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Abstract

The study aimed to examine the impact of digital personal branding on
LinkedIn on electronic employment opportunities among job seekers in
the Kingdom of Saudi Arabia, adopting a descriptive-analytical research
approach. The study focused on collecting and analyzing data to explore
the relationship between the quality of individuals’ digital profiles and
their level of engagement on the platform, and how these factors
influence employment opportunities Furthermore, the study provided
practical insights through an applied case study involving the
optimization of a LinkedIn personal profile, along with an analysis of key
digital performance indicators to assess the effectiveness of personal
branding strategies.

The results revealed that the quality of the digital personal
profile—including profile completeness, the formulation of the headline
and summary, the strategic use of keywords, and the development of a
professional network—is positively associated with increased visibility to
recruiters and a higher likelihood of receiving job-related messages. The
case study further demonstrated a significant improvement in digital
performance indicators, with search appearance increasing by 523%, the

number of followers rising by 52%, and job-related messages doubling.



These improvements were accompanied by a successful career
advancement from the private sector to senior-level positions within the
government sector.

The study confirms that optimizing the digital personal profile and
expanding professional networks are the primary factors in enhancing
electronic employment opportunities, while engagement with posts plays
a secondary role. The study also provides practical recommendations for
both job seekers and employers, emphasizing the importance of building
a strategic Linkedln profile to support professional development and
achieve career advancement.

Keywords: Personal Branding, Electronic Employment Opportunities,

LinkedIn
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I hope all is well

By way of introduction, my name is

and | am a Human
Capital Advisor at one of the most
prestigious government entities.

Your professional credentials and previous
work record indicate that you have the
qualifications that we are looking for, and |
thought you might be interested in hearing
more about the exciting opportunities in
our organization.

If you are interested, please share your
contact details and updated CV.

| am looking forward to hearing from you
soon.

Best Regards,

@ Write a message...

Greetings from MODON

| have reached your profile during our
sourcing for Data Management Officer
vacancy since you have skills and
experience fits our requirements.

please share your CV with me if you are
interested to discuss the opportunity and
willing to involve in a new challenge

Thank you
BR

Talent Acquisition Specialist | Onboarding |
Talent attraction

(J Yes, interested..) CI No thanks..)

@ Write a message...

Job Opportunity

Greetings from NEC recruitment team, we
have viewed your profile in LinkedIn and
have opportunity that matches your
qualification and area of expertise.
If you are interested kindly, provide us with
your updated CV on

or here and your
contact info.
Therefore, we can further discuss this
opportunity with you.

We look forward to speaking to you soon.

Best Regards,

J

Lead, Talent Acquisition

For more information about NEC please

@ Write a message...
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