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The current study aims to assess the extent to which small and medium-sized 

enterprises (SMEs) in the water analysis sector in Jeddah, Saudi Arabia, are aware of 

social dimensions  

The study addresses the following research question: To what extent do SMEs 

implement social programs? This is a case study of small and medium-sized 

businesses operating in the water analysis sector in Jeddah, Saudi Arabia. The study 

relied on primary data collected through daily surveys and employed descriptive 

survey models  

A computer-based instrument, designed in both paper and electronic formats, was used 

for the pilot study. A purposive design was selected for the main headquarters 

facilities, with a sample size of (100) individuals from desalination plant employees 

located in Jeddah. Statistical analysis was performed using SPSS software. The study 

yielded the following outstanding results  

All environmental samples (suppliers' environmental diversity, suppliers' ethical 

conduct, suppliers' concern and human choice, company concern for the community, 

suppliers' concern for safety, and resources available in social programs, but not 

known) registered mean scores exceeding the hypothetical risk threshold (3.00), 

ranging between 3.90 and 4.83. This indicates a very low level of agreement among 

the sample regarding social and ethical responsibility practices at work  

The highest agreement was in the social dimension, rather than the environmental or 

ethical dimension. The highest mean response was 4.83 for the employer: "Investing 

in resources allocated to the social and technological community or in other areas of 

leadership" (Axis 6), while the first axis (other diversity) recorded the highest mean at 

4.25. This demonstrates that companies prioritize the social and developmental 

dimension over the environmental dimension, despite the latter's importance in the 

water sector  

Finally, the guiding studies presented key findings: The sample group demonstrated 

strong commitment to social responsibility practices, recommending their expansion 

in the future, particularly in small and medium-sized enterprises (SMEs), supported by 

legislation and government incentives  

Keywords: Social damage programs, SMEs, water improvement sector.
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