أﺛﺮ ﺗﻄﺒﯿﻘﺎت اﻟﺬﻛﺎء اﻻﺻﻄﻨﺎﻋﻲ ﻋﻠﻰ ﺗﺠﺮﺑﺔ اﻟﻌﻤﯿﻞ واﻧﻌﻜﺎﺳﮭﺎ ﻋﻠﻰ اﻟﺴﻠﻮك اﻟﺸﺮاﺋﻲ ﻟﺪى ﻣﺴﺘﺨﺪﻣﻲ ﻣﺘﺠﺮ ﻧﻮن اﻹﻟﻜﺘﺮوﻧﻲ ﻓﻲ اﻟﻤﻤﻠﻜﺔ اﻟﻌﺮﺑﯿﺔ اﻟﺴﻌﻮدﯾﺔ.
The Impact of Artificial Intelligence Applications on Customer Experience and Their Influence on the Purchasing Behavior of Noon Online Store Users in the Kingdom of Saudi Arabia.
