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Strategies to Increase Reach on Social Media

Create Compelling
Content

Utiize Hashtags

Engage with Your ‘
Audence ‘

Collaborate with
Influencers
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Community Events and Activities

Diverse Formats and : ey Feedback and
Purposes Continuous
_ ‘ Improvement
Inclusivity and
Accessibility
Collaboration and Promotion and
Partnerships Engagement
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Maximizing Reach and Engagement with Social Media Influencers

Identify the Right Influencers

Nurture Ongoing Relationships Build Authentic Relationships

Track and Measure Results Collaborate on Branded Content

Offer Exclusive Discounts or
Promotions

Incorporate Influencer Content in
Emails
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