
 

1 

Ghada Hamed Ali 

 

Midocean university 

Faculty of Management 

Project Management  

 

 

 

 

 

The Effect of Technology Usage on Perceived Product 

Quality Applied to the Technology Sector: 
 Code Design Company, Riyadh, Saudi Arabia “Case Study” 

 
Ghada Hamed ali 

2021205043 
 

 

Graduation Project – 1 

Faculty of Management - Midocean University 

 

 

 
Supervisor 

Dr. Mona Moustafa Elashry 

Faculty member- Faculty of management- Midocean University 
 

 

 

 

 

 

1st Semester- 2024-02-23 

 
 



 

2 

Ghada Hamed Ali 

Research Title: 

 

The Effect of Technology Usage on Perceived Product Quality Applied to the 

Technology Sector: Code Design Company Riyadh “Case Study” 

 

1.Introduction: 

In our world where tech changes fast, the way technology affects how we see the quality of 

products is a reflection of our rapidly changing world, where technology is evolving, the way 

technology affects how we see the quality of products is a big deal in many different areas (Smith et 

al., 2019). Businesses always try to make new things to keep up with others, and it's super 

important to know how using technology links to what people think of the products they make 

(Kumar & Patel, 2020). This research takes a deep look at this connection, and it's all about a 

company called Code Design Company based in Riyadh, Saudi Arabia—and they're right in the 

middle of the bustling tech scene. 

The technology sector comprises a vast array of industries, ranging from software development and 

hardware manufacturing to IT services and beyond (Jones & Wang, 2021). Within this multifaceted 

landscape, continual advancements in technologies such as artificial intelligence, cloud computing, 

and the Internet of Things (IoT) have fundamentally transformed the way products are 

conceptualized, developed, and delivered (Smith et al., 2023). These innovations not only enable 

companies to meet functional requirements but also play an increasingly pivotal role in shaping 

consumer perceptions of product quality. 

However, despite the undeniable impact of technology on product quality, a notable gap persists in 

our understanding of how the usage of technology influences consumer perceptions  (Wang & 

Zhang, 2018). While previous research has explored various dimensions of technology adoption, 

product quality assessment, and consumer behavior, there remains a pressing need for a 

comprehensive examination of the nuanced relationship between technology usage and perceived 

product quality (Gupta et al., 2022). 
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This study seeks to bridge the gap that's there, by initiating a super in-depth review, of like, the 

evolution of tech adoption historically and the current trends in the tech field! Through a synthesis 

of the many current literatures about tech adoption, evaluation frameworks for product quality, and 

buyer behavior theories, this researching is striving. It’s trying to light the way on the delicate 

balance that exists between a user experience with technology and the perceived quality of the 

product. 

See, the thing is, the adoption of technology wasn't always as widespread; cavemen didn't exactly 

have iPhones, did they? So it's a fascinating area of study. And we are also trying to tap into 

different resources to get the fullest picture possible. Science, it's a method not a liberal arts degree 

– shaping our paths, our future, our tomorrows! We want to get to the heart of the adoption of 

technology and consumer behavior. Isn't technology just the absolute best thing, so full impacting 

on every aspect of our existence? 

Continuing, solo investigating isn’t the only thing going on here! This piece of research is about 

Finding out which major influence of what people out there think about technology and product 

quality. This investigation is throwing itself into the vital mechanics. Seeing how's tech 

improvements get delivered! And just how much that shakes up customer perspectives, this study 

plan, to grow a better understanding on the dynamic relationship of technology usage, also product 

quality perception! 

So, it’s like striving, really pushing our collective minds to see what's the tough dynamic happening 

here, between how tech's used and how its quality is seen by the persons who buys them. This is 

after they thoroughly examine the heap of info and real-life data just lying around out there. And 

you know what? It involves a lot of reading, scholarly writings, super smart stuff, including the 

works of brainy folks like Gupta et al. (2022), and the duo Jones & Wang (2021). The study's 

setting its sights on delivering a full, rounded out understanding of how tech advances change. How 

shoppers out there think of quality! Diving deep nose-first into those important tech-y mechanics, 

hoping to shed a little light on it all and predict the unpredictable. 

The research could be, like, providing big brain insights, for all sorts of businesses, you know? Like 

Code Design Company. They could better understand the whole mess of a tech-centric economy, or 

so the theory goes. 

Gaining more, the research is aiming to go past academic finding and to offer real life solutions for 

tech-focused businesses, It's trying to discover some actionable tips for applying tech to make 
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products look better by putting together ideas from a lot of scholarly papers and reports from the 

industry, These strategies are from works like those of Gupta et al. (2022) and Jones & Wang 

(2021), can assist organizations like Code Design Company become better competitors, improve 

how their brands seen and, at last!, score a long term win in today's evolving economy, 

This research intends to add to the growing pile of proofs about the link between technology use 

and perceived product quality. The research wants to give serious insights to every individual in the 

tech academic and industrial world by analyzing current literature, doing empirical study and 

presenting practical implications. The robot AI revolution is soon upon us and will turn city streets 

into gardens teeming with automated plant life. 

2. Research Problem: 

The study identifies significant gaps in understanding the impact of technology on perceived 

product quality, necessitating further investigation. These gaps hinder both theoretical frameworks 

and practical applications, highlighting the need for focused research. 

2.1. Theoretical Gaps: 

1. Limited Integration of Tech Advancements into Product Quality Frameworks: While 

technological advancements continue to turn industries inside out effectively merging these 

advancements into frameworks for assessing and elevating perceived product quality 

remains tricky. Research is needed to delve into strategies for intertwining emerging 

technologies such as artificial intelligence, and machine learning into prevailing quality 

assessment models. 

2. Lack of understanding on how Consumer Perception Dynamics work Consumer 

perceptions, of product quality are regulated by a mirage of factors- brand reputation, user 

experience, and presence in the land of social media, However, there is a lack of 

comprehensive frameworks for understanding, the complex interplay between these factors 

and the use of technology in shaping, perceived product quality; This gap needs to be 

bridged in order to gain precious insights into consumer behavior and preferences in the 

context of tech advancements. 
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3. Limited Exploration of Industry-Specific Implications: Different industries may vary in their 

impact of technology usage on perceived product quality! Existing literature often lacks 

industry-specific analysis, leading to a gap in comprehending how tech innovation impacts 

product quality perceptions in various sectors. Researches and studies are needed to explore 

the unique challenges and instances that technology brings in specific industries. 

2.2. Empirical Gaps: 

1. Shortfall of Case Studies on Tech Adoption and Product Quality: While theoretical 

frameworks do exist for understanding the relation between the use of technology and 

perceived product quality, real-world case studies providing empirical evidence is found to 

be missing. The need of the hour is research that examines how companies such as the Code 

Design Company in Riyadh, navigate the intricate complexities of technology adoption and 

its impact on product quality in actual practice. 

2.  Insufficient Analysis of Consumer Behavior in the Technology Markets! As technology 

continues to shape and reshape! consumer behavior, there's a big void of empirical research 

on how consumers perceive product quality in tech-forward markets. Understanding 

consumer preferences, decision-making processes, and attitudes towards tech-enabled 

products is of utmost importance for businesses wanting to heighten their competitive 

advantage. 

3. Absence of Longitudinal Studies on Technology Adoption and Product Quality: The 

majority of the studies center on the immediate impacts of technology adoption on product 

quality perception, but there's a scarcity of longitudinal studies that could track changes in 

consumer perception over time. These kinds of research would provide insights into the 

sustainability of improvements driven by technology in the arena of perceived product 

quality. 

4.  Lack of Comparative Analyses Across Tech Sectors! While individuals may focus on 

particular technology sectors, there is a lack of parallel analysis across various technology 

domains. This kind of research would elucidate how different the technology usage across 

sectors is and it's varying impact on perceived product quality. 
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Main Research Question: 

Given the identified theoretical and empirical gaps, the main research question for this study is to 

dig into "How does technology usage effect perceived product quality, especially within the sphere 

of context of the Code Design Company in Riyadh?" 

 

3. Research Significance: 

The theoretical and empirical significance of these research studies lies in the potential they hold to 

bridge the current gaps and contribute to enriching the understanding of the relationship between 

technology usage and perceived product quality. 

3.1. Theoretical Significance: 

This study aims to pioneer the creation of comprehensive frameworks for evaluating and improving 

perceived product quality in the context of technological improvements. By diving into the complex 

dynamics of customer perception impacted by technology, this study hopes to provide theoretical 

insights necessary for understanding the drivers of perceived product quality in technology-driven 

marketplaces. 

3.2. Empirical Significance: 

The findings derived from this study are poised to furnish invaluable practical insights for 

businesses, exemplified by the Code Design Company in Riyadh, on optimizing technology 

employment to enhance perceived product quality. By employing methodologies such as case 

studies, longitudinal analyses, and comparative research, this study aims to equip decision-makers 

with empirical evidence crucial for making informed choices regarding technology adoption and 

product quality management. 

In conclusion, this study is positioned to develop practices in the technology industry, resulting in 

higher perceptions of product quality and improved organizational performance. 
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