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Abstract

This study aims to examine the role of artificial intelligence (Al) technologies in enhancing
customer responses and guiding digital marketing strategies, using a questionnaire of ten items
distributed to a sample of 79 participants. The research explored the relationship between the
use of Al tools—such as chatbots, personalized recommendations, and targeted advertising—

and customer satisfaction as well as their purchase decisions.

The findings revealed that more than half of the respondents had previously interacted with
companies using Al technologies, with the majority expressing varying degrees of satisfaction.
Results indicated that chatbots are the most effective tool in improving customer experience,
followed by personalized recommendation systems. Furthermore, Al was found to play a
significant role in understanding customer behavior and tailoring advertising campaigns,

thereby strengthening its role as a strategic marketing tool.

The study concludes that the adoption of Al technologies is no longer an optional trend but a

competitive necessity that contributes to customer loyalty and satisfaction. It also recommends

increasing investments in Al, enhancing trust and credibility in the information it provides,

and expanding its application across various sectors.

Keywords: Artificial intelligence, digital marketing, customer satisfaction, marketing

strategies, chatbots.
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