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oiF 3 Objectives of Lecture (2)
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= What makes the prices of oil and  caslai (piidly Jaadl Hlawl Jazo sl b

gasoline double in just one year? Thid uslgale (3
= \r/i\‘/;ilrljgge price of gasoline keep on SR § (il pan yalian S
= Some prices rise, some fall, and LRl Ol jas ad3)s
some fluctuate. 3 g iy
This chapter explains how markets Blgwdl Sl LS Jualll 1id b g
determine prices and why prices bt xS 13bd g eyl

change.
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If you demand something, then you Gl cbo b cudds 13)
1. Want it, oy 1
2. Can afford it, and (il % daISS o udaind 2
3. Have made a definite plan to buy it. A8 Bode ddas by .3
The quantity demanded of a good or service is the 3l 4wl » dous- 91 dadw oo D gllan)) dueSUl
amount that consumers plan to buy during a Buao Ay B8 UM eS| i O ¢Sginal| Jalas
particular time period, and at a particular price. A0 a9
/
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4 p
* The law of demand states: (b e cdlall 98 ais

» Other factors being constant (cetris peribus), . ) o
O «(cetris peribus) 3 Jolgall LS U= 3

price and quantity demand of any good and Lo of dalus L“ST 0 dgllaoll 40l M‘

service are inversely related to each other. w22l lgan ae LSe i

= The higher the price of a good, the 301 B S dakaad) s 2l oS o
smaller is the quantity demanded; EENEN]

» The lower the price of a good, the 4LeSI @aly oS cdalud! yauw jaassl LS o
greater is the quantity demanded.” gl
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 The law of demand is illustrated

by:

» A downward-sloping demand
curve drawn with the quantity
demanded on the horizontal axis
and the price on the vertical axis

» The slope is negative to show the

negative relation between P & Qd

o
W
o

n
o

Price (dollars per slice of pizza)

o
S

0.50 r

0

S

S

Lisa is willing
to pay $1 for
the 30th slice

* lisa's D= MB

20 30 40 50
Quantity (slices per month)

oo Al 0938 T s e >
I

Jawd yuouadl cdla)l g >
e Lgllaall 48L pgasyall
29l e yadly @8V gomal!
e

JlebY daodl Gl Clall (poin 5>
P& Qd (o dudud! 49l
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* The law of demand results from: splhall ¢y gil o

=Substitution effect -E BpIESYRNL

" Income effect Substitution s St
Effect
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02

\

* The law of demand results from: lhal) o gil8 o

=Substitution effect I e

Sex

Price of the orange ' Consumer’s demand for the cheaper
juice increased alternative (cranberry juice) increased.
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(‘
* The law of demand results from:
N JIM=NI Jﬁ
|
Substitution feffect | 23 S5 Apsllaall Bl (§ il o e51
"The portion of a change in ) Ji & S I
guantity demanded that is due T
to a change in the relative price A8 x5yl paud! 1da O ¢pgolll yaw 2al)l 13)
of the good aS1ae yolas Jl LJ}?:J’J‘ LﬁLc mﬂgﬁ.«d‘ ]
If the price of meat increases, Olg pasdl el & Jie cddowy
then the higher price may encourage
consumers to switch to alternative food Peg=ll yaw
sources, such as buying vegetables. N TESUIRVR TN N R0
PmeatT Qd.meatd, Qd.vegetables POlg pasdl g gl dSII
\. J
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* The law of demand results from: n
ERUIRN
"Income effect Oe @w‘ Lgllaa)l 4uaS)l @ el e syl
"The portion of a change in el yaw i bedie elgiuall J50 pss
quantity demanded caused by a )
change in a consumer’s income oA sl da Al qm 1@ cpgmelll paw 2yl 13)
when the price of a product J3T lam 3 egad ¢S pglll
If the price of meat increases, pomlll oo U1 dsS () gSginall (§ Adisan ¢ L9
it means that after buying some meat, Jd J3l 8t o
they will have lower spare income
Therefore, consumers will buy less meat T ool yaw
because of this income effect. NSy
\ Pmeat ?* Income| Qd.meatd NZTESUISVRITIZIN VAN R y
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 The law of demand results from:

SUBSTITUTION EFFECT INCOME EFFECT
When consumers The change in
react to an increase consumption
in a good’s price by resulting from
consuming less of change in real
that good and more income

of other goods.




Chapter Change in Quantity Demanded

s 02

> The Price of the good is the only one factor that
affects Quantity demanded AP - AQd

Change the Price of the good - Change in
quantity demanded -> Movement along the
demand curve

» Pl —-> Qd 1"—> Move down along demand curve
» P - Qd - Move up along demand curve

e F5 GV gl Jolal g2 dalidl pa
AP - AQd dglacl! LSl

gkl A4S 35 I (5052 dabud! jaw S
bl (gowie dgbo eyl J1 605

Jaud il J1 635 e Qd MUl $05 PL
el gt Jgbo e

ey =l I gog e Qd L Jl g5 P D
el gt Jgbo e
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AP - AQd Lgllacd! 4l Lo 551 Al du>gll Joladl 98 daledl yaus 3>

> The Price of the good is the only one factor that affects Quantity demanded AP > AQd

Demand Curve for Xbox 360

P

500 45

450 50 E

400 55 2

350 60 =

300 65

250 70

200 75 P P o Y

in Billions of Xboxes per Year

Y
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* When price is constant, as the
other Factors on buying plans
change, Demand will change

Decrease in

quantity
demunded

| Decreuse in

demand

* Shift demand curve at given
price level

» Factor changes—> D N>

Increase in I

demand

—t Increase in

qucnnry

demanded !

Shift Right
» Factor changes—> D | >

Sh ift Le_ft 0 Quantity

A5 gag Bl jaudl 0sSH lekis .
sl idl ks (§ 63V Jelgall
ol g
s G e cdlall s a6 e
R
5Ly I 655 Jelgall Cilpsi
Goue Jusls DO bl
" Ol dl bl
d 6% Jelgadl olaas e
Jisly D o)l olasl
Sbadl Jl Gl (govia

N
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r‘
o Atgi ice level, the Main factors that . ,
given price level, the Main factors tha i 355 ) gty Jolsl |l i
change demand are: (R )l s
o P rices of other goods (substitute (+) or (-)) ASadl 9i(+) Auddl) 53 aladl Hlawd o
complementary (-)) (+) dadgiadl ddidiuall Hladl) oladgl o
o O utlook (Expected future prices (+) - (+)) Jedawall & mdgall Sl
Expected future income and credit (+)) (1)) &3, al) "(+) N EN ) gl e
o I ncome (Normal good (+), inferior good " ) (+) o) o Sl sie o
(-)) “ ) (108 aimell Hasd >
o N umber of potential customers (1) dadedi dp(+) /- dnleall) SMpa2dl/ BloSY)
(Population) (+)
o T aste (Preferences)for a good (+) /
against the good (-)
\_
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1) Prices of other goods:
Cpmplem)entar
" G/oods /
' 0,
,%
J
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1) Prices of other goods:

(Basis | substitute Goods

Meaning Substitute goods refer to those goods which can 41;..,\,«]\ Q’L“J‘ D &LQ-’J‘ L§~3§-’
be used in place of one another to satisfy a dad ) ul“ V] aw)‘ d‘
particular want. . o £

Nature of Substitute goods have competitive demand. (Gt U‘“i"" ‘3 ‘L*:‘-*“J‘

’ Demand

Relation Price of one substitute good has positive w2yl 13 VN oM
relationship with quantity demanded of another &‘UJ ot fd S L>Lc’
substitute good. el Lo ¢(8gga)l Joo) Ay dadw

Examples (1) Tea and Coffee (LQULJ J.w) duaall  dalud) ul.c-

5 (ii) Coke and Pepsi. uls Ll J.:;bu J ) L:g ‘&‘UJW
: GUFFEE P. coffee] — - Qd.coffee | - D.tea T G AL ale JSao dae dalw
b ud \
= A rise in the price of a . &L‘J

substitute(coffee),

=  increases the demand for Tea
=  The demand curve for tea shifts

rightward, and vice versa
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1) Prices of other goods:

Complementary goods refer to those goods which <% (5‘“ &L«J\ a P AUeSal! C‘,’L‘“‘M

are used together to satisfy a particular want. W‘ L§j~>‘ ) 2o L@A\m1

Complementary goods have joint demand. u’J"*“ / L..Sw‘j JS’“’J‘ d‘“"
Ohledlg

Price of a complementary good has negative
relationship with quantity demanded of another

SHORIGMENIHEY. sood. Sl ! yae iyl 13] ol

(i) Te d

(ii) Car and Petrol. 3 oty I3 OB ¢ (Sl
/ W] o) e ol plis

P.sugar T Qd.sugar | —— D. tea | > (LSLWJ‘) dj-«w“
" e A : Slow A e dueSlg ] s
‘ A rise in the price of a complement > e sl bz

\ - (Suga'r)9 ;

decreases the demand for Tea
= The demand curve for tea shifts
leftward. and vice versa
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s 02

o Expected future prices of the good (+VE)

2) Outlook

o If the expected future price of a good rises,

o Expected future income and credit. (+VE)

shifts rightward, and vice versa

current demand for the good increases and the
demand curve shifts rightward, and vice versa

o When expected future income increases or
when credit is easy to obtain, the demand
might increase now and the demand curve

Lldicial jlaa 2dgi o
(hiiesall jand) @iy o) sl g QS 1Y o
faludl e Al Callall ld cle Gl
ol N allal) it iy 5 312 3
s sSadl
(Al Sl #dg7
& 5l adi p O @ siall e S 1Y o
Jaiig 01 Cllall 315 b ¢ Judienol)
Teme puSallg coneddl ] clall (oo
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02 3) Income: dl daed (@ pdadl (2 dosladl aldl )

'The demand for normal good ) ul"’ Lz 53[35 & Lo ""’J“‘J‘ £l

\ increases and the demand curve d>)l)l Wlgl sasdl (Jliedl Lo

Normal goods shifts rightward é,b:\.] oY UIAY) ‘5"\:.’4-?:-]"&*:’%‘3

(+VE) Ex: lilg dBlas] Ses AST s Y

Fresh vegetables uLC' J.:}.cd\ Ay slusiwl ul.c

If Income (New cloth J 4’“""3 L s (I ‘l:*-f"%"
increases 4 Y doalall addl Ao SRS W IRV
The demand for inferior good J5-01 8505 ae 83L3)! J‘

§ decreases and the demand curve o - ;&A - g

N shifts leftward G el L“S‘J‘ ! R 4:-.€~3JJ‘ 2!

w; = s 8ab) e Lgke JBT ol 51

- Frozen vegetables Olglpazdl (JUnll h}"“":' e

- Second-hand cloth Aoaiall - uodlol 5‘. °“’i’°’~‘°‘”

o ~/ el e A Al

53U ae oozl ] &ssy) gl
g NESURY
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4) Number of potential customers (Population)

o Number of potential customers OlSud) ate / plainal pulgivall a8 o
(Population) (+VE) Jde bl 8Ly JI s o8l sde B3by o
o Anincrease in population = increases o)l s Jass| d) 05 e audl gex
the demand for all goods—> and the E"""" Salg ccpaddl g
demand curve shifts rightward, and
vice versa
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Tastes (People’s preferences) :

If people’s preferences for a good rise—> the
demand increases - and the demand curve
shifts rightward, and vice versa (+VE)

If people’s preferences against a good rise—>
the demand decreases - and the demand
curve shifts leftward, and vice versa (-VE)

5) Tastes (People’s preferences)

LY/ cdpadil) o

o) e dadww Alal Wbl OMuads caalyl 13 o
dl g.f.l.h]\ (S0 J&ilg dalud! od L?LC g.,\.l.h]\
Teme Sl !

el e daduw o WUl ODuads cadlyl 13 o
dl bl govie Janly daludl sda e
Temme puSally sl
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R

4

T

e A demand curve is a willingness-and-
ability-to-pay curve:

* The price indicates

consumer's Willingness to pay which is
equal to that consumer's Marginal
Benefit (MB). (WTP = P = MB)

= For any fixed quantity of a good
available, the smaller the quantity
available, the higher is the price that
someone is willing to pay for another
unit,

el il dde ylgalhl) inia e

Solud (&l pﬁﬂhgdle&w.d‘ ALy Il ymad| i
(WTP = P = MB)) ¢l il daiioll

4l OB LS cdlie daden (po A6 deS (SY danills

é b jased Ly LSJJ\M\ &:u)\ LAS(M‘ d=>ial!
‘LSJ—"" dJd=>9 JALM d=29)

~N

Y

)
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- 3
. . : 3300 |
* If available quantity of pizza 30 s 1! cpo dLiadl dSl 38 13)
5 490 WTP = MB = 0l «d>u,430
slices, LisaisWTP=MB=P=1 & 500 iso s g P=1
0 | tor
 If available quantity f pizza 2150l e 300 sice ) _
decreases to 10 slices, Lisa is WTP ) oo ALl dusSdl cunasdl 13)
:MB:P: 2 ]OO ........................... WTP OL'Q ‘é!j‘fblo Jl W‘
0.50 F : = MB=P=2
lisa's D = MB
0 10 20 30 40 50
Quantity (slices per month)
Y,

N
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Chaopzter Demand
4 p
Movement Along the Demand j e Jogb (Ae &yl
C urve Decrease in ‘-.*"Lw‘
quantity
When the price of the good donanded | dadudl yaw i ldie
changes and everything else LS 5=l Jalgadl S Jasg
remains the same, the quantity dglhaoll dSl a2l
. 1 Increase in ‘ - .
demanded changes and there is a quanily dob e =i Gusug
movement along the demand cenances )l s
curve. D,
0 Quantity
J
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Chapter Demand
02 N

Price

A Shift of the Demand Curve — ol sowe JLAKI
vanfity .

If the price remains the same jemundei 9 WSl Jb 13

but one of the other Factors on - Jolgadl Ul pss S

Decrease in

Increase in I

_demand

Lalas § 835001 5,3Y)
— Increolse in L_/.Lb.] ‘ AR 0y M.QJ“ il |
domanded | 0 (]l (s Jasig

buyers’ plans changes, demand
changes and the demand curve
shifts.

demand

0 Quantity
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4 )
*  Why does demand not change when the 092 dadud! yruw i Ladis Cllall i Y 13k
price of good changes with no change in A 385 1S3 Jelgal § i (ST Eigu>
the other influences on buying plans? " el ks
o Because price does not influence or v Jl J) 605 Y9 ¥5 Y i 0Y o
lead to shift in Demand curve, price S gl Joladl g8 daledl yaw 018 ]l
is the only factor that leads to o 9 daludl o rgllaadl duaSdl s ) 0%
change the Quantity demanded and )l aeie Jobo de By
cause a movement along demand
curve
)
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A Change in the Quantity Demanded Vs a Change in IDOCEA l
02 Demand g

Chapter

Price

Price

Drecrease in
Quanti
demanded

le]

Ruantiby (o)

Change Quantity demanded<s gldacl! dueSJl juas Change Demand curve cdall pas
Sl 35 ¢ yrand] 235 pad (gl (5,31 Jolgall O G Jalgall i3 ey Bl el 050 boie o
dﬁb ul.C— _‘J_):d'ug chLMJ\ ol 34.:315.9.’\ (S0 J.Q.'L\::j cgf.lb.]\ AR c;!,&)\ bl ULC— OJJ}Q.”
b)) (SR ARy (S giume Jis Cdlall
Other factors constant, as the price o When price is constant, as the other -
change, Quantity demanded will change influences on buying plans change, Demand
at opposite direction , Movement along will change, Shift demand curve at given
demand curve price level.
- -
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Which of the following is consistent with the law of Sl 998 ae 339 b bow S/
demand? DVD ohdl duwS 83L) JIDVD (o) saw gl of) |
A) An increase in the price of a DVD causes an increase in the gl
quantl.ty of DV[?s demar}ded. . Agllasdl 1390l dusS | Hlass! Il 13gsll pauw £ 635) L
B) An increase in the price of a soda causes a decrease in 1 asS Lplassl J) culod! o9l RITEIEY )

the quantity of soda demanded. " =02 s CFE e 02 6 ) €
C) A decrease in the price of a gallon of milk causes a ) . ) R
decrease in the quantity of milk demanded. el S § i Gl dl padl e oSl Goi V) o
D) A decrease in the price of juice causes no change in the Aygllaall

qguantity of juice demanded.

The law of demand implies that if nothing else changes, @ ... 2Ilgd ¢ y3T ¢ G o 13 | )l g3 aa
there is------------- Dgllaall 4ueSIlg dnded! ymaw (o dolo] 485s) |
A) a positive relationship between the price of a good and Dgllandl LSy dald! paes oy dusdaw GBHE) L
the quantity demanded. osllaal) &aSly Al s o Ak 4B5e)

B) a negative relationship between the price of a good and
the quantity demanded.

C) a linear relationship between price of a good and the
quantity demanded.

D) an exponential relationship between price of a good and

\the guantity demanded. _ )

Dglhaall &SIy dnded) yaiw (po Lol d8Me) o
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In the market for magazines, the "income effect" means that--
A) magazines are usually purchased by people with higher-
than-average incomes.

B) a decrease in the price of a substitute product like books will
make magazine readers feel a little poorer than they were
before.

C) an increase in the price of magazines will reduce the total
purchasing power of magazine readers, making them able to
afford fewer magazines.

D) an increase in the price of magazines will raise the relative
price of magazines to books, causing magazine readers to read
more books and fewer magazines.

As the relative price of a good falls, the substitution effect
implies that people buy----

A) less of that good and more of its substitutes.

B) more of that good and less of its substitutes.

C) less of that good and less of its substitutes.

\D) more of that good and more of its substitutes.

------- Ol sl 86" g ccidomall Bgw §

oo del Ugsa el poleal el gian L Bale) T
Lol

8 Jazw CS Jo o i e plaxl) O
S 0 ade 1558 Lo SIS 4881 003l 009yt ol
Aol Bl e Mitw Dxoll yaw 85L))
sl (o ()0l pglazo o cdlxall chd) ddlex)l
ol e JBT dus

Cal) gl paadl adj el yaww BL)) o
oo Losall Belyd J) cdlmall 2,8 @by Las caSIL 4)lan
Maall (o JBT sue g Sl

UV A6 O cbo dakid (gl yauadl (olasel as
e O Ad el O (g

1l ¢yo wisally dabudl el o J51 44s5) |

gl (p0 cpo BT dnsS 9 dabuadl S (o Jiall) O
Lghlay (ye oy JBT 4usS g dadedl el (0 J31 44S)
161y ¢yo el dakudl s cyo ell) 3

)
g
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For normal goods which of the following explains
why demand curves slope downward?

A) prices and income

B) substitutes and complements

C) resources and technology

D) substitution effect and income effect

Each point on the demand curve reflects-----------------
A) all the wants of a given household.

B) the highest price consumers are willing and able
to pay for that particular unit of a good.

C) the highest price sellers will accept for all units they
are producing.

D) the lowest-cost technology available to produce a
good.

G Il o g 31 0 (ST cdalall alul) Al
¢ Jawd! J) ekl

Jslg HlandN)

CAW[Q &\J..;J\) o

Lar g 9iSly 3ylgell)

JUl AT ISV ASG) &

Az féfwT I EHWES &u)}) |
blio dde 99089 dadd § HoSigimall by yaw Mof) &

! o diwrad! Bl A3

A9ty () Ol apazr bilie Ogasldl akidy yaw o) z
Anlos ZlBY d>lial L o) Sl 42K5 J31) o

~N
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rHam and eggs are complements. If the price of ham
rises, the demand for eggs will------

A) increase or decrease but the demand curve for ham
will not change.

B) decrease and the demand curve for ham will shift
rightward.

C) not change but there will be a movement along the
demand curve for eggs.

D) decrease and the demand curve for eggs will shift
leftward.

A change in which of the following shifts the demand
curve for hamburgers?

A) an increase in the price of the meat used to produce
hamburgers

B) an increase in the price of a hamburger

C) a fall in the price of French fries, a complement for
hamburgers

\D) an increase in the number of hamburger restaurants

\
e s 2l L. (wleSe pamlly Al o) s
------ Sy pand! Jo cllall O ¢ pyi
o Al e e Gl s oS0y i ol i) |

dl ol e e Gl g Jatiuwy pads) ©
e

)l soin Job e &y> Sl OgSw o9 s ) 7
el Je

bl s i) S

e clall aoie JWSI J) 605 AW Clpasdl e
€ onalll

el ZlBY dedsciua]l pgodll yaw S L) |

el yaw d80L) @

sealgl oS cdudiall publad! yaw (§ (plassl) =

Serelgloae §8sl)) o

_/

Y

)
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1. Demand J)
2.  The Law of Demand )l ggs 2
3. Change in Quantity Demanded dgllaoll 48l § sl 3
4.  Changein Demand Curve Gl oie gl 4
5. The demand curve & the willingness -and- 2 e 8)adlly slaardly bl goie L5

ability-to-pay.

6. A Change in the Quantity Demanded Vs a )l § sl bolae Ligllasdl &SI § axll .6
Change in Demand ) )




MIDOCEAN

Thank You



	Default Section
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33


