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Abstrac:

This study aims to examine the role of marketing content on social media in
stimulating engagement among Saudi users and to analyze its impact on purchasing
behavior. A descriptive analytical approach was adopted using a questionnaire

applied to a sample of 400 participants in Saudi Arabia.

The findings indicate that content quality and relevance to user interests are the most
influential factors in driving engagement. Marketing content also contributes to
shaping purchase intention. User—generated content plays a significant role in
building trust, while repeated exposure enhances brand preference. Additionally,
trends help increase engagement, but their impact on trust remains limited and may

become negative if misused.

The study recommends developing value-driven content, adopting personalized

marketing strategies, and enhancing interactive content to build long-term

relationships with users.
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