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Abstract

This study aims to analyze the impact of employing artificial intelligence (Al)
technologies—specifically tools such as ChatGPT and Meta’s advertising platforms on
enhancing marketing performance and strengthening brand awareness in three leading
global companies: Amazon, Netflix, and Nike. The research relied on both quantitative
and qualitative analysis of performance indicators before and after the adoption of Al
tools, including conversion rate, customer acquisition cost (CPA), engagement rate, and

customer satisfaction.

The findings revealed that integrating Al tools led to a significant improvement in
conversion rates, ranging between 56% and 60%, as well as a reduction in CPA by up
to 24%. There was also a substantial increase in engagement rates, particularly among
Generation Z. Moreover, brand awareness and customer satisfaction increased,

reflecting the effectiveness of personalized and intelligently targeted advertising content.

Despite these positive outcomes, some companies faced challenges related to data
privacy protection and maintaining brand voice consistency. These issues highlighted
the need for human oversight alongside automated technologies to ensure content

quality and alignment with brand identity.

The study underscores the importance of Al as a strategic tool for achieving high
marketing efficiency and fostering audience engagement, while emphasizing the need
to balance automation with human control to ensure sustainable and integrated

outcomes.
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