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/ Main topics of the lecture:

1. How to Use emails to re-target existing customers
2. What is Email Marketing?

3. Types of Email Marketing Campaigns

4. Benefits of Email Marketing

5. Why Email Marketing is Important?

Terms to Learn

Email Service Provider (ESP)

Quick Guide on MailerLite

Email Workflows - Automation

@S Ul eron)l deoly
EVERYONE S SMART UNIVERSITY



Email Marketing
Using emails to re-target existing customers
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10 What is Email Marketing?

Email marketing refers to the use of email communications in a marketing
strategy to reach specific business goals.

Emails can be used to generate sales, enhance customer engagement (i.e.,
newsletters), acquire customers, create brand awareness and reward 1911]'gLoa. ol
customer loyalty. Pt grﬁ;mfdf;g;;@."
For existing clients and customers, email marketing emphasizes e
communication and awareness.

For potential customers, emails can be used to entice and attract in an
outreach campaign.

The most effective email marketing campaign is planned by modality,
audience, and goals.

Campaigns to onboard new customers, reengage inactive customers, or
drive customers from lead to conversion all have unique goals and
approaches.
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10 Types of Email Marketing Campaigns

1. Newsletters

Newsletters are effective for keeping your customers tuned into your brand.
They typically contain an intro, description, and links with images informing
customers regarding new products or services, industry news, important
announcements, or any changes in your business that you wish to convey.

i | ‘:’ ot 'J g
eauleill gaiaoll 1110 st (3l JolI gl Geatl (s

" eileniaoll ¢lig duaiil Josll Jildo ploll padig wigleill

2. Welcome Messages At o e s b
These emails are typically sent out to first-time clients after online registration
but are also used for sales generation, lead follow up, or brand awareness. A

welcome message usually works best when combined with a special offer to
further generate customer interest or action.

3. Anniversary or Birthday Messages
This campaign boosts customer retention and loyalty. This type of email | :
highlights milestones important to the brand or the customer and is usually SEREEEEE N
accompanied by a special promo or discount code that they can use.
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10 Types of Email Marketing Campaigns

4. Limited Time Offers

This email campaign is used to target customers in sales, especially
those who have purchased similar items or those who have not
completed their purchase. These emails also come with promotional
codes or discounts that expire within a certain timeframe. %*‘““m:ﬂ@ﬂﬁ“
5. Abandoned Cart Emails

Again, for those involved in e-commerce, sending an email about an
abandoned cart can encourage customers to complete their purchases.
These emails can be automated messages that ask the customer to
complete their purchase within a specific timeframe.
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Benefits of Email Marketing

1.Creating personalized content.
2.Collecting feedback and surveys.
3.Improving sales.

4.Communicating with your audience.
5.Generating traffic to your site. S k|
6.Sending timely campaigns. Sl e
7.Increasing leads.

8.Reaching the right people at the right time.
9.Producing cost-effective campaigns.
10.Providing more value to your audience.
11.Having a forum for self-promotion.
12.0wning your media and contact lists.




10 Other Benefits of Email Marketing

1. Build up customer enthusiasm
Email marketing is very effective in generating customer interest. When
done right, a newsletter is cost-effective, fast, and simple way to keep
customers informed on (and excited about) new product launches or new el . B
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2. Enhance customer loyalty

Email marketing allows you to regularly stay in touch with customers and
website visitors. Proven buyers also appreciate being kept up-to-date
with the latest products and promos. Studies show it costs five times
more to acquire a new customer compared to retaining an existing
customer.



https://www.invespcro.com/blog/customer-acquisition-retention/

10 Other Benefits of Email Marketing

3. Better customer outreach

Email marketing has greater chances of being seen, compared to
social media updates where they can miss out announcements
and just scroll up their news feeds. With a few clicks, emails can o |2
be sent to thousands of users. Those users are free to read at TP | LA
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their own convenience- whether online or offline. bt e
4. Easy to maintain and inexpensive

As mentioned earlier, email marketing is cost-effective and is
relatively easier and cheaper to maintain. Email marketing
services such as Mailerlite or MailChimp or ActiveCampaign have
simplified the process, allowing for greater automation and
customization.



https://mailchimp.com/
https://www.activecampaign.com/

Why Email Marketing is Important?

website visitors. Proven buyers also appreciate being kept up-to-date
with the latest products and promos.

« Emalil marketing can help you brand your product i
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e It helps increase customers’ loyalty
» Perfect for personalized marketing
 Increases the customer engagement over time

o Gives reports on the customer behavior for the sent emails

e It's automated and affordable




10 / Terms to Learn

* Open Rate - The percentage of emails opened in an emalil

marketing of the total number of emails sent.

* CTR (Click-Through Rate) - The percentage of recipients that click
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on a given URL in your email.

* CTOR —Percentage of click through rate from the number of opened

emails (and not the total sent)

* CTR I1s Number of people clicked on your ad / number of times your ad

has been seen (clicks/impressions)




ENIE

1,000 recipients 200 Opened 40 clicked
Open Rate 20% Opened/recipients
CTR 4% Clicked/recipients
CTOR 20% Clicked/opened
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Terms to Learn _
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* Deliverability rate is the percentage of email messages delivered to your = T iee———

recipients’ inboxes versus the total number of messages sent.

* The soft bounce is temporary and occurs when an email server rejects an i ime
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Incoming message. For instance, when your recipients’ inboxes are full.

* A hard bounce, on the other hand, is less kind and represents a

permanent error to deliver an email. This generally occurs when the

addresses you send to are bad or don't exist.




Terms to Learn
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e Spam Complaint Rate - The rate at which you can be reported as SPAM

without harming your sender reputation. Anything over 0.1% (1 report

per 1000 emails) is very dangerous
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* Opt-In (or Subscribe) - To opt-in or subscribe to an email list is to choose
to receive email communications by supplying your email address to a

particular company, website or individual

* Opt-Out (or Unsubscribe rate) - When a subscribers chooses not to

receive emalil communications from the sender anymore




Email Service Provider (ESP)

® Sends bulk emails to existing customers

* Offers analytics and insights into results all
* Offers design templates | %@mmw
* Offers responsive design for mobile ol -
* Can help you test emaills

* Get subscriber management and segmentation

* Integrate with signup forms

* Integrates with social networks




How to Send Out an Email

=
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Quick Guide on MailerLite

How to sign up for MailerLite

Anyone can sigh up for a Forever Free plan by
navigating to the MailerLite website and clicking
the Sign up button.

Then, complete the following steps:

1.Enter the name of your Company or Organization.
2 .Enter your Email address.

3.Enter a strong Password.

4.Click Create my account.
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https://www.mailerlite.com/signup

Quick Guide on MailerLite _
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How to get approved E—
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Once your account is created, you can begin testing out MailerLite’s
features. However, you will not be able to send a campaign or publish
a website until your account has been approved.
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To request approval, navigate to the Dashboard page and complete ks g ) o i i) i i)

your profile before requesting approval.

For fast approval, ensure that you provide clear and informative
information regarding your business in your profile.

Information you will be asked to provide includes:

*How you collected or plan to collect your subscribers

*What kind of content you plan to send to your subscribers

*A link to your website (If you do not have a website, you can provide a
business description and links to any social media pages you might have)



https://www.mailerlite.com/help/how-to-get-approved

Quick Guide on Mailerlite
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Welcome to MailerLite! " aloaizall clig dyaiil Josll Jiléo plell g oigleill

Happy to have you here! You can now
access all MailerLite features.
Signing up to MailerLite
Before you're able to send emails, we'll
need to approve your account to ensure

our system remains safe. o ;
Profile information

g . Complete >
Complete your profile information

For quicker approval, you can complete
your profile so we already have the

information we need.
Request approval

Need help?
Guide for how to set up your MailerlLite account



10 / Quick Guide on Mailerlite _

=

dai1Sill saaslldools

How to import subscribers ) o st s it 8 8 0

If you already have a list of subscribers, you’ll need to import them into your
MailerLite account in order to send them newsletters. . e
To import your subscribers to MailerLite: R gt
1.Navigate to the Subscribers page. S e
2.Click Add subscribers.

3.Select the method you want to use to import your subscribers. You can
choose to import subscribers from a CSV or TXT file, by copy/pasting from

Excel, manually one by one or you can import subscribers directly from
Mailchimp.



https://www.mailerlite.com/help/how-to-import-subscribers
https://www.mailerlite.com/help/how-to-switch-from-mailchimp-to-mailerlite

Quick Guide on Mailerlite

Add new subscribers N S

Import from a CSV or TXT file Copy/paste from Excel Add single subscriber Import from Mailchimp
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Quick Guide on Mailerlite

A campaign is an email newsletter that you create and send to your
selected subscribers. To create your first campaign:

1.Navigate to the Campaigns page.

2.Click Create campaign.

3. Enter a campaign name (for internal use only) and select the type of
campaign you want to create.

4. Click Save and continue.

5. Fill out the Subject name, the Sender information, and the Tracking
options.

6. Click Next step.

7. Select the editor in which you want to build your campaign.

You can choose from the Drag & drop editor, the Rich-text editor, or
the custom HTML editor (for accounts under the Advanced plan).



https://www.mailerlite.com/help/how-to-create-and-schedule-a-campaign
https://www.mailerlite.com/help/how-to-use-the-drag-and-drop-editor
https://www.mailerlite.com/help/how-to-use-the-rich-text-editor
https://www.mailerlite.com/help/how-to-use-the-custom-html-editor

10 Quick Guide on Mailerlite

Campaigns




Quick Guide on Mailerlite

Choose campaign type Subject > Content >

Regular campaign A/B split campaign Auto resend RSS campaign

Campaign name

This text will be used to identify the campaign in MailerLite.

Subject

This text will be displayed in the Subject field in your recipient's emaill client.

&%  Insert personalization ~

Who is it from?

This will be displayed In the From field of your reciplent's emaill client. We recommend using your own emall and name. Avold emalls like no-reply@company.com.

Training [ Sender email @~ ]
Language
The language you choose will be used on your unsubscribe page.

English -
Tracking options Show options ~

Choose which metrics you would like to track for this campalign. Learn more about tracking options.

or Go back




mailerm

(® Dashboard
& Campaigns
L Subscribers

Forms

«w

B Sites

Automation

(@]

83 Account settings

@ Integrations

[ File manager

Quick Guide on Mailerlite

Campaign name

This text will be used to identify the campaign in MailerLite.

Campaign name

Promotion

Subject € ————

This text will be displayed in the 'Subject’ field in your recipient's email client.

Subject name

Who is it from?

>

Insert personalization v

@

This will be displayed in the 'From’ field of your recipient's email client. We recommend using your own email and name.

Sender name

ESU

Sender email

perihan.salah@esu.ac.ae




Quick Guide on Mailerlite
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mailer 3 Email design

Start from scratch Template gallery Recent emails

(® Dashboard

& Campaigns ‘
Drag & drop editor

Our newest editor gives you more design flexibility and options

Actions ~ Preview and test ~ Done editing

L Subscribers

s b Template Settings while still enabling the simple drag & drop block functionality
that you love.

BLOCKS TYPE

S F
= orms
e <4 airmail =
Full width Continue 9

B Sites Iy header comes right here FONT

»mething here thatll make your reader excited! Poppins Y

if an emall client doesn't support web fonts, we'll

e AutOmation use a similar standard font instea H H
2 T Rich-text editor

BACKGROUND & MORE

Meet your new rich-text editor! Seamless inline editing and

Background Aa Preheader

most essential content blocks.

Content Settings

€3 Account settings Button Settings S

Footer Settings

& Integrations

Write a strong CTA here

Custom HTML editor

K File manager , ) , :
This one is for the experts. Write or import your own HTML to

e e e B W8 _&__. build custom emails.




10 / Quick Guide on Mailerlite

4 airmail

Design your content

A catchy header comes right here

Write something here that'll make your reader excited!

Write a strong CTA here

Choose your recipients

Features you were looking for

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet.

Select recipients of your campaign. Sortby  Subscribers - 4
<
il < A . .
All active subscribers 46,560
User analytics Clean design Easy customizable
Analyze your metrics We designed blocks It is easy for anyone to
and improve your open that look really good make a perfect Segments
rates. and clean. newsletter.




Quick Guide on Mailerlite

How to create a website

All MailerLite accounts can create and publish a five-page website using our m
website builder. Free accounts are limited to one, while accounts under
the Growing Business or Advanced plan have unlimited websites. .
To create your first website: erpre e roty e
1.Navigate to the Sites page. bt g ZEW
2.Click the Websites tab.

3.Click Create site.

4. Give your website a name and click Save and Continue.

5. Select a subscriber group to attach to your website and click Save and
Continue. This will be the group into which subscribers are added after
completing any forms on your website.

6. Select the template from which you would like to build your website.
7.0nce you have finished editing your website, click Save and Publish.



https://www.mailerlite.com/help/how-to-create-websites

10 Quick Guide on Mailerlite

Sites

Landing pages 5 Websites 2
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Quick Guide on Mailerlite

Choose template
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About us

Interior consultants Digital courses Health Product

Stroet Art "»nlﬁ\
N

| m——

Art gallery Photography Real Estate




10 / Dashboard reports examples

Stats overview View emall Link activity Subscriber activity Opens by location

Sent on 28 Nov 2022, 20:00 pm to subscribers by filter

Clicked

0.34%

Total emails sent

4,727

Opened
22.34%

chH

Unsubscribed Spam complaints Hard bounce Soft bounce

0.06% 0.02% 0.08%
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10 / Dashboard reports examples

Total emails sent Opened
4,727 22.34%
Unsubscribed Spam complaints
0.06% 3 0.02%

Reading environment

@ vebmail  96.35%
@ rovile 3.44%

Desktop 0.20%

app.mailerite.com ¥

1054

Hard bounce

0.11%

Top email clients
Email client
Unknown
Gmail
Chrome
Yahoo Mail

Microsoft Edge

Clicked
0.34%

Soft bounce
S 0.08%

subscribers

69.98%

19.79%

3.69%

1.80%

1.61%
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10 / Dashboard reports examples
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app.mallarite.com &
Email clhient subscribers

Linknown 649.98%
gl dguljall golyll sl Gl el goulall pLaill - dpuaall pouil - Joutll - Lic 84 dpsugifl g
@ webmail 96.35% Gmail 10.79%
@ Mobile 3. 44%
Desktop  0.20% Chrome 3.69%
Yahoo Maill 1.80%
Microsoft Edge 1.612 | . L .
s J «sauleill goinall 130 ity G3lI JgUlglall ggatl qeui
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: : ==
Link acti'urity' View all activities
Top links Unique clicks Total clicks
ittpsflanding.mailerlite.com/webforms/landing/jOalu3 15 15
ik to the web version of this emal 4 F
Insupscribe li L 3
K AL ¥ th I | =5l i ¥l ( 0

Forward this email 19 a friend O 0




10 / Dashboard reports examples
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Stats overview View email Link activity Subscriber activity Opens by location o N g

Top countries
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Country Opens e ‘ o
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Egypt 549
United Stales 286
United Arab Emirates 44
Saudi Arabla 36
. Netherlands 24
France 18
R AT i ;\\\




Email Workflows - Automation

Welcome

Email (site)

Product
(emails)

Related
Promotion
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-9 Content

Product

Related

Content Content Pramotion




What is email marketing automation? _
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Email marketing automation is the practice of executing . e
automated, personalized, and contextual email campaigns to
improve accuracy and impact as well as save you time. The process
may involve segmenting customers based on behaviors or traits T B
. . . . gouloill ganl Im@uu Sl .L']g‘:\" d%.ﬂdgsuﬁ \d‘ m
and sharing targeted email campaigns with those groups e T
accordingly. = =l

Automated email workflows are the journey that your leads take
through a series of emails, from lead generation through to lead
nurturing to the point of conversion and retention.




10 Why should you do automated email
\ marketing?

Email marketing automation eliminates time-consuming tasks, such as
preparing email lists, sending generic messages, or scheduling events
manually. This gives marketers and salespeople more time to work on
projects that require their attention (or cannot be fully automated). b il
Email marketing automation is centered around workflows, a oniat il S o L
predetermined, triggered set of actions you're directing your automation et ey
software to take for you.

Email automation helps convert leads into customers, delight existing
customers, and encourage activities like greater product adoption,
upsells, evangelism, and additional purchases.



https://knowledge.hubspot.com/email/create-automated-emails-to-use-in-workflows?_ga=2.66239593.619300052.1636033954-1424009568.1636033954&hubs_post=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_post-cta=%20
https://knowledge.hubspot.com/email/create-automated-emails-to-use-in-workflows?_ga=2.66239593.619300052.1636033954-1424009568.1636033954&hubs_post=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_post-cta=workflows
https://www.hubspot.com/products/crm/lead-management?_ga=2.66239593.619300052.1636033954-1424009568.1636033954&hubs_content=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_content-cta=%20&hubs_post=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_post-cta=%20
https://www.hubspot.com/products/crm/lead-management?_ga=2.237799555.2062735734.1659555085-2629065.1659555085&hubs_content=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_content-cta=convert%20leads%20into%20customers&hubs_post=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_post-cta=convert%20leads%20into%20customers

10 How to Automate Email Workflows

1.Select email automation software.

2.ldentify who you're sharing your email campaigns with.
3.Determine your email campaign's goal.

4.Set enrollment criteria.

5.Determine which processes you want to automate with Workflows.
6.Create your email campaign assets.

7.Check your email automation setup and run a test if possible.

8.Make our email automation workflow live and monitor its progress.
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Email Workflows - Automation
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You have free access to premium features for the next 30 days. Premium features include newsletter templates, auto resend, promotion pop-ups, click maps gl gl golpll guyyalll Gisd el gpouloll pliill  pulyall pguil Joudll L 8- Gl g
and live chat and email with our support team.

mailerm

[ ] -
= g ¥ | Uparace "IN ] =
(® Dashboard
Automations > Template «souleill gainall 1310 gity Al ngf\ll‘g[_:_.ﬁ.ﬂ dgs'd an
& Campaigns " aileniaoll eliig dyaiil Jooll Jildio ploll padug igloil

Choose template i L

2 Subscribers =

Zz

£ Forms
Website subscribers (:I
. When subscriber joins a
E S|tes group Website
snbanitiara Completed — Start from scratch
22 7 . - .
/ Pick up fresh and start building engaging
s ; + i , . .
~s Automation View workflow activiy automation with workflows from scratch.
g it Total emails sent
= B 19 -
oy 0
- Avg. open rate Avg. click rate
" ==
{3 Account settings 86% 62%
Walsorie Avg. unsubscribe rate Avyg. bounce rate

& Integrations




When subscriber joins a group

BullsEye Newsletter Group

Define email content

Define condition

| Workflows - Automation
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Workflow name gl gl polpll  guyaill & slicl  gogletll plaill - dpuulyal pguiyl Joudll  Lic 83 duipll g

Workflow 27

Workflow trigger

When subscriber joins a group v TRR—
cauleill goinoll Ivo ity I JgUl glall ggatl seni
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When subscriber joins a group : =
@78  Workfiow triggered when a subscriber joins your

subscriber group

When subscriber completes a form

Workfiow tr

] 1Iggered when a person subscribes (o a

fomm

o When subscriber clicks a link
> Workflow triggered when a subscriber clicks a link

any campaign or automation workfiow

Updated field
CI: Workflow trniggered when a subscriber field s

updated

The anniversary of a date

Workflow triggered every year on specific dates

(Qreat for pirthdays., wedding anniversary, el ) g

The exact match of a date




10 / Email Workflows - Automation
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When subscriber joins a group
Workflow name
BullsEye Newsletter Group

Workflow 27 &
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Workflow trigger " L o
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When subscriber joins a group v
Add a next step to your workflow
Subscriber group Create new group of
BullsEye Newsletter Group v
Email Delay Condition Action
Settings
Repeat workflow for subscribers who rejoin the
same group
Define email content Enable subscribers to rejoin a workflow every time it's

triggered but not more than once per day.




Define email content

Define condition
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Condition

SpeLity wiesue

true for the condition to be met

o Any rule
Select one or a fey

criteria

All rules

CONDITION

w conditions where A

Campaign activity

Tatweer Misr, Rivers (Regular)

was opened

Add another condition
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v conditions where ANY rule can mate
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To Sum Up!

We have learned:

1. How to Use emails to re-target existing
customers

Joeil gl el gupll Eab clad  gaglalll pBUL  dgslall pgun Joutll e 3y Ewant)l

a8l graall @20l

What is Email Marketing? o P
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Types of Email Marketing Campaigns
Benefits of Email Marketing

Why Email Marketing is Important?
Terms to Learn

Email Service Provider (ESP)

Quick Guide on MailerLite

Email Workflows - Automation
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