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SHOP REI

Expert Advice Outdoor School

All Camping Articles

All Hiking Articles
Backpacking

Miking

All Climbing Articles
Mountaineering
Ice Climbing

Rock Climbing

All Cycling Articles
Mountain
Road

Touring

All Family Articles

All Fitness Articles
Running

Triathlon

All Paddling Articles
Canoeing

Kayaking

All Snowsports Articles
Downhilll Skiing
Snowshoeing
Snowboarding

All Travel Articles

All Clothing Articles

SHOP REIFOUTLET

[ searcH

Outdoor Videos Guidepost

TRAVEL WITH REI

Family Adventure Program

LEARN

Hiking Boots: How to Choose

Hiking Boots: How to Choose

Choc

a proces

dream hiking boots wi

Match your hiking
ambitions. Beefy

backpacking boots, for

the right hiking boots is

matchmaking. Your

example, are usually not

necessary If all you are

plan

you the mo

comfort

2. Comfortably fit your

feet. Ensuring a good fit is the key part of the boot-selection process

years of REI footwear-fitting knowledge out

select the right be

know
deep ¢

of this article is to guide you

Types of Hiking Boots

ng are day hikes

a backpacking boot

we'll briefly explain your

at the boot wall at an REI store or

"Wow, where do |

I'm lost® to “This boot is perfect.
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SHARE MEMBERSHIP

REI Events

ned in this article w

otwear options

weicome to REl Log
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By Lisa Stringfellow

Videos In This Article

Article Rating
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Shop REI's Selection
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FREE SHIPPING with $50 minimum purchase

STEWARDSHIP
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FEATURED PRODUCT
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BEST HOLIDAY GIFTS FOR NEW PARENTS - ITZY RITZY 2021
GIFT GUIDE

CHELSEA » COLE FOR ITZY RITZY STUDDED ITZY MINI
DIAPER BAG

yrent. it con be 10 find the RECENT ARTICLES

TRAVEL GIFT CGUIDE FOR THIS SUMMER

BREASTFEEDING BOSS™ A
MULTITASKING MUST-HAVE FOR
NURSING, SWADDLING & MORE!
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Mattresses Bedding Clearance Reviews & Advice Financing

Chip Matlomwide

P > Bevews & Adhvle - Best Martresses ¢

BES 17202

Best Mattresses 2023 - Top 10

Updated January 2, 2023

While the best mattress for you is the one that sddresses all your needs and preferences while hitting into your budget, we think that
the mattresses here will it that bill for many people. They're high quality, provide excellent support, include high-guality comfort

materials, and have great features. These are the top ten mattresses of 2023 sccording to US-Mattress, in avariety of categories

Congider the firmness you lke in a matiress. the health conditions or pain you deal with, your sleeping position, materials you like

(such as memory foam), and your budget when choosing a mattress

1.) Best Overall Mattress - Sealy Posturepedic Cooper Mountain Soft Pillow Top
+« Industry Leading Comfort Materials

+ SealyCool Gel Foam Center 1/3

» Sealy Response Pro Encased Col

» Five Different Layers Of Cooling Materials

Shop Now »

A

b
-

8)laill gélgal dradyll alisil

W, 1-800-455-1052 U

L) Lmwve Chat oo

Sales & Offers

Shon Mo

HAVE QUESTIONS?

Give us a call!
1-800-455-1052

King Mattress,
Queen Prrl:e

Slgn up for exclusive deals & more!

Best of by Brand

Best Sealv



(Glwjlaall JuAal) asigrsidl 6jlaill odlgal araayl ailisll
lera fsill adlgd -0

amazon Deliver to N Scarch Amazon B EN Hello, sign in Retumns '\ 0 /
\—/—7 v

© Bahrain Account & Lists ~ & Orders > Ca

— All Today's Deals Customer Service Registry Gift Cards Sell

Best Sellers New Releases Movers & Shakers Most Wished For Gift Ideas

Amazon Best Sellers

Our most popular products based on sales. Updated frequently.

Aty Deparianen Best Sellers in Kitchen & Dining see more Page 1 of 5

Amazon Devices &
Accessories

Amazon Renewed m m
Appliances

Apps & Games

Arts, Crafts & Sewing

o

Audible Books & Originals - - ‘e =
Automotive
Baby < >
Beauty & Personal Care
Books
Camera & Photo Products
CDs & Vinyl ; : . 2 : :

: Stanley Quencher H2.0 FlowState Owala FreeSip Insulated Stainless Storeganize Olive Oil Sprayer For STANLEY IceFlow Stainless Steel
Cell Phones & Accessories . y : : ' 1

: Stainless Steel Vacuum Insulated Steel Water Bottle with Straw for Cooking - Glass 200ml Olive Oil Tumbler with Straw, Vacuum

Clothing, Shoes & Jewelry : ; : :
Collectible Coins Tumbler with Lid and Straw for Sports and Travel, BPA-Free, 24-0z, Spray Bottle For Oil Portion Insulated Water Bottle for Home,
e e S e e Water, Iced Tea or Coffee Blue/Teal (Denim) Control - Kitchen accessories... Office or Car, Reusable Cup with...
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EE‘ lnsperity Full-service HR ~ Individual solutions - Aboutus = Customer service

Home [ Resources ¢ A Step-by-Step Guide to MR Oulsourcing

— Download your free e-book
Training and performance

A Step-by-Step Guide to First name
HR Outsourcing

Last name

+PEO2H

Role

Do your money-making projects take a backseat to your HR to-dos? Outsourcing your
HR can alleviate your administrative overload so you have more time to tackle
business goals. B Subscribe to our blog

But HR outsourcing isn't one-size-fits-all. There are many factors to consider before
| 9 y Download e-book

|
M I DOC EA you decide whether it's right for your business. Download this free e-book to leamn
| I everything you need to know about HR outsourcing.

UNIVERSITY
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[J Vitrazza

‘Absolutely love it, You just need to get one!"

Take it from Mark. Vitrazza Glass Office Chair
Mats are a serious upgrade over worn-out
plastic mats.

Glide into office elegance today.

VITRAZZA.COM

Get The Look You Deserve LEARN MORE

| Perfect For Home Office Spaces

M I DOC EA O QO @ NancyD... 77 Comments 30 Shares

IVERSITY | H’_‘) Like D Comment ﬁ Share
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All the business ideas you need

APPSUMO

BUSINESS IDEAS

I Get inspiration to kick off your online business

T aemem @ without touching a line of code
° With Doc Williams

-15

Download the PDF now

We'll be sending you our latest blog posts and software tools.
Unsubscribe anytime.
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A pair to win every week

Last winner : James A,

By playing you agree to subscribait® our newsletter; Click

@ here to see our personal data protection policy.

SPIN TO WIN
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DO YOU WANT

YOUR FIRST ORDER?

EXCLUSIVE CODE X

NO THANKS, | DON‘T
WANT 10% OFF

MIDOCEA
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ADOREME

Limited Time Left!
O0Oh :59m: 43s '

YOURST VIP SET

52495

Reg. $49:95

FREE U.S. SHIPPING &
EXCHANGES

UNLOCK MY OFFER

MIDOCEA | I'LL PAY FULL PRICE

UNIVERSITYl
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Free
wireframing tool

Design products that people love.
For free. Forever.

UNLIMITED PROJECTS
UNLIMITED SCREENS

i i

Download free

= -+
§. f
LY

"

*

No, thanks. I'm good.

MIDOCEA|

UNIVERSITYl
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SkillUP

by Simphileam

Learn the Basics of DevOps for FREE with

DevOps Training

4.3 iy + 23K Learners Enrolled
Skills you will learn
+  DevDps methodologies +  Version control systems

+ Gl CD with Jenkins TeamCity and +  Software and automation testing
Maven frameworks

+  Configuration management with +5 More
Puppet Chef Ansible

MIDOCEA}

UNIVERSITYl
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Your new website is two minutes
away — what's stopping you?

TRY FOR FREE

@ No credit card required
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SE.J| WEBINAR
— N

SMS Holiday Marketing:
8 Tips To Grow Your
Audience & Reach

01:09-21-17

Minutes

YES! RESERVE MY SEAT NOW!
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FREE 2022
TREND REPORT

310,000 are already using
these insights and 500+
examples to stay ahead

Work Email

FREE DOWNLOAD

Get the Weekly Trend Report FREE

MIDOCEA|

UNIVERSITYl
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What will tech-recruiting look
like in a post-pandemic world?,

- o

Take the HackerEarth
Recruitment Survey and let us know!

Take the survey
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e o
B

W o R
HAPPY BIRTHDPAY

£

Amazon.co.uk eGift Voucher (Various
Designs)
r 147,513

ED‘ID £ "I DDDM

prime

MIDOCEA|

UNIVERSITY

E

Amazon.co.uk eGift Voucher (Various
Designs)
' 147,513

ED 10 E"I DDDM

prime

amazon

£

Amaron.couk eGift Voucher (Various
Desi gnsil
e~ 147,513

ED'II:I E"I {}D{}Dﬂ

Br rirme

W 4

,r yﬂﬂﬁ | . e
eﬁf/hﬂsﬁr ) §
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£

Amazon.co.uk eGift Vaucher (Various
Desi gr'Is]I
#r ~ 147,513

0"°-1,000%

prime
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@ Earn Points for

Every $1 You Spend!

@@@

ts 1,900 Point:

PROGRAM

FREE SHIPPINC et

Everyday Rewards*

Redeem 500 Points Redeem 1,000 Points Redeem 1,900 Points ‘

For a 55 Candy Coupon For a $10 Candy Coupon For a 520 Candy Coupon

Lifetime Points Earned*

MIDOCEA|

UNIVERSITYl




(clwjlaall Juadl) asigrsiul éjlaill gélgal dradl &lisl

Voucher code / promo code cpidl 63gles sic ainsll algs] -(

Y &

YOUR PROMO CODE:

GIFICUUE

Lorem ipsum dolor Sit amet

MIDOCEAI

UNIVERSITYl
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Friendly
Warm
Inspiring
Playful
Authoritative

Professorial

Complex
Savvy
Insider
Serious
Simple
Jargon-filled
Fun

Whimsical
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Character | Persona

Language

SOCIAL MEDIA
BRAND VOICE

Purpose

Personal
Humble
Clinical
Honest
Direct

Scientific

Engage |
Educate

Inform

Enable

Entertain

Delight

Sell

Amplify
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Background:

*Staff Accountant at Founder
Accounting

*Completed his undergraduate
degree at Penn State and his masters
at Cornell University

*Has a serious girlfriend and two dogs
(a Labrador retriever and a pug mix)

Demographics:

*Male

*Age 34

*Annual HH income: $125,000

*Lives in a townhouse-style condo in
an urban area

Goals:

*Become a senior accountant within
3-5 years

*Achieve a salary of $80,000 so that
he can purchase a single family home

*Network aggressively in order to
build professional contacts

dradpl arsiquuill aslisll cilghhs jue

Tommy
Technology

Hobbies & Interests:

*Running 5K races with his
girlfriend

*Watching Game of
Thrones

*Going out to brunch with
other young couples

*Taking one nice vacation
a year to established
tourist destinations

Challenges:

*Wants to have a more modern
website, but isn’t the final decision-
maker

*Struggles with being seen as the
“young guy” in the office and being
taken less seriously as a result

Common Objections:

*1 love the idea of a new website, by
my boss will never go for it! He
doesn’t see the value in new
technology.

*I'd love to get started on a new
website, but | don’t think | can get
buy-in from my boss. He never takes
my ideas seriously.

Biggest Fears:

*Getting stuck in a job and not
advancing up the corporate ladder as
quickly as he’d like

*Economic recessions that mean he’ll
never be able to retire

*Life passing him by too quickly

cigiwal) 5 ggand) duadd Laas (UG »
A £ el (5 il i)
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* A- Bombing technique :

* This strategy depends on starting with something shocking
and unusual, which attracts the audience and generates
their curiosity and desire to see the content.
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* B- Gap bridging strategy:

This strategy is very suitable in the case of
educational content, and it depends on showing
the gap between the current level of the follower,
and the level he is expected to reach after readmg
the content.
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* C- Generating need strategy:

* This strategy is based on attracting the
attention of the audience by focusing on
needs and aspirations.
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* D- Q & A strategy:

* You start with a question and give them an
answer that makes them want to read the
content.
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* E- Exciting comment strategy:

* This strategy is great if the content is a link or a video. you will add a brief
comment about the video or link to excite followers and push them to open
the link or watch the video.
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* F- Generating interaction:

* This strategy is one of the most famous
strategies in the world of social media, in
which you ask a question or an issue and

w ask your followers to answer or give
'

)
i

c “u
‘v

their opinions.
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* G- Scarcity marketing writing :
j921 Laa 83gana Gileasy jali ailg 639300 8pial alia aiiell gl peuiu Jreell Jeoou aillis wuglwl
aiiall Lle alhll (o Ajug eliidl dcpul Jrasll
Scarcity Marketing

pepsi. f"""_H'.! &.PJ"'“”&L"": 'p.-q.-Ha Jﬁ.-”

\l/ JARIR BQOKSTOHE

r _

N\
thclyoll
Almarai

BENTLEY



MIDOCEA

UNIVERSITYll a'.’.‘a'ajjla-.’.-a-:!g”l.l."a.!ljﬂ.lal I . &
daulisdl ¢luish aan :leil)

e G- Scarcity marketing writing"s_ailly Gy sl LUK o glu) e AL

09U SUb| 9 JuldS
Apple x IPhone

Jw@w\;@w@,‘m,@,ﬁui:ﬁuw@u
o) ABLOUL Al SileS il gl e 8 )iidl o geent|
il oo qﬁusﬂﬂew‘%wu‘w‘“w‘uﬂﬁ)%!
P b ds mRad) GU g sl plil el g e
SLEBUN (D o e ot i 9 e ) oo (B i

2> Se
Jarir Bookstore

adgall JUS o LUl Qghul B e diSe dolad
Toad 1108 0 9 ML [l 2k (2 i L Ly i 9 IV
unuwu_‘,&.mgptuuuuﬁs SJ o G2

_&MMHMQMMJL@H !A:ML&E_-.Q-T!"A&
q.l'l.&!.x.?-

Apple iPhone 15 Pro Max

SR 52.‘49 @D




MIDOCEA|

UNIVERSITY|| a-.’.-'o-ajjla-“.’-d:!glll.l.l|a..l|j5.l.|ﬂ| I . &
daulisdl ¢lusd aan :leil)

* G- Scarcity marketing writing"s sl (51 suill” 4USY G ol e Al

AlMarai x Ice Cream

Q\:;L&J\M@Ag.\?cw!héqs\ﬂ|xﬁwi
Mo S oo Ol B g ] (P e dimiw! S g
&) SBlie (B ud o ol g SOLiao)) and! ABlie B o)
5N padl o B ek 9 (peeaiid) 3 gt 9 i 9] S0 B jumocia)
QY ol pd dudladl Jilew) Jlw )l 8 jmenadl S S

W gt b J gmazd | (S0 U 9 juvone o)

O 9kel
Amazon

g,;uiz{,_:.qaég,‘.u\qbé,jssqmau,_m;ﬁ@
o gl Camy o)) Eled e Do) mé 2D
Jad (809hme Sl diduo ) AL 2ol g dugd lulandied
gl (o Dol € 9ud g0y Lgdayy bl £l mdd) (B DB

13 dee lddnall 9! 2 9 sl 00B 5 xS puis 9l do_sdd!

FHET o pez JO o Sy ABO T o JabW Als Juslis
’ I Selldly JasSh e RS Alasg
~

VN P



|
MIDOCEAN 5,451 aysyquuill aylisil cilgha pduc

LSl eLiiSi a3 Leyl)
e G- Scarcity marketing writing"s_lls G sl LUSH o glul e AL
088 e

Noon |

oo £ U SRi] s Sl | g 48 | o gl (B 095 hoital
=Bl A E—'LLQJ!FH.LGJ Ghradl 248 (D P._,.E..“ﬁLg.ii Jus>
ASbd AU G Ul il jizmall oy i Laylg Jlxd)
2N s gad )| 4l g g JUS e 51 | S (gD Jend!
eredl B ol JUS 8 e il U dadt A oo g al | daes

row:  SAR 5099.00
nowe  SAR 5099.00
Saving: SAR 1B00.00  26% o

- Saving: SAR 1800.00  28% Off
@ 'ﬂ owest price in 7 days

Get it by 8 May



MIDOCEA: 1 adyll dudyguill &<l clgha rd
adeall ailisll Jud cilegleall e ¢l :Luald

O

@.Q T ' slpoll sginall aafall cilogleoll ge dmull dvami
e = Glwl wis aalitall clegleall gan jabas o ailis

Searchi... Q a3)ga pyléi dleban] alléa




AN redyl dudyguuill alisll algha piie
| JgiSall (sginall ggi aan :Lwalw

v'Evergreen Content alaiue

v'Seasonal Content s s«

v'Topical Content = sa s
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CTA examples:

» Share/comment/like.

» Click here (landing page)
» Subscription.

» Answer Qs.

» Vote or complete survey
» buy or pay nhow

» Log in registration

» Signh up now for our newsletter
» Download

» Shop our latest collection
» Schedule a consultation
»Join our community

» Start your free trial
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v Google Documents

v Headline Analyzer

v https://www.hubspot.com/blog-topic-generator

v https://www.grammarly.com/

v https://ahrefs.com/

v https://buzzsumo.com/content-discovery/

v https://trends.google.com/trends/



https://www.google.com/docs/about/
https://www.google.com/docs/about/
https://www.google.com/docs/about/
https://coschedule.com/headline-analyzer
https://coschedule.com/headline-analyzer
https://coschedule.com/headline-analyzer
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.hubspot.com/blog-topic-generator
https://www.grammarly.com/
https://www.grammarly.com/
https://www.grammarly.com/
https://www.grammarly.com/
https://www.grammarly.com/
https://www.grammarly.com/
https://www.grammarly.com/
https://www.grammarly.com/
https://ahrefs.com/
https://ahrefs.com/
https://ahrefs.com/
https://ahrefs.com/
https://ahrefs.com/
https://ahrefs.com/
https://buzzsumo.com/content-discovery/
https://buzzsumo.com/content-discovery/
https://buzzsumo.com/content-discovery/
https://buzzsumo.com/content-discovery/
https://buzzsumo.com/content-discovery/
https://buzzsumo.com/content-discovery/
https://buzzsumo.com/content-discovery/
https://buzzsumo.com/content-discovery/
https://trends.google.com/trends/
https://trends.google.com/trends/
https://trends.google.com/trends/
https://trends.google.com/trends/
https://trends.google.com/trends/
https://trends.google.com/trends/
https://trends.google.com/trends/
https://trends.google.com/trends/
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Al Content Writing Tools:

v https://hyperwriteai.com/
v https://quillbot.com/
v https://www.articleforge.com/

v https://www.jasper.ai

v https://ai-writer.com/

v https://writesonic.com/
v https://katteb.com/ar/
v https://copymatic.ai/

v https://www.araby.ai/

v https://poe.com/

v https://copygenius.io/

v https://www.livechat.com/



https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://writesonic.com/
https://katteb.com/ar/
https://katteb.com/ar/
https://copymatic.ai/
https://copymatic.ai/
https://www.araby.ai/
https://www.araby.ai/
https://poe.com/
https://poe.com/
https://copygenius.io/
https://copygenius.io/
https://www.livechat.com/
https://www.livechat.com/
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 Don't write too much, don't be talkative:
v’ Video Bytes:

» Instagram Reels: 60-second clips.

» TikTok videos: 15-second clips; up to 60 seconds.

» Trailer clips: up to 60 seconds; 30 seconds is the default.

v’ Viral Videos: Go viral with fewer words!
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Define your purpose Know your audience Research your

competitors q'*(}a“m" G“" Muﬁl M“"J‘ Qﬁ L° (ﬂ.ﬂ}a 09)9)" U““LH u’-"—’“m fm t.?"1 (w"" 9' f‘,‘m (','"' dl d“"r ﬁj 5‘“ Lb’
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Hook readers
from the first line

Some exciting data
A one-sentence story
A guestion

Talk as you would
to a friend

Active voice
Direct addressing

Encourage readers
to act

Get a Call
Learn More

Subscribe

aradpll alisll elifi ailai

Writing Tips

Make your copy Help readers navigate
more scannable
Make it clear what your
Headers business offers
Subheadings
Bullets and numbered lists
White space Add links to your social media

Add relevant links

Avoid errors Talk in layman's terms

Check for spelling, grammar, Keep it jargon free

and punctuation errors
Use short sentences

Choose nouns and verbs

Show proof that over adverbs and adjectives

the CTA is worth it
Send a clear message

Success stories
Original research data Add visuals
Customer testimonials

A relevant expert's biography @ Infographics @) Graphs
P hi
artnerships ™ iImages B3 Videos
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Thank You

Dr. Mohammed Refaat
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