i
MIDOCEA g Gl oY) S

U N v

BN G gl (s ) SIS mall

e Bl (s 51 el yu 7 SAl) 5 pie Gaia aaie Caay

ral) o gis

:\-”J‘“ uﬁ é—‘-\u\ ‘;QJAS.UAA LSJJ e\)ﬁﬂ\ 4\,}.\ ‘_Ar_ U}" "9'3.;14'3 e 2\_,9_,)“_,5\ QU\-’-&}!\ )3\ "
" . u)j\
=

sl o ol e

232001785:ralSY) a8 1

2026 G sl 21} Juail




1|
MIDOCEA

Midocean University
College of Media and Marketing

Bachelor of Digital Marketing

Research submitted as part of the graduation project for the Bachelor of Digital
Marketing program

Research Title:

" The Impact of Marketing Notifications on Purchase Intention among Noon App
Users in Riyadh "

A Field Study

Prepared by: Maram Saleh Algahafi

Academic 1D:232001785

Third Trimester 2026



http://www.tcpdf.org

