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Abstract

This study aims to explore the role of short-form video content in enhancing brand
awareness among Saudi consumers, in iight of the increasing reliance on social media
platforms—particularly TikTok and Instagram Reels—within modern digital marketing
strategies. The study adopted a quantitative research approach using an online

questionnaire to collect data from a sample of social media users in the Kingdom of Saudi

Arabia.

The study examines the reiationship between the characteristics of short-form video
content, such as content quality, creativity, and audience engagement, and the level of
brand awareness, as well as consumers’ attitudes toward brands after exposure to such

content. It also seeks to identify the contribution of short-form videos to enhancing brand

recall and buiiding a positive brand image in consumers’ minds.

The findings of this study contribute to addressing a research gap related to understanding
the impact of short-form visual content on Saudi consumer behavior and provide practical
insights for brands and digitai marketers in deveioping more effective marketing strategies

based on short-form video content.

Keywords:

Short-form videos, brand awareness, TikTok, Instagram Reels, consumer behavior, digital

.marketing
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