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 The results indicate that respondents show a high level of agreement regarding the 
implementation of continuous improvement practices in factories within the 
Western Region  

 The findings confirm the first hypothesis, revealing a statistically significant effect 
at the level of (0.05 of technical service quality on operational efficiency in 
factories  

 

 Emphasizing the importance of continuous improvement in enhancing the quality of 
technical services provided to customers, particularly in factories in Jeddah and the 
Western Region  

 Improving operational efficiency by attracting qualified scientific and professional 
competencies that can support organizations in delivering services that meet and 
exceed customer expectations  
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