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Instagram’s role in boosting the marketing mix of the ZARA brand
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Abstract

This study aimed to identify the impact of digital marketing in two dimensions: (product price, purchase

evaluation, digital technologies, content) on the intention to buy from international fashion brands, and

to achieve the objectives of the study, the descriptive analytical approach was used in addition to the

(spss) program to analyze the study data, the researcher relied on collecting data through the

questionnaire that was designed for this study. The sample of the study included (284) respondents

who bought through digital technologies and those interested in fashion from international brands in

Amman/Jordan. The study found a number of results, most notably: The presence of a statistically

significant impact of the dimensions of digital marketing (product price, purchase evaluation, digital

technologies, content) on the intention from buy in international fashion brands.

In light of the results that were reached, the researcher recommended:

1. International fashion brands should expand the use of digital marketing and pay attention to

displaying their goods and products on digital technologies, focus on the way content is presented, pay

attention to published information about goods and products, and pay attention to and take into

consideration comments and consumer ratings across digital stores.

2.1t should also focus on digital technologies and try to be present on all platforms, social media sites

and search engines, and to have accurate pricing of goods and products.
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Abstract

This study aimed to 1dentify the impact of digital marketing in two
dimensions: (product price, purchase evaluation, digital technologies,
content) on the intention to buy from international fashion brands,
and to achieve the objectives of the study, the descriptive analytical
approach was used in addition to the (spss) program to analyze the
study data, the researcher relied on collecting data through the
questionnaire that was designed for this study. The sample of the
study included (284) respondents who bought through digital
technologies and those interested in fashion from international brands
in Amman/Jordan. The study found a number of results, most
notably: The presence of a statistically significant impact of the
dimensions of digital marketing (product price, purchase evaluation,
digital technologies, content) on the intention from buy in

international fashion brands.

In light of the results that were reached, the researcher recommended:
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1. International fashion brands should expand the use of digital
marketing and pay attention to displaying their goods and products on
digital technologies, focus on the way content is presented, pay
attention to published information about goods and products, and pay
attention to and take into consideration comments and consumer

ratings across digital stores.

2. It should also focus on digital technologies and try to be present on
all platforms, social media sites and search engines, and to have

accurate pricing of goods and products.
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