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Johnson, R. (2019). Visual and interactive components of digital ads and their impact on
consumer purchase intent. Journal of Interactive Marketing, Vol. 45, No. 1, pp. 22-38.
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Turner, L., & Davis, R. (2022). Integrating CRM automation with social media lead generation in
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Harry, T. (2020). Virtual reality and 3D modeling tools in digital real estate marketing. Journal of
Property Management & Marketing, Vol. 18, No. 3, pp. 144-162.
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