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Abstract:

This study aimed to investigate the role of digital advertisements
on the '"TikTok" platform in guiding and shaping the purchasing
behavior of consumers in the Kingdom of Saudi Arabia. The study
employed a descriptive—analytical approach, drawing on several
theoretical frameworks, most notably the "Uses and Gratifications'
theory and the "Stimulus—Response" model. The research examined
the technical characteristics of TikTok's algorithms,
"Shoppertainment’ marketing strategies, and the role of influencers
as digital opinion leaders. The study concluded that the interactive
and authentic nature of TikTok ads significantly contributes to

reducing psychological resistance among consumers and



accelerates the stages of the purchasing decision—-making process
(from problem recognition to actual purchase). This is particularly
evident given the increasing reliance of Saudi youth on the
platform as a primary engine for discovering new products and

services.

Keywords: TikTok, Digital Advertising, Purchasing Behavior, Saudi

Consumer, Influencer Marketing.
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