpad ) Cliaia g ol 938 aladinly
AaDall 3 ) goa auni g allall Juaat g o gl Baly ) Caagn o Y] e GlBle Yy S yiSTY)
v.Ag il

elia¥) Jual sill Cliaic o seda Y
ol &y sl G pal) s 8 Jaxfial a5 (alill 2385 o ) die i ged £ 8 e pua ge AR Alaldl)
. (5 _iSIY) Aaiall) dpd )
ol Al ol plaia¥) e e laia¥I g alii ¥ 5 Juai¥) sl "dia 5 (e 1o laia¥) Jual il
e o il ) ol 2SN aglalsi 5 ol Y1 Jelis e e gV ¢ any aguiany
rot e laia ) Jual il ciliaie o da) Cay peil) Jaiasi @ld e 2l
DB aglalii s aghal 53y (ulill Cdlia s e 315 (5 sinall Lgad (ia ol Aaad ) gal 5o ) i
Y‘d:!\.u)j\j QLAJX’.AMJ
‘aSaial 4 sgdall
Apadd clile o Cllua L) (e Greadiuall (Rad o i) e dyine A gy &8 go 5 iligaa

(Dsaa ¢ 5228 () g (a gaai) AN Calitay (5 sinall S jlie e agin Lad Jeliill 5 Jual 51l
v Aol i) Claddiae Cpaca ClEMal) e KE el g Jila il aalatll




Alaall A Hlaill ciledlall 2 sgia |
A caady e i e Jas el ol 5L ey Aadadl (e Dl
(Bl 8 laxal g alidl g ol ) 5 aally dalaiall i alrall (s 63 el (e 1A il
O (52 Aihia die) abay A s Glab s b e sl g (&l & "aall (e riglal)
£,0 )i
o Aalaall & il cldlall (of A3l il Sy adle Bl
A jra Ailaia 5l (§ s 3Lt & laaddl ol adadl el Jexiias ) elansl) 5l 5 e ) ol il jLaY)
8 e (50 Aiee didaa
sl o seidll
e 5 e s Ol Waaiad Gl (L. Jse) oDl jlad coland) cladtadl & dlaall 4y jlail) ciladlall
18 8 Led gl g e ped S i Gy dlgiland ol Lgadas il A gall Jallo (ime i) jpa (3l 8
el sl bl s gl o al s il G g el Gl

el 5 A ahall el udaal) [PDF cile] (oad W aDe Yl o sgida (Y0¥ £) Aaiill y A salall g el (udaall o)
https://www.arabccd.org/uploads/events/1_66f138575a661.pdf[arabccd]]

https://samc.ksu.edu.sa/sites/samc.ksu.edu.sa/files/imce_images/bhth- .2 s llal daala e lica cilulial g a8 e (Y1) Tz cals )
hmdy_bshyr.pdf{samc.ksu]

e Yo YT YV 8 aa jiul (Digital Marketing) (<80 Gasasil) (Jina = 34 (Y Y£) Harvard Business Review Arabia .Y

8l & sl 5 3Y)-aaliall/https://hbrarabic.com

E sse disa G VYT 5 YV g i elaia¥] Jual il Jilus o4 Lo Y

elia¥l-dual gill-Jibu s- 4-L/https://www.example.com

il aalad) o rzaly 0 AUl g agall A el LDl (YaYE) o o laal) €
DR Io=b A pladdl s & RS

https://www.wipo.int/trademarks (e ¥+ YT 58 YV (& aa jid Dy jladll cladlall (Gl osa) A Sall ASLl A allal) dadaial) £



https://hbrarabic.com/المفاهيم-الإدارية/التسويق-الرقمي
https://www.example.com/ما-هي-وسائل-التواصل-الاجتماعي

ﬁ‘jdi} em‘ c«.\AM

Sﬁ&ujéludyﬁP‘m‘w&&M&M\@mﬂ\ C.G_\A\écn_mnic\:\...n\)ﬂ\
sl e Y aladind b agilalad) s cpeadiivsal) o) ) Jalad s Aglaall ) glasll g 53l

6 sinall (4 gaaall e s2e el Craada ) A g DY) ALY 8 caliaid UL aas 3101 Ll
A pd i (s ey A0 5N gl ) B e I (ulSail a5 i

a5 Conl i

i) adisa

& eelin¥) Jual 5l Cliaia e o shall 05 il ol Gl Gas Al all aaine ¢ oS5
bl A 8 B sl el ASLedll

Al adina

L i) agale e 55 ALauY) dua (peaddiual e 400 gde de LAl o3 Al jall addiae Jiadl
Aglaall ) ghaall a8 )l

i iall 35l
A g A o) ASLedll b b)) e e Ui Aol s
"a83gTal) A5al)

(£ 4= A) A pand) Zidll (30 ¢yl Aisne b Alaall  phaall 2y ol ciledlall a5 shasll pimn
C'_LQM\oJAd}&uwﬁjéﬂgﬂ#mU‘}AMwﬂbc&b




