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Name a=Y)

Email s 81 & il
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Your Company Name <ES yd aul

Website URL 4S_,all 35 STV 28 .l
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conductor

Book a free live
demo tailored to —

T business needs

Schedule a session with one of our digital marketing experts to see

how Conductor can help you reach your business goals.

IR TrustRadius G | SoftwareReviews
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Get started for free

Get started by completing the form below.

First name Last name
Your email

Your phone number

Your website URL

Your company name
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Start a 30-day free trial

Join over 4.2 million subscribers using Xero to power their business.
v Nocredit card required / 24/7 online support / Cancel any time

First name

Last name

Last narm

Email

us v +1 Phone

Location

United States

By providing my mobile number, | consent to receiving automated SMS messages from Xero, which may include
updates, offers, and useful information. SMS consent s not required for purchase,

I've read and agreed to the terms of use, privacy notice and offer detalls:
Torms of use, privacy notice, and offer details
™~
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I'm mot a robot
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Reach leads across your
preferred messaging app

L~

< = original Coast Clothing (8
s

Original Coast Clothing
Typically repties instanthy

Click to Messenger
for lead generation

Click to Instagram Direct
for lead generation

Click to WhatsApp
for lead generation
COMING SOON

@ DID YOU KNOW?

Meta Business Messaging
drives higher conversion
rates compared to legacy
channels?

53%

higher than SMS

61%

higher than email

87%

higher than other apps

IDOCE
UNIVERSITY

O Meta 48,8 clilasy
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Facebook & Jilulls ol aily |
<* Instagram s Messenger
COsaill Gat B Aol K
.t WS Conversions

SMS Jil ) (e el % 53
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Downloadable Content
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https://www.hubspot.com/

Get Started With HubSpot

HubSpot is a complete CRM platform with all the tools you need to
grow better — whether you want to increase leads, accelerate sales,
streamline customer service, or build a powerful website.

Get started free Get a demo

C Marketing Hub™ ) Sales Hub™
Free email and forms Premium marketing Free sales CRM Premium sales CRM
software for growing software for closing
traffic and leads more deals
Compare features Compare features
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https://ads.snapchat.com/

8

Build Yt Choose Objective

Create New Campaign Load Existing Campaign

Objective
(3 s  Awareness & Engagement [@
Nl

AN
(0w  Traffic @ Recommended Get Snapchatters to share their contact details with

your business. Learn more.

0O = Lleads Outcomes good for Leads ohjective.
Leads Clicks to Lead Form or Website
- 0 App Promotion Website Sign Up Calls & Texts
- Ad Formats available for Leads objective.
) w Sales

Single Image or Video Story Ad Collection Ad

Back to Manage View m
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https://ads.tiktok.com/

TikTok Ads Manager

g objective Advertising objective
Awareness
Reach

Consideration ‘

Traffic > (

Video views ®
Community interaction

Conversion Select the advertising objective that best

App promotion 5 fits your business goals

§ Hover to learn more about each objective
Lead generation >

Sales >

Exit v
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ﬁ Lead generation

Messanes

Lead generation

Caollect head information fram peaple interested in your business,

Campaign Mame £  Lead generation

Create Split Test @) B A8 test your croative, placement,
sudignce, and delvary aptimization
siralegies

Budget Optimization @ P Opdimize budget scross ad sats
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a ) A U re Axure RP Axure Cloud Enterprise Learn and support Pricing Try Axure RP Signin

Axure RP 11

Infinite interactions,
unlimited power

Axure RP is the only UX tool that gives UX professionals the power to build realistic,
functional prototypes.

Download your free 30-day trial


https://www.axure.com/
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1-Advertising, Promotion and other aspects of Integrated Marketing

Communications,Tenth Edition, J. Craig Andrews and Terence A. Shimp(2018).
2-Lead Generation: A Beginner's Guide, Zoho Marketing Hub

3-Generate high quality leads across Meta technologies, Meta Platforms, Inc.
4-Introduction to Lead Generation, HubSpot

5-B-to-B Lead Generation Book, Sherpa Store
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6- The Complete Guide to B2B Lead Generation, SEG Accelerate Growth

7- https://www.singlegrain.com/casestudies/lead-generation-case-study/

8- http://convertflow.com/call-to-action/lead-generation-form-template

9- https://www.hupspot.com/
10- https://ads.tiktok.com/

11- https://ads.snapchat.com/

12- https://www.sprinklr.com/blog/marketing-roi/
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