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Abstract - s a'fulél/ sort lo toestigale the anpact (y‘})‘ﬁae/we/* /na/séeﬁ/(zg/ o1 consumnert
engagermernt while comparmg the small and established businesses in Jaude Arabia where
soccal media fas w{kk(,/y/ been atﬁ?éfe(/ 172 limnéeﬁ)(l/(z/ tool. Jince there are many l('/ﬂle/we/ss/
online (/01/51 the /na/%eﬁ/y/ role i both small and established businesses, the Jﬁﬂéﬁ sort (o
understand whether established brands were able to recewe /4(151/1 “engaqgermernts e

afliencer campacgns, whether conswumer trist zés:ﬁ()axlf/be(/y/ coryelated with brand scze and
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Samdiaridy and finally whether the strong ifluence audience relationshps could gffset the
ects of limited brand recognition. A number of survey questions were adopted with a
Jthert Jeale 7= ,rf/'w(zg(/y/ agree, 2 -agree, S-neutral, 7 ~disqgree and & :.s:l/'w(zg(@/ W/‘e@/
to- answer the research guestions. More detaded questions were asked to answer both the
researcl questeons and fﬁ@( ge/le/‘a/ o(é/'ecﬂ'u& Data was recorded in a A/J/wa/ stheet and then
analyzed usipg Excel Data Analysis Tookpak in Microsoft (ffice. Descroptive results
were W&g{ea/ . ﬁﬁn(y"taé/e& ﬁnea/b, standard deviations and /eue/(g‘co(/y?a/e/w@/ as well
as pee cﬁaﬁﬁ(w /0/4 eascers wu{e/wla/mé'@y/; Meare t(@%ﬁmce& were tested wusang oo s. le t-test
and ANOUA m)o—(oc(z/{{ﬁcfw%aﬂbﬂ/ and resulls used to test éy/aoe%em Results indrcated
ro- assoceation betweer trust and. cornsumer engagemernt ¢;> 0. O{y and also, the results
indecated that established brands do not atdomaﬂ'ca{é p rrececve ﬁggﬁe/ engagement o
z(/ﬂ&e/zce campaggres. Fhere are of/w{%zctm that could é@ﬁofe/zfia/(/l 2 /ecm’u(zg lo- ﬁg/ze/t
conswumer- engagement and they include authenticdy, creative content (fuumanized and
e/de/'{ai/u'/(zg/ and u/m/e/@la/mﬁ'/(zg/(y‘}%@ audience. Tlere is no clear results on whetlher: strong
ifluencer audience relationshy could gffset the gffects of linited brand recognition but the
results indicate that wu/e/'&la/m&/(zy the audrence is M@(qffﬁ@ strategees to entrarnce Mte/&c&
mw%eﬂ)(zg;ﬁcfdm& Lfccw'aé}(zg/ to these results, it is reconumended %a{ﬁm‘/&eﬂ researcl
be done to determine whether social media t(/ﬂue/za/y wusamg creatwe conlernts sucl as short
otideos could enfoance z('/ﬂ&e/we/*/zﬁomoﬂo/w e small or established businesses wusmyg rnew-
surogy questiorns and even a more elab orate particghpard.
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