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GENERAL INFORMATION

e Course name: Entrepreneurship

e Course instructor: Thana Ahmed

 Email: thana@esu.ac.ae

e Contact hour: Mondays 5-6 pm

Marketing
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"What is

Entrepreneurship?




ooooooooooooooo

_______

g confidk en;:e
""’"'*somalw‘,,kers eeeeeeeeeee

e"entrepreneurshlp
e Cap|ta| g5 venturlng

SE resources 2 BE \iiiro coni &
£ B . weah concept careers

T La Jlas ¥l Baly

" ing political  creativity
creatio Nentrepreneur organization

ic sena " 1Ll e Entrepreneurship Jlee ) 334 ) Burch 1986 rlhuas <o o o
S 1ay) YA (e e g eclalall Gali s il g5 alaia¥l o adis ddad
"eliiall c-\.uu\j

7l GBaad Jal (e de s daliatl) dadaie (314 dlae "ilils L e 238 Dolling 1995 e
" Sl aae 53 alaall Cag la Cand saill

el 4 g lalia dgal gal asall sl ddasi e Wil Carbonar 1998 «a e 85 e




Course Description

This course provides students with an
introduction to the potential and pitfalls of
Entrepreneurship. Students will learn about
the various methods for starting up,
managing and financing a new venture.
Students will get a chance to evaluate real
world business plans and videos of
entrepreneurs.




Course Outlines

The Foundations of Entrepreneurship
Inside the Entrepreneurial Mind: From Ideas to Reality

Conducting a Feasibility Analysis and Designing a Business
Model

Crafting a Business Plan and Building a Solid Strategic Plan

Forms of Business Ownership

Building a Powerful Bootstrap Marketing Plan

N

E-commerce and the Entrepreneur Course Outlines

Pricing and Credit Strategies

Building a new venture team

Global aspects of Entrepreneurship
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By the end of this course students will be able to:

e Examine the steps required, the support available, and the tactics
commonly employed by entrepreneurs starting a business.

® C(ritically evaluate business plans in terms of feasibility,
investment potential, risk, and completeness.

e Turn market opportunities into a business plan.












