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:Abstract

The Impact of Digital Market on Consumer Behavior

This study aims to analyze the impact of digital markets on consumer behavior by evaluating
key factors influencing online purchasing decisions. Using a descriptive analytical approach,
data was collected through an electronic survey distributed to a sample of consumers. The
findings indicate that digital advertisements, consumer reviews, and cybersecurity concerns play
a significant role in shaping consumer behavior. The study concludes with recommendations to
enhance online consumer experiences and improve digital marketing strategies
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