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Research submitted as part of the graduation project for the Bachelor of Digital
Marketing program

1. .Customer Reviews vs. Influencers. The Impact of Online Customer
Reviews Compared to Influencer Marketing on Consumer Purchase
Intention,

.Algorithmic Recommendations The Impact of Algorithmic
Recommendations on Consumer Purchase Behavior in Social Media
Platforms

3. .Choice Overload in E-Commerce

The Impact of Choice Overload on Consumer Purchase Intention in E-Commerce
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