(i ghasa Anala
BNy dulg

dale 3] amadl / aud

Algrinial) & gla A W i g 4y jladl) ciladlal) b 485

urdi Jha/llal) dlas)

Jiil

JJU *JS\ Er=g|




+ daaiall

Ll cdpaall el all 3 S alaialy cudaa 301 3 gustl asaliall aal (e 2yl claDlall 8 A5 2a5
l iall Gl Jla 8 00 53 agdl ol 8 & il 5 (pSleiuall cilalat) iS55 A s 52 0 L
A sk clide Uy e ae by Ll Slle 488 syl cellgionall alal Aalial) Jiladl aaas 5 culS iy
el gl e 3 a8 el dadad) ol elleiaal) sliie | 481 (&as s Ay jlal) dadlall 5 Sllgivaall cpu 20y

e Sarll Lia 33l ) AN 4G (a8 LS B jaiina 3 ) goay dalle 33 ga Cld Ciledd 5 Cilatie aaai g Lad se g

o e Al 3 I Cand) 138 ey sllaial 13 ey Ansiliall chladlall ) melli) dllaia) (L85 5 ag3Y g g
gl & gl 8 W il 5 Led 5 5 5all Jal gl 5 Lizanl 5 4y jlacll ciladlall b 430

:&&.\J’M
Ll e o V) elilant s Letlatia yy shat b S 30 Llas 11 5 5l 3 genll ol e

Y sl 5 sima s o)yl <l e Tl ety Laa el onSlginnal) 485 e Blaall (e (S5 Y 4y il

935 ) ) ) 58 5 ellgiall gl e 4y jlaill ciladlal) 8 48 S L
;@&\%V\mt)@j

9 )il ladlall 3 A& 5 gusiall Lo *

fellgivnall 48 oliy 85 el Jal gall L *

g ,lall Aatall Y gl g A8 (0 A8l Lo *

Algivsall g o) 3 i 8 A& Jigi s *

- dgaa¥) v

Al il 5 A jlal) ciladlall #las b 485 dpaal 1) *

A il 4l ) 8 s llginall o gl 8 AN i a5 ¥

Lo laad) 485 clil Allad Claad) yi) o ghat e il gall 3ac L *
gl gl s 3 gl Jlae A dpalall 48 paall ) 5a% *

A el LSl Aalaiall Glial) il a8 Leie 301 (Say e slaa i 53 *




:&\ﬂ\,i

Aaker, D. A. (1996). Building Strong Brands. Free Press

Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust and
.brand affect to brand performance. Journal of Marketing, 65(2), 81-93

Delgado-Ballester, E. (2004). Applicability of a brand trust scale across product
.categories. European Journal of Marketing, 38(5/6), 573592

Keller, K. L. (2013). Strategic Brand Management (4th ed.). Pearson
Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson

Morgan, R. M., & Hunt, S. D. (1994). The commitment-trust theory of relationship
.marketing. Journal of Marketing, 58(3), 20-38



http://www.tcpdf.org

