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Email Marketing

Main topics of the lecture:

1. How to Use emails to re-target existing customers

2. What is Email Marketing?

3. Types of Email Marketing Campaigns

4. Benefits of Email Marketing

5. Why Email Marketing is Important?

6. Terms to Learn

7. Email Service Provider (ESP)

8. Quick Guide on MailerLite

9. Email Workflows - Automation



Email Marketing
Using emails to re-target existing customers



What is Email Marketing?

Email marketing refers to the use of email communications in a marketing 
strategy to reach specific business goals.
Emails can be used to generate sales, enhance customer engagement (i.e., 
newsletters), acquire customers, create brand awareness and reward 
customer loyalty.
For existing clients and customers, email marketing emphasizes 
communication and awareness. 
For potential customers, emails can be used to entice and attract in an 
outreach campaign.
The most effective email marketing campaign is planned by modality, 
audience, and goals. 
Campaigns to onboard new customers, reengage inactive customers, or 
drive customers from lead to conversion all have unique goals and 
approaches.



Types of Email Marketing Campaigns

1. Newsletters
Newsletters are effective for keeping your customers tuned into your brand. 
They typically contain an intro, description, and links with images informing 
customers regarding new products or services, industry news, important 
announcements, or any changes in your business that you wish to convey.

2. Welcome Messages
These emails are typically sent out to first-time clients after online registration 
but are also used for sales generation, lead follow up, or brand awareness. A 
welcome message usually works best when combined with a special offer to 
further generate customer interest or action.

3. Anniversary or Birthday Messages
This campaign boosts customer retention and loyalty. This type of email 
highlights milestones important to the brand or the customer and is usually 
accompanied by a special promo or discount code that they can use.



Types of Email Marketing Campaigns

4. Limited Time Offers
This email campaign is used to target customers in sales, especially 
those who have purchased similar items or those who have not 
completed their purchase. These emails also come with promotional 
codes or discounts that expire within a certain timeframe.

5. Abandoned Cart Emails
Again, for those involved in e-commerce, sending an email about an 
abandoned cart can encourage customers to complete their purchases. 
These emails can be automated messages that ask the customer to 
complete their purchase within a specific timeframe.



Benefits of Email Marketing

1.Creating personalized content.
2.Collecting feedback and surveys.
3.Improving sales.
4.Communicating with your audience.
5.Generating traffic to your site.
6.Sending timely campaigns.
7.Increasing leads.
8.Reaching the right people at the right time.
9.Producing cost-effective campaigns.
10.Providing more value to your audience.
11.Having a forum for self-promotion.
12.Owning your media and contact lists.



Other Benefits of Email Marketing

1. Build up customer enthusiasm
Email marketing is very effective in generating customer interest. When 
done right, a newsletter is cost-effective, fast, and simple way to keep 
customers informed on (and excited about) new product launches or new 
promotions.

2. Enhance customer loyalty
Email marketing allows you to regularly stay in touch with customers and 
website visitors. Proven buyers also appreciate being kept up-to-date 
with the latest products and promos. Studies show it costs five times 
more to acquire a new customer compared to retaining an existing 
customer.

https://www.invespcro.com/blog/customer-acquisition-retention/


Other Benefits of Email Marketing

3. Better customer outreach
Email marketing has greater chances of being seen, compared to 
social media updates where they can miss out announcements 
and just scroll up their news feeds. With a few clicks, emails can 
be sent to thousands of users. Those users are free to read at 
their own convenience- whether online or offline.

4. Easy to maintain and inexpensive
As mentioned earlier, email marketing is cost-effective and is 
relatively easier and cheaper to maintain. Email marketing 
services such as Mailerlite or MailChimp or ActiveCampaign have 
simplified the process, allowing for greater automation and 
customization.

https://mailchimp.com/
https://www.activecampaign.com/


Why Email Marketing is Important?

• Email marketing allows you to regularly stay in touch with customers and 
website visitors. Proven buyers also appreciate being kept up-to-date 
with the latest products and promos. 

• Email marketing can help you brand your product

• It helps increase customers’ loyalty

• Perfect for personalized marketing

• Increases the customer engagement over time

• Gives reports on the customer behavior for the sent emails

• It’s automated and affordable



Terms to Learn

• Open Rate - The percentage of emails opened in an email

marketing of the total number of emails sent.

• CTR (Click-Through Rate) - The percentage of recipients that click 

on a given URL in your email.

• CTOR – Percentage of click through rate from the number of  opened 

emails (and not the total sent)

• CTR is Number of people clicked on your ad / number of times your ad 

has been seen (clicks/impressions)



Example

Open Rate 20% Opened/recipients

CTR 4% Clicked/recipients

CTOR 20% Clicked/opened

1,000 recipients 40 clicked200 Opened



Terms to Learn

• Deliverability rate is the percentage of email messages delivered to your

recipients’ inboxes versus the total number of messages sent.

• The soft bounce is temporary and occurs when an email server rejects an

incoming message. For instance, when your recipients’ inboxes are full.

• A hard bounce, on the other hand, is less kind and represents a

permanent error to deliver an email. This generally occurs when the

addresses you send to are bad or don’t exist.



Terms to Learn

• Spam Complaint Rate - The rate at which you can be reported as SPAM

without harming your sender reputation. Anything over 0.1% (1 report

per  1000 emails) is very dangerous

• Opt-In (or Subscribe) - To opt-in or subscribe to an email list is to choose

to  receive email communications by supplying your email address to a  

particular company, website or individual

• Opt-Out (or Unsubscribe rate) - When a subscribers chooses not to

receive  email communications from the sender anymore



Email Service Provider (ESP)

•Sends bulk emails to existing customers 

• Offers analytics and insights into results

• Offers design templates

• Offers responsive design for mobile

• Can help you test emails

• Get subscriber management and segmentation

• Integrate with signup forms

• Integrates with social networks



How to Send Out an Email



Quick Guide on MailerLite

How to sign up for MailerLite

Anyone can sign up for a Forever Free plan by 
navigating to the MailerLite website and clicking 
the Sign up button.
Then, complete the following steps:
1.Enter the name of your Company or Organization.
2.Enter your Email address.
3.Enter a strong Password.
4.Click Create my account.

https://www.mailerlite.com/signup


Quick Guide on MailerLite

How to get approved

Once your account is created, you can begin testing out MailerLite’s
features. However, you will not be able to send a campaign or publish 
a website until your account has been approved.
To request approval, navigate to the Dashboard page and complete 
your profile before requesting approval.

For fast approval, ensure that you provide clear and informative 
information regarding your business in your profile.
Information you will be asked to provide includes:
•How you collected or plan to collect your subscribers
•What kind of content you plan to send to your subscribers
•A link to your website (If you do not have a website, you can provide a 
business description and links to any social media pages you might have)

https://www.mailerlite.com/help/how-to-get-approved


Quick Guide on Mailerlite



Quick Guide on Mailerlite

How to import subscribers

If you already have a list of subscribers, you’ll need to import them into your 
MailerLite account in order to send them newsletters.
To import your subscribers to MailerLite:
1.Navigate to the Subscribers page.
2.Click Add subscribers.
3.Select the method you want to use to import your subscribers. You can 
choose to import subscribers from a CSV or TXT file, by copy/pasting from 
Excel, manually one by one or you can import subscribers directly from 
Mailchimp.

https://www.mailerlite.com/help/how-to-import-subscribers
https://www.mailerlite.com/help/how-to-switch-from-mailchimp-to-mailerlite


Quick Guide on Mailerlite



Quick Guide on Mailerlite

A campaign is an email newsletter that you create and send to your 
selected subscribers. To create your first campaign:
1.Navigate to the Campaigns page.
2.Click Create campaign.
3. Enter a campaign name (for internal use only) and select the type of 
campaign you want to create.
4. Click Save and continue. 
5. Fill out the Subject name, the Sender information, and the Tracking 
options.
6. Click Next step. 
7. Select the editor in which you want to build your campaign. 
You can choose from the Drag & drop editor, the Rich-text editor, or 
the custom HTML editor (for accounts under the Advanced plan).

How to 
create a 

campaign

https://www.mailerlite.com/help/how-to-create-and-schedule-a-campaign
https://www.mailerlite.com/help/how-to-use-the-drag-and-drop-editor
https://www.mailerlite.com/help/how-to-use-the-rich-text-editor
https://www.mailerlite.com/help/how-to-use-the-custom-html-editor


Quick Guide on Mailerlite

How to 
create a 

campaign



Quick Guide on Mailerlite

Setup your email 

subject, sender 

and language



Quick Guide on Mailerlite

Step 3: Choose 

your design

method

• One of the key 

elements that make the 

recipient opens your 

email is the subject line. 

• Subject line should be 

attractive, interesting, 

relevant and has sense 

of urgency. 

• It should be 

personalize as well, like 

adding his/her name in 

the subject line.



Quick Guide on Mailerlite



Quick Guide on Mailerlite

Design your content

Choose your recipients



Quick Guide on Mailerlite

How to create a website

All MailerLite accounts can create and publish a five-page website using our 
website builder. Free accounts are limited to one, while accounts under 
the Growing Business or Advanced plan have unlimited websites.
To create your first website:
1.Navigate to the Sites page.
2.Click the Websites tab.
3.Click Create site.
4. Give your website a name and click Save and Continue.
5. Select a subscriber group to attach to your website and click Save and 
Continue. This will be the group into which subscribers are added after 
completing any forms on your website.
6. Select the template from which you would like to build your website.
7.Once you have finished editing your website, click Save and Publish.

https://www.mailerlite.com/help/how-to-create-websites


Quick Guide on Mailerlite



Quick Guide on Mailerlite



Dashboard reports examples



Dashboard reports examples



Dashboard reports examples



Dashboard reports examples



Email Workflows - Automation



What is email marketing automation?

Email marketing automation is the practice of executing
automated, personalized, and contextual email campaigns to
improve accuracy and impact as well as save you time. The process
may involve segmenting customers based on behaviors or traits
and sharing targeted email campaigns with those groups
accordingly.

Automated email workflows are the journey that your leads take
through a series of emails, from lead generation through to lead
nurturing to the point of conversion and retention.



Why should you do automated email
marketing?

Email marketing automation eliminates time-consuming tasks, such as 
preparing email lists, sending generic messages, or scheduling events 
manually. This gives marketers and salespeople more time to work on 
projects that require their attention (or cannot be fully automated).
Email marketing automation is centered around workflows, a 
predetermined, triggered set of actions you're directing your automation 
software to take for you.

Email automation helps convert leads into customers, delight existing 
customers, and encourage activities like greater product adoption, 
upsells, evangelism, and additional purchases.

https://knowledge.hubspot.com/email/create-automated-emails-to-use-in-workflows?_ga=2.66239593.619300052.1636033954-1424009568.1636033954&hubs_post=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_post-cta=%20
https://knowledge.hubspot.com/email/create-automated-emails-to-use-in-workflows?_ga=2.66239593.619300052.1636033954-1424009568.1636033954&hubs_post=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_post-cta=workflows
https://www.hubspot.com/products/crm/lead-management?_ga=2.66239593.619300052.1636033954-1424009568.1636033954&hubs_content=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_content-cta=%20&hubs_post=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_post-cta=%20
https://www.hubspot.com/products/crm/lead-management?_ga=2.237799555.2062735734.1659555085-2629065.1659555085&hubs_content=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_content-cta=convert%20leads%20into%20customers&hubs_post=blog.hubspot.com/marketing/email-marketing-automation-examples&hubs_post-cta=convert%20leads%20into%20customers


How to Automate Email Workflows

1.Select email automation software.

2.Identify who you're sharing your email campaigns with.

3.Determine your email campaign's goal.

4.Set enrollment criteria.

5.Determine which processes you want to automate with Workflows.

6.Create your email campaign assets.

7.Check your email automation setup and run a test if possible.

8.Make our email automation workflow live and monitor its progress.



Email Workflows - Automation



Email Workflows - Automation



Email Workflows - Automation



Email Workflows - Automation



To Sum Up!

We have learned:

1. How to Use emails to re-target existing
customers

2. What is Email Marketing?

3. Types of Email Marketing Campaigns

4. Benefits of Email Marketing

5. Why Email Marketing is Important?

6. Terms to Learn

7. Email Service Provider (ESP)

8. Quick Guide on MailerLite

9. Email Workflows - Automation


