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Account Overview  BM_Metricool_USD (19733992505489. = A\ 1 ad with errors + Create campaign Review and publish {3)

Good afternoon, Anniston

o0 : .
Here's what's happening with your account today.
o
Campaign trends Last 7 days @ Results = BM_Metricool_USD
E 1973399259548976
====  Publicacitn de Instagram: lcAL. Lk clicks This campaign has no results Active campaigns 1
ey Active B 6 laf the lasl 7 daye H
Last 7 days ©
u . Amount spent 538.97
===~ Publicacion de Instagram: = Llam... Link clicks ul I: tin leaming phese © —
Percent spent in learning phase
'\;* Completed 1 3 b 974
Default Landing Page © on @
Mew Awareness Campalgn Results Ihis campaign (s & draft and
E In drafft 0 has e regults et 4

Automatically apply delivery
‘ recommendations

See all campaigns
@  Enable automatic adjustments

Recommendations are genarated when there's an
opportunity that could improve your campaign
performance, You can controd the types of adjustments
that are automated and turn them off at any time. Learn
mong

1 task to complete Q 9

Meta Technical Pro L, Request a call

Review your ad account setup with a Meta Technical Pro and get help with tools like Meta Pixel, Conversions APl and
measurement salutions.

B & 0 Q& Gy

l https://adsmanager.facebook.com/adsmanager/
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G: COUPLER.IO Mailchimp analytics dashboard Get this dashboard for free Book a Demo

[ Campaign type ¥ J [ Campaign title v ] [ List name b ]

Unsubscribed contacts

Campaign Performance Funnel 21

§-16.0%

. Bounces
Emails sent Delivered emails Unique opens Unique clicks 11
570 563 451 221
Delivered emails rate Open rate Click rate
08.77% 80.11% 4 39.25% Spam reports
16
$-11.1%

Open & Click rate

Subscribers engagement

—&— Open rate Click rate —&— Spamrate  —#&— Unsubscribed rate

150% 15%

10%
"//—“\’/
50%
& \/ ) | |
| S N\
0% a )\

100%

0%
May 27, 2024 Jun 3, 2024 Jun 10, 2024 Jun 17,2024 Jun 24,... May 27, 2024 Jun 3, 2024

-
Jun 10, 2024 Jun 17,2024 JL

https://mailchimp.com/
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W Dashboard .
“ Organic Resomch v | seerinteractive.com Search Projects +

Domain Analytics ~
S [omax e [raen
- | SO0as (=== % ] wnaar i
Organic Research SEX m { 16 Mar 2016 v
Pasition Changss Py |
Comonthers .x seerinteractive.com 0 » et m
ml "
raffic  Waywords T W All Time SERPs Features
Bocklinks 9.5K B Ny M s Y o Al

KEYWORDS Linking to domalin:

Advertining Research /‘ Site lesh 0.02%
PLA Ressarch w. \ > — e 0.04%
- ) ./0\ /‘ /..—1 -
- ~ —
Video Advertising 30 TRAFFN \/ - \,\ /v"' e Not linking to domain: ¢
-
S Kiowledqe g1 ag 3.65% |
Email Analytics 8 :
$20.3K . i
Display Advertising 0 .
TRAFFIC COST Local pack 0.95%
Traffic Analytics ERl : ’ . oo 312% |
Erta e men
« Have a Suggestion?
Ranks
ORCANIC SEARCH POSITIONS 10 (9,51
Domain vs. Domasn D =y =2 Soot
Chatts
Kayworo Fos. S VWiume S KD S CPCIUSD) S URL UEL SN Costs % = Com, 3 Results < Trend SERP Last Update <
Keyword Analytics v
Jects = 0t nigactve Y 1900 85600 2327 B wyn seonniarachive comy 2804 16 68 0.90 410,000 ‘ = 1% hr 200
N
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