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ABSTRACT

Purpose: The aim behind selecting this ropic for study is to find out the Impact of digital markering
channels (mohile marketing, marketing through social media) on the various stages of purchasing deci-

sion-making for products by the digital consumer.

Research methodology and wools: The current research used the descriptive analytical method to de-
scribe the research variables and the natre of the relationship between them.

Results: One of the mostimportant findings of the research is that there is a significant effect of the se-
lected digital marketing channels in helping shoppers to acrin all stages of digital purchasing decision-mak-
ing for products, especially in the stage of making a purchase decision.

Originality/Value: This research is one of the leading researches in the field of digital marketing and
digital consumer behavior locally and in the Arab world. The researchers have developed a new scale to an-
alyze the role of digital marketing channels during the various stages of digital purchasing decision-making
without the need to ask questions for the stages of purchasing decision-making and others abour digital
marketing channels Separarely according to the concept of the independent variable and the dependent
variahle.

Keywords: Digital Consumer Behavior, Digital Marketing, Digital Consumer.
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