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Summary of Study Findings:
The study revealed several significant insights into the role of influencer marketing in Saudi Arabia,
highlighting its impact on both consumer behavior and organizational performance in terms of return on
investment (ROI). The key findings are summarized as follows:

1. Direct Influence on Consumer Behavior:

o The data indicates that influencer-generated content significantly affects consumer
purchasing decisions, especially when the influencer demonstrates credibility and
authentic interaction with followers.

o Apositive link was observed between repeated product exposure via influencers and
increased purchase intent.

2. Effectiveness of Platforms:

o Short-form content platforms such as TikTok and Instagram Reels were identified as the
most effective in driving purchase decisions, compared to platforms with less engagement or
text-based formats.

3. Return on Investment (ROI):

o Marketing professionals expressed general satisfaction with the outcomes of influencer
campaigns, particularly when influencers were selected based on relevant criteria such as
niche and content quality.

o However, the lack of consistent ROl measurement across all organizations may hinder
accurate performance evaluation.

4. Varied Impact by Influencer Type:

o Theresults suggest that micro-influencers often have a stronger connection with their
audience, enhancing the effectiveness of their campaigns. On the other hand, some brands
prefer macro-influencers for broader reach.

5. Positive Outlook for the Future:

o The majority of respondents expect continued growth in influencer marketing in the

coming years, driven by the increasing popularity of personalized and visual content among

consumers.
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It confirmed several hypotheses aimed at understanding the impact of influencer marketing on consumer

behavior and return on investment (ROI). The findings are summarized as follows:

1.

Hypothesis 1: A statistically significant effect was found between influencer marketing and
consumer purchase decisions. Key elements such as influencer credibility, content quality, and
message frequency played a notable role in shaping purchase intent.

Hypothesis 2: The findings showed that influencer marketing contributes positively to ROI.
Respondents from organizations indicated that this approach outperforms traditional marketing in
terms of financial returns and efficiency.

Hypothesis 3: The effectiveness of campaigns varied depending on the platform used. Short-form
video platforms like TikTok and Instagram Reels demonstrated higher engagement rates, confirming
the hypothesis that platform type influences campaign impact.

Hypothesis 4: Influencer characteristics—such as expertise, credibility, and communication style—
were found to directly influence campaign success. Consumers were more likely to trust and respond
to influencers whose persona aligned with the product being promoted.

Hypothesis 5: A positive relationship was established between audience engagement and purchase
decisions. Higher levels of likes, shares, and comments were significantly associated with increased

purchase likelihood.
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