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Abstract

This study aimed to identify the impact of applying reverse behavioral
marketing strategies on consumer purchasing behavior at IKEA in Jeddah.
It sought to identify the level of implementation of reverse behavioral
marketing strategies, the level of consumer purchasing behavior, measure
the impact of these strategies on purchasing behavior, examine the
relationship between the two variables, identify differences in respondents’
perceptions according to demographic variables (gender, age, educational
level, and monthly household income), and provide recommendations to
enhance the effectiveness of reverse behavioral marketing strategies.

The study adopted the descriptive analytical approach and used a
questionnaire as the main data collection tool. The questionnaire was
administered to a sample of 403 consumers of IKEA in Jeddah.

The findings revealed a high level of agreement regarding IKEA’s
implementation of reverse behavioral marketing strategies, particularly in
store layout, product display, promotional offers, and scarcity-based
marketing messages. The results also showed a high level of consumer
purchasing behavior, as these strategies encouraged purchasing, increased
purchase value, promoted repeat purchases, and motivated consumers to
recommend IKEA products to others, confirming their positive impact on
consumer purchasing behavior.

The study recommends continuing to develop reverse behavioral
marketing strategies, enhancing promotional activities and the in-store
shopping experience, strengthening digital marketing efforts, and
conducting further studies on reverse behavioral marketing strategies in
other sectors.

Keywords: Reverse Behavioral Marketing, Consumer Purchasing
Behavior, IKEA, Consumers, Retail Marketing.
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