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What is verbal communication?

-

\erbal communication encompasses
both our words and our verbal fillers
(e.g., um, like). Verbal messages are
created through language. Effective
communication involves accurate
interpretations of others’ verbal
messages, as meaning is cocreated.

Otherwise, the meanings of the
words you communicate will not be
understood. As a professional,
effective use of the language skills
and improvement of the abilities must
have taken huge place to interpret
other people’s messages.
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What is verbal intelligence? 7 il slsal) oa La
N\( N
Verbal intelligence refers to specific Badae Ol jlea N Adll) £SAN
human language-based skills which are L) amtiay Al g4 pdal) Aall) Je aatal
considered to reflect strong general A48 dale ol jo8 | puSad
abilities. ‘
Ways to improve skl gk
: : ‘Kae (3Uai aw gl Je 181 >
> Read as widely as possible Sl
3 aal alx
> Learn a new language e
> Lean a new word every day ot JS B Aullplas 5
» Maintain your journal (Notebook) (Siadte o) ] She Bl 3
> Become an active listener Ui eans (S 3>
> Play word games GlalSl Clall all 3>
> Take grammar, spelling and reading Bel_all 5 £ DY 5 ae) gl Ol jlial o) jaly o8
\_ tests PAN J
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Rules guide Verbal communication (_,Jé.iﬂ\ Jual gill s gal) Jal

REGULATIVE RULES

They describe when, how, where, and with

(e gy Ol @S g (e ual 1gd)

whom to talk about certain things. Hie oLl e Gaaas
For instance, it might be appropriate for OF i) (e S0 38 (JE) Jans e
your boss to call you at home after hours, ny 5l (b Janll (B ity oy Juaty
but would it be appropriate for you to do ol ) cnliall e o (815 el Slelu

ol (o glae elal cils 1Y) auds ¢ Al
S paddll Caulia o Le Sl jin Joa
Galie 05 Y 385 ladl ol el wiay

Ol el alS 50 A (slery (el

Sy (Jaadl e G el g el
i O O (A el g

subordl_nate role. To demonstrate sie e la 50 Al e e 1538 o555
professional and workplace excellence, ol 3

you must be able to monitor your own
appropriateness when communicating.

the same if you had a concern about your
travel schedule? What’s appropriate for
the person with power or control may not
be appropriate for those serving in a
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Rules guide Verbal communication (_,Jé.iﬂ\ Jual gill s gal) Jal

They define what communication means by ia 0O (e sl 5l e ()23 pgd
prompting us to count certain kinds of 5 s ol il (e ; i 5! \ éﬂ
communication. In other words, we learn what dw L;;) Glial s 530 L e c;sﬁ‘

counts as paying attention (e.g., eye contact), sx Lo SIS o5 ymmnd) Joal 51 Sl
as well as what counts as being inappropriate C allis < JLa dw Sle) G e
(e.g., interrupting conversations, rolling one’s (il &ﬁ_\ et Sl
eyes. 7
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What is Non-Verbal Communication? ¢ A8l e Jal il oA La
(

N\

Nonverbal communication (also referred to as
body language) includes all those ways we
communicate without words. A more technical
definition for nonverbal communication is
“communication other than written or spoken
language that creates meaning for someone”.

ol ) JLt) adll e Joal s Jay
ol 55 1 (3l Gl JS (neal a1 sl
A Y1 oy el S (50 e

G Jeal 5" a adll e Jeal
e G ) A8 il Ay gl )
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Three purposes of nonverbal behavior? — caiiy Jadll & &gl (al £ 2 L

(To express emotion:

Consider a moment when you may have
had a conflict with a friend or family
member. When that person asked you
what was wrong, you probably
responded, “Nothing,” but you could not
control your facial expressions, which
indicated otherwise.

oldall g el
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Three purposes of nonverbal behavior? — caiiy Jadll & &gl (al £ 2 L

(. , :
To Convey attitudes: i )
The second function of nonverbal
communication is to convey dis o il ye Jual gill 4l Adiks Sl
interpersonal attitudes. Being skilled in Dl 5 481 ye O} 0) Al S ) gl
observing and interpreting the nonverbal 8 ope adapa AN Rl e oLl
behavior of others will give you an edge Opigall e e o

over other professionals.
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| Nonverbal communication f B8 e Jual g

f

Finally, the third purpose of nonverbal
communication is to accompany verbal
communication. The important ways
that verbal and nonverbal behaviors
interrelate during human
communication. Nonverbal
communication can simply repeat what
is said verbally. It can also conflict with
what is being said.

To Accompany verbal communication:

1Bl Jual gl 7

il e Jal sill G a1l o) 3]
el Gl Ll Joal ) dalias
e 5 Apkaalll il glud) g daal i )
Joo 51 S 5 pl) Joal s o Adadl
LS Gkl J& La ) <5 Al daill) e
JE L pe iy Of S
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Dimensions Nonverbal Communication A8 S Jual o) ]

4 )

Immediacy 4, dl)
We react to things by evaluating Lgansl DA (e e LidY) ae Jeli
them as positive or negative, good or A gl B b ) dnla) Ll e
bad.
Status A1)
We perceive behaviors that indicate il g ) e S gl ) geals
various aspects of status to us, for S e (Wl dpually LKAl (e 4alisg
example, rich or poor, strong or () g8 ol e (JUal
weak, superior or subordinate. 20 ) (5 i
Responsiveness i)
We perceive activity as being active P Jhaal Je hiail) gt
or passive. This signals the intensity oadd olad U jelia 3ad ) Hudy 13a
of our feelings about a person or & s e sl
subject.

\_ Yy,
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Codes of Nonverbal Communication A8l e Jual gl 2o 9
Vocalics, sometimes referred to as iy 5 A geall ol g s
paralanguage, refers to how people ias ) 23\-))‘)45‘ ARl anly Ulaa Ll
use their voices to communicate and Sl il r‘*é-““ﬁ*‘& PRI Alasid
express themselves. Vocalic cues Sl LY Jadi -?G-"“é-"i e il
include tone (quality) of voice, ana s o (53 sall) s guall 3 A5 gl
volume, articulation, pitch (highness o 4l i) 45 0 A 05 cadbai g
or lowness), rate of speech, and use AR 5 WIS ey g o(4uali
of silence. il
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Codes of Nonverbal Communication Al e Jual 5l 20 68
- space |

The first is the intimate zone (0 to 18 0 ) %‘&“ dalasl) A BRECRN]
inches). This is usually reserved for our s Leole 5 (lmss 18 )
significant others, family members, and Gl cLilile 31 85 (iBa Cpega by
closest friends. RETOO
The personal zone (18 inches to about 4 s ) da s 18 (39) *! L1 Addatall
feet) is reserved for personal i o R RE : (e‘ﬁ 4
relationships with casual acquaintances Cpmalal) BaaYl 5 o el
and frle.nds. | ot (5512 U 4 w)ﬁshﬂa\li daatdl)
The social zone (4 to 12 feet) is the S el g Bile gy s 31 AdLua)
distance at which we usually talk to Ul | 5y
strangers or conduct business. Sl (B 12 (e )Ssi) el ddlaialf
The public zone (more than 12 feet) a1 Aalall Clan S Hm s padl) ABLdl
refers to the distance typical of large, S 3 uSl) il pualaall el b 5 <)
formal, public even.ts. In Ia.\rge Iecturg S5 cialall ] ‘@wy\“aw\
classrooms, campalgn rallies, or public e ST Ee ) seaall s Caaaiall (py dilosall
speeches, the distance between speaker L 12
and audience is usually more than 12

feet.




MIDOCEAN Nonverbal communication P Al Jaly

UNIVERSITYl'

Codes of Nonverbal Communication Al e Jual 5l 20 68
| Enviomment
The constructed or natural surroundings
that_ipfluence_ your communicative Sl ) B Ao Sis A A g Aol
decisions, attitude, and mood are termed Sl Aa) el @l g lé a5 Aulial gl
the en\{ironment. People are influenced 4 Hleaall dunigdl Jie Al Jal gally il
by er_mronmenta! factors such_ as OV s 5 28 il) gl a1 5 aranall
archltef:tur_e, design, door§, windows, da j0 g Guoslall s 59 A3l g sl
color, lighting, smell, seating AdUaal) 55 ) yall
arrangements, temperature, and
cleanliness.
Six distinct ways of environment Al 3 jaak 35k 6
Formality .
. . Aca |
It is an understanding people have of L i sl m\".—.‘
environment that relates to how SR e R e A N T pe A
comfortably they can behave, in light of ”m,ff ‘Cf‘f‘id“ t: \ .‘;s &Jufé;f
their expectations. Sometimes it is more A alG "‘U\Sj c '.@"féi >
about the atmosphere of a certain place A YAl s Ciman e s
than the place itself.
\_ Y
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Codes of Nonverbal Communication Bl S Jual gil) 20 g8
L Environment |
The constructed or natural surroundings
that influence your communicative Sl ) B Ao Sis A A g Aol
decisions, attitude, and mood are termed Sl Aa) el @l g lé a5 Aulial gl
the en\{ironment. People are influenced 4 Hleaall dunigdl Jie Al Jal gally il
by er_mronmenta! factors such_ as OV s 5 28 il) gl a1 5 aranall
archltepturg, design, door§, windows, da j0 g Guoslall s 59 A3l g sl
color, lighting, smell, seating AdUaal) 55 ) yall
arrangements, temperature, and
cleanliness.
Six distinct ways of environment Aill 3 3304 3,k 6
Warmth L
This means that the environment gives (L e 1% ot T "u.
off a certain sense of warmth, comfort, 2 f:;\ s J’f“’lj&; 131_: ‘M’ ‘T""
or a welcoming context based on our e 2 gl 2l s A L S A A
. Al
past or current experience. -
\_ Y
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Codes of Nonverbal Communication Al e Jual 5l 20 68

o[ Envionment |

The constructed or natural surroundings

that_ipfluence_ your communicative Sl ) B Ao Sis A A g Aol

decisions, attitude, and mood are termed Sl Aa) el @l g lé a5 Aulial gl

the environment. People are influenced 4 Hleal) danigl) Jie dinl) Jal sadls il

by er_1vironmenta! factors such_ as OV s 5 28 il) gl a1 5 aranall

archltef:tur_e, design, door§, windows, da j0 g Guoslall s 59 A3l g sl

color, lighting, smell, seating Adlail) 3 ) yall

arrangements, temperature, and

cleanliness.

Six distinct ways of environment Aill 3 3304 3,k 6
Privacy . .
It is another way the environment can Sl ] LS #; *’:
s C oL : :
be perceived. Do you prefer a crowded s JJ{ t@it UC:’S‘“" e “"J'L' &
and noisy restaurant or a peaceful and Z\JLA_LL"e' o f , \U‘ " d ?Gd‘z’
quiet one? Do you choose a seat in the \U“ B Aj\ﬁ\j e .M'j.J‘ dT '.M\
back of a movie theater or in the middle Hao o ol . "Ag‘ o
next to many other moviegoers? TR "
\_ Y
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Codes of Nonverbal Communication Al e Jual 5l 20 68

o[ Envionment |

The constructed or natural surroundings

that influence your communicative Sbil 8 e i il Al e dall

decisions, attitude, and mood are termed Sl Aa) el @l g lé a5 Aulial gl

the environment. People are influenced 4 Hleal) danigl) Jie dinl) Jal sadls il

by environmental factors such as OV s 5 28 il) gl a1 5 aranall

architecture, design, doors, windows, da j0 g Guoslall s 59 A3l g sl

color, lighting, smell, seating AdUaal) 55 ) yall

arrangements, temperature, and

cleanliness.

Six distinct ways of environment Al 3 3saa 30k 6

Familiarity L&)
It means that we tend to react Lovie yias Capuadll Y Jes L &5_%_&_)

cautiously when we meet new people or
are confronted with an unfamiliar
environment. Not knowing where we
are and what to expect makes us feel
less comfortable. We like knowing what
to expect and how to behave in the
\environment. Y,

o) Adglle ye A aal g ol aas palasly il

Mﬂgﬂ\uﬁﬂgﬁdﬁ_cgﬁ)\i\ew
Al (2 G pail) 488
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Codes of Nonverbal Communication Bl S Jual gil) 20 g8

L Environment |
The constructed or natural surroundings
that influence your communicative Sl ) B Ao Sis A A g Aol
decisions, attitude, and mood are termed Sl Aa) el @l g lé a5 Aulial gl
the environment. People are influenced 4 Hleal) danigl) Jie dinl) Jal sadls il
by environmental factors such as OV s 5 28 il) gl a1 5 aranall
architecture, design, doors, windows, da j0 g Guoslall s 59 A3l g sl
color, lighting, smell, seating AdUaal) 55 ) yall
arrangements, temperature, and
cleanliness.

Six distinct ways of environment Aill 3 3304 3,k 6
Constraint 3 4481
Whensevc:)r yve feel (’;hz;t ourfpe:sonal sl i pa dad ) Uialue ol U e LS
Space ISt €ing Invaaded, we ree . i Jﬁﬁﬂ \_'G\J}A' I I< :wj .33..335\_1 -
constra!ned. Most of our perceptions of Gl Aaliall dalall g G geadll i JMA
constraint are shaped by the amount of
privacy and space available to us.

\_ Y
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Codes of Nonverbal Communication Al e Jual 5l 20 68

o[ Envionment |

The constructed or natural surroundings

that influence your communicative Sl ) B Ao Sis A A g Aol

decisions, attitude, and mood are termed Sl Aa) el @l g lé a5 Aulial gl

the environment. People are influenced 4 Hleal) danigl) Jie dinl) Jal sadls il

by environmental factors such as OV s 5 28 il) gl a1 5 aranall

architecture, design, doors, windows, da j0 g Guoslall s 59 A3l g sl

color, lighting, smell, seating AdUaal) 55 ) yall

arrangements, temperature, and

cleanliness.

Six distinct ways of environment Al 3 3saa 30k 6

Distance FEIR
It pertains to physical arrangements. We Gini o s o o) s 0l g

like to know how far away the closest Sy ol palai) aae 5l o il aey o2

door is or how many people can fit into YA e dilee 5l I ag) p o
an elevator. We create distance by Okl ok 383 o ' 1 Joal 31 .
avoiding eye contact or taking a longer \M__)A an ] \_AJA Jg B ',!

route to avoid saying hello to a person
we find annoying.

\_ Y.
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| Physical Appearance |

Physical appearance—*“the way our

bodies and overall appearance L2 Jual 55 A 48 501" - oamad) jedaal
nonverbally communicate to others and IS 2 AY) e plall U.)e-ﬁvu SRNEY
impact our view of ourselves in & LY Ll e yigis Jadl e
everyday life” "ia gl BLal)
Importance asaay)

1. The way we represent ourselves and

our physical appearance reveals a lot Uedae 5 Ll Ly Jias A “-“-U-u‘ N |
about who we are. ] ‘-“-’J“ o sl Lﬁ-‘“?”

2. The physical appearance of other oY) U“MM gl jehaal Sisy 2
people influences our perception of ey (pgra ‘-‘-‘-’h A4S g cag] ‘-'Uﬁmf sle
them, how we talk to them, how pie ae—‘-‘-’ﬂlé Sy (pgra dabfxl\ ‘d‘j.-@-m
approachable they are, how S ) ey bk G agindls

attractive or unattractive we think
they are, and so on.
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Codes of Nonverbal Communication Al e Jual 5l 20 68
_ Physical Appearance
Clothing ol
Clothing plays a significant role in non- e lailll e Joal i) 6 Laga 1550 Lperdlall ol
verbal communication as it can enhance or ) amall el Jm S L@_&J G
alter one's physical appearance. Here are L oS ) 3l iy b L 1)
some ways in which clothing can be used to il e el il 5 QS alasid
enhance non-verbal communication: )
Style and Personality Expression: e dl oo il g slod)
Clothing choices, such as colors, patterns, 3 i Dl il iR Y Sa
and styles, can reflect an individual's 2l Apead s St ) el g Talaitl
personality and convey certain messages. lat 38 (il Jae e, Ripee Jiles y Jiii
For example, someone wearing vibrant 2y A3 U1l g 53 Gadill L)
and bold colors might be perceived as o) a8 ey cpxitia g (3515 430 e
confident and outgoing, while someone il ST )l ey Ay ) el
opting for more neutral tones might be JRICY z;a\-é» al e

seen as calm and reserved.

\ Y,
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Clothing odlall
Clothing plays a significant role in non- e billl e Jeal sill L Laga 15 53 LDl ol
verbal communication as it can enhance or ) sl gk (I j 5 i G
alter one's physical appearance. Here are L@_, (Sar ) Gl G b ey =11
some ways in which clothing can be used to il e Jeal ) el QS aladial
enhance non-verbal communication: )
Status and Authority: Clothing can {abod) g A3Sal)
indicate one's social status, profession, or faeLaia ¥ B ) QDb i of oS
authority. For instance, a police officer's e B Ja e Al g gl
uniform signifies authority and can o oSy Al 1) dda il s 5 )
command respect. Similarly, formal attire sl K il ol sinY) u‘wﬂ
like suits and business attire can convey Jaii o Jeal) Gudle s ¥l Jie dyans )
professionalism and leadership. a5 ol jiaY)
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Codes of Nonverbal Communication Al e Jual 5l 20 68
Clothing odlall
Clothing plays a significant role in non- (il e Jaal gill 8 Gga 1590 Guodlall canli
verbal communication as it can enhance or ) gauall eladll Jm o e LSy Ca
alter one's physical appearance. Here are e S ) ol Gany L Lady  (adill
some ways in which clothing can be used to rBilll e Jeal gill 3 el el aladiud
enhance non-verbal communication: )

Gender Expression: sodald) ce el

Clothing plays a crucial role in expressing oo Ll 1_;“\;\_3}3 um-y,d\'g_\,j:,

gender identity. Society often associates O ingll Loy Lo Glle Apuiall 4, gl

certain cIothir.mg s.t\./les with specific | By e pma iy ekl e duze Laladl
geno!ers, a!nd individuals may use clothing 038 xa (3l gl aaSall 3l 8V aadiy
to align with or challenge these norms. Leaand o el
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Codes of Nonverbal Communication Al e Jual 5l 20 68
_ Physical Appearance
Clothing ol
Clothing plays a significant role in non- e illl e Jual gl 8 Lga 15 5 Gusdlall Canls
verbal communication as it can enhance or ) amall eladl Jm S a5 L@_&J Fua
alter one's physical appearance. Here are ler oS Al Gkl iy L Lads =1
some ways in which clothing can be used to il e Jeal il 3 el Gl alasiud
enhance non-verbal communication: )
Cultural and Subcultural Identity: Lo AN 4 sell g LBUEN 4 o)
Clothing can serve as a visual A sell 2 ye JA el Jend of (Sa
representation of cultural or subcultural Sl el (S A ) ol dalE)
identity. Traditional garments or attire Jiti ) A de ganay daldll LSl
specific to a particular group can Lo Glle | 8@ & il 5 oLaVU 1) sad
communicate a sense of belonging and Eugall o il Jie el ) CABLE) e
cultural heritage. Subcultures, such as 209 JAE 5 juee ol o Jalaily e sa _ué_;\ o
punk, goth, or hip-hop, often have AS jidie g

distinct fashion styles that convey a
shared identity and values.

\ Y,
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Clothing ol
Clothing plays a significant role in non- (il e Jaal gill 8 Gga 1590 Guodlall canli
verbal communication as it can enhance or ) gauall eladll Jm o e LSy Ca
alter one's physical appearance. Here are e S ) ol Gany L Lady  (adill
some ways in which clothing can be used to rBilll e Jeal gill 3 el el aladiud

enhance non-verbal communication:

Emotions and Mood:

) el g sl gl
Clothing can reflect and influence Cabal sall e jigis oSad of Gudkall oS
emotions and mood. Br.lght and cheerful O S gl s B30 )6 215l
colors can convey happiness and OV O G (8 a5 salasal) Jais
positivity, while darker colors might AS a1 2l e ) el o8 21
indic.:a.te a more seriqus or somb.er mood. ool s sl ol ey ) dileayl
Additionally, the choice of clothing Al den o lad i o (S Lensala g
materials and textures can evoke dallall Gllaiad) e s

different sensory experiences and
influence emotional responses.

\ Y,
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Tattoos have been viewed for years as el el gidagl) jlas af 6l IS il

unprofessional, disruptive and (Jandl dan 8 alia & g e Jag (S yial
unsuitable in a professional setting, but Ge ST Y SO Al s e oI
what is the case now? e Jsanll ) ¢ painy G 6 %70
More than 70% of people still believe el e (Kg cllae BUT Ao fig adil)
that getting tattoos affects your work Gy Ladie Allia Ll yidl axy ol 12 9‘
prospects, but obviously that is no SlS A alazay eV

longer a valid assumption when it comes
to most businesses.

What we consider when having Tattoos? I Tagdigll B AL caay 13lal |

Business Is Business

Depending on the nature of the company
and the company that you serve, there will
be occasions when a nominee will have to be
rejected.

Jlec ) & Jlacl)
(leens ) A8, 5 A8, Aals e 13cic
el by L s e i () S
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Tattoos have been viewed for years as el el gidagl) jlas af 6l IS il

unprofessional, disruptive and (Jandl dan 8 alia & g e Jag (S yial
unsuitable in a professional setting, but Ge ST Y SO Al s e oI
what is the case now? e Jsanll ) ¢ painy G 6 %70
More than 70% of people still believe el e (Kg cllae BUT Ao fig adil)
that getting tattoos affects your work Gy Ladie Allia Ll yidl axy ol 12 9‘
prospects, but obviously that is no SlS A alazay eV

longer a valid assumption when it comes
to most businesses.

What we consider when having Tattoos? I Tagdigll B AL caay 13lal |

Culture

Some cultures totally forbid tattoos in the
workplace and not only consider them
inappropriate, but also consider them
forbidden.

4al&l)
05 Jaa) S 8 gl R omn i
)MdJcc_\u;SL_tuhA‘)..}co‘)My‘gdALS

\ Y,
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Codes of Nonverbal Communication Al e Jual 5l 20 68

Tattoos have been viewed for years as el el gidagl) jlas af 6l IS il

unprofessional, disruptive and (Jandl dan 8 alia & g e Jag (S yial
unsuitable in a professional setting, but Ge ST Y SO Al s e oI
what is the case now? e Jsanll ) ¢ painy G 6 %70
More than 70% of people still believe [zl sl (o <1y cellae ST e g il
that getting tattoos affects your work Gy Ladie Allia Ll yidl axy ol 12 9‘
prospects, but obviously that is no SlS A alazay eV

longer a valid assumption when it comes
to most businesses.

What we consider when having Tattoos? | Tagdigll B AL caay 13lal |

Company policy

Some corporate policies stipulate rules that
govern the external appearance, including
tattoos, etc., so you should review these
!oc?IiFies before .getting a tattoo or before Joadl L slacai¥l U8 5wy e gumsl
joining the business when you already own a el oty il () o5 Lavie
\tattoo. y

A€, b
S 2 e 4S50 ki g ol
S Ly eadi gl Glld i Ly ¢ omJa glaal
d:é &L\me\ RS a&;\f gﬂ:ﬁ; RPN 1Al (sl
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Codes of Nonverbal Communication Al e Jual 5l 20 68

It is important not only to have a basic

understanding of the emotions bl agd Ll () o (o)) Jadd gl agall (e
communicated by the face but also to be | e ¢S5 ol Jy can ) Lol ) Calal gl
aware of how we manage our faces in Clelall A U g g 8l AaSy Wal 4 )0

daily interactions. Social norms and Gl g g dae laia) juleall 2225 4 gl
communication expectations in our g5l aaad Al ae ) gal) LS 4 Jial sl
culture set the rules for what kinds of Adsra 8B go A Apuliall Zaghalall ) jaadl)

emotional expressions are appropriate in
certain situations.
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ﬁ

Neutralization duasill

It is often referred to as having a poker Wens ellioy aily n¥) e LS L3 ) i

face. 1S s
{ Making } { ) }

It means hiding an expression connected Zallally L yo yuun clid) iy

to a felt emotion and replacing it with an aeSe AT s Allatin] « s ol
. . ¢ JSI juaaty allasivi 5 A uenall

expression more appropriate to the i yall

situation. '
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Intensification daadl 3L 5
Exagge_rates how we feel about Lo ool olad eliall b allyal
something.
be Basd) 4%
intensification
By contrast, if we reduce the intensity of st Ll L 13) el ope miill e
our facial expression connected to a i dibls s L mp; )yt
certain emotion. T S ' -
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Codes of Nonverbal Communication

It is the most powerful form of
nonverbal communication; it’s also the
most misunderstood and has the
potential for severely negative
consequences if not enacted
appropriately”.  Several different
systems for categorizing touch have
been developed to help us better
understand this complex code of
nonverbal communication.

Nonverbal communication

P Al E Jals

il e Jual gil) o) g8

s il pe Juaty) JIKal s 8 )"
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adaiY) (ye el oat & Manlia JS
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The content layer. 16 siaal) Ay

4 )
cons_ls_ts of Fhe “information being Leiiflie w85 ) e sladll” (po S
explicitly discussed” The content layer | -, slaa s ginall Al yanali 85 "Aal yoa
may include descriptive information Gleaind gl 5l plaia¥) <y Jie dba g
such as the time of a meeting, a 2 Ozl Jand) 63 ) sland gl & 5 il
project due date, or the names of the G AY) ae (s sinall Jali i€y (3 8
coworkers assigned to a team. You Aol e sladl g la sinl 5 Joall

exchange content with others to
function and retrieve basic
information.
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The rational layer. 4 MEnl) 4B at)
4 )

The relational layer reveals “how

u e e S" . PERACAN ‘“‘"; l S\ . :~S-
you feel about the other person; o Jf"j“ il :; 4"\“)""1 1 szl
whether you like or dislike the other R PR

) 64,):_\.1]\ K anaguJ\_.\ Privx MAJS.\ K )A‘}”
person,-feel in control or Al ) Lay ol dal L e
subordinate, feel

comfortable or anxious, and so on”.
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(Customer Service and Sales

The success in productivity and sales
was linked to the distance between
sales representatives and prospects,
salesperson posture, handshake
techniques, facial expressions, arm
movements, hand movements, and
placement of the legs and feet.

Public Service

Individuals who work in environments
such as libraries or government offices
are sometimes criticized for their
communication and viewed as distant
and unhelpful. Evidence indicates that
individuals who are trained in
nonverbal communication can replace
negative perceptions of themselves
\with positive ones.

Cilaaial) g o Sand) 4 2 )

Uaii o Clbasall 5 Zaaliay) & ~aill S
el 5 Clagall Fian oy dilually
elaall G gaie duaa g g o plainall
cda gl Ol juat g cdadliaall by

s el QS a g e ) A QS o

el 5 (Ll

Lalalf 4aaal)

Jie i 8 (¢ sleny o) ) Y i o
Glad S5 e Sall Cil€all of el
D 5 O3 ee—" e el B plal 5
Coaall Al ay) ol J)AdaY) jds s
il agiSay dlll pe Jual il e
Gl ) ey aguatil (e dplud) @l ) ezl
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/Journalism and Television broadcasting

Those in the public eye must demonstrate
effective nonverbal and verbal
communication.

Hospitality Management

Customer service is especially important in
the hotel and restaurant industries. A
number of hotel and restaurant managers
have improved their organizations’ image
among guests by providing client services
employees with training in verbal and
nonverbal communication. In restaurants,
eye contact, facial expression, body
position, and posture of the staff, including
servers and cashiers, affect how customers
rate the value of the service.

\_

5 A g Ablaal)
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fl\/ledical Professions

Many people can probably share a story
about an unpleasant experience at the
doctor’s office. As physicians compete to
attract and retain a strong client base,
potential patients through can interpret
their services positively correct body
language on the part of the physicians and
their employees.

Management (Private and Public)

Managers in both business and not-for-

profit organizations can more effectively
convey ideas to their employees through
correct use of nonverbal communication.
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