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GENERAL INFORMATION

Course name: Principles of Marketing

Course instructor: Thana Ahmed -

r \

A
Marketing

Email: thana@midocean.ae °

Contact hour: Sunday 5:00—6:00 pm (Riyadh Time) -



mailto:thana@esu.ac.ae

MIDOCEAN

Cavl) s Moodle doaledl) Laial e Mr_j.wY\ &) palall @)4 o
o=kl Gl g ) yeda 12:00 Aelill alad e seal S (1

Lo d38lia Lguim e 5 lldall 4y jlid) doe gl culila a5 (plal) cldls
a sy JS A ()30 0 sSin g gund JSI Alaiedll 3 puladl YA 4a sk &
Gy 5 Jagiha ) e ¢lus06:00 (i 05:00 deludl (e 2
Moodle 4xalzill 4aidl e aie (SleY)

54
e



MIDOCEA

|
Assessment Grades: PIocREAll

Grades




2024 LUl wljall Juaall Glaja gajgig Jlesill
M | DOC EA I \

- oralhall jgan - Licguwi alaue dralao
anmbaall aliwill Ja gg1wl JS o cunwll
o . ducguwl aualfal yulai aala
Sial jguaall 31 | 5r5 e . asalial

Sralholl cubaall juas!l sl o ikl Ja JUa o alasll alowial a i
a9 il fues djuaa aljlial 4 e allhll cuei Jla jag .durcgrwlill alawall
) " Léalall (po glop alla
Gla)l go jJLiall acgo Gucl Jud ygsu juasd J1Feiy .5I U< jl.;.:.c.l.l.l acgo Y]
,_,cg_uul Jlial < JlAicll Qigaei fe daunyo gl aspga jlaci .5I e aydguy Jala
(SIS) auaio nc (juaaq)

Ylajl go jLindl xac acgo Jia ggsa ,__,.ll.a.l.ll jl.ui.l.ll = jl.‘u.:.l].l acgo =y}
acgall dulgi aey jlaci Sl wbwial aiy g . 1 gl SHgd JAc G' le avigyd Jada
ASIS) awnio e (d-[g.l jluial) dale gy jlaicill Qigai e

aupgall cagphall yasi dlclypo asolall §jlald (gou B

MIDOCEA

UNIVERSITY




5 pall) ol JLALGFEAT

;Lu.asﬂlaﬂ:\s
* L) alad 2 £ pail c
daaal) Al s ‘
el iy Sul p iy ) s
e ‘.-.A ry (éﬁ’ M‘ ey"& H&Y‘& oo i ‘ J r y‘ 4
Al s JiLy A5 £ gal Baal FU ’
; CL\AJAJ
& buca
&L\SLH\J - *MM‘MJ%W I
Sall  guaal) Aty jpual) LAY o
il ) e DY) a0

daya A
(Aaud A Esanay ) Clasd A (a
. wM‘J\-ﬁi‘g‘ ¢

83 30 ualll Laad] Lalawd) 3 58




MID‘,’)CEgﬂt\ﬁI|

Q,.’\L@.\'.“ ldayd

Gy g Jagall BA G G gSaum (Algdl) Lady) .
45 g Al LAY

1@)4\'~ C)AJL.\BY‘ °

\Y &HLHAY‘LAUJSAML@MH‘JUAY‘ 5,8
A disdiay VY



|
MIDOCEA

What Do you know
about Marketing?
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Course Description

This course provides an introduction to the fundamentals of -
marketing. Basic marketing concepts and elements of marketing
practice are applied to marketing activities within the global
economy. This course will introduce you to the principles of
marketing and, through analyses of real-world marketing issues, will
allow you to apply these concepts to address problems and
opportunities facing marketers, both domestically and internationally.

Credit Hours: 3 credit hours. -

The main material and reference for each course will be the textbook -
mentioned in the course specifications. Lecture notes and slides are
additional resources that are prepared by the professor.




Course Outlines

Chapter 1: Introduction to Marketing

Chapter 2: The Marketing Environment

Chapter 3: Managing Marketing Information

— Chapter 4: Consumer Behavior

Chapter 5: Product °

Chapter 6: Pricing

Course Outlines Chapter 7: Distribution °
Chapter 8: Integrated Marketing Communication °
Chapter 9: International Marketing

Chapter 10: Social Responsability & Ethics in Marketing °
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An Introduction
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An Introduction

THIRTEENTH EDITION

Gary Armstrong
Philip Kotler

with Marc O, Opresnik Gary Armstrong
Philip Kotler
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COURSE LEARNING OUTCOMES ~ MDOCEAN
By the end of this course students will be able to: ‘

)

oriented. \ . " ¥ 4 .
e Evaluate market conditions and consumer needs when forming marketing $ l ¥ 4
strategies. ! | 4 ﬁ”
e Describe a range of common strategies for use with each of the various | 00 /”0
Marketing mix tools: product, pricing, promotion, and distribution. 0
e Recommend and justify an appropriate mix of such strategies to form a s \ o / [S

cohesive overall strategy to address given marketing tasks or situations
e Use examples from current events and real-world marketing situations to ‘ A /

apply, illustrate and discuss different marketing strategies.

e Understand the importance in business practice of being marketing '
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