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Research Problem

Despite the widespread popularity of short digital content (Shorts) among young children,
there is a clear lack of field studies addressing the impact of this type of content on their
interactive behavior in their daily environment. Preliminary observations indicate that:

1. Children are spending more time watching short digital content without adequate
supervision.

2. Mothers' reactions to the impact of this exposure on their children's social and interactive
behavior vary.

3. There is a lack of sufficient scientific evidence to clearly determine whether this viewing
improves or impairs interactive abilities (such as communication and group play).

Hence, the problem of this research lies in questioning the extent to which these short digital
clips affect the behavior of children in the early age group and whether they lead to changes
in social interaction, attention, or behavior control.




Research questions

This research is based on a set of fundamental questions aimed at clarifying the relationships
between exposure to short digital content and interactive behavior in children aged 2 to 7
years, namely:

1. How much time do children aged 2 to 7 years spend watching Shorts on a daily or weekly
basis?

2. How do mothers assess their children's interactive behavior before and after exposure to
this type of content?

3. Is there a correlation between exposure to short digital content and the level of social
interaction or attention in children?

4. What are the differences in interactive behavior between children who watch this content
regularly and those who do not?

5. What role does maternal supervision and screen time regulation play in mitigating or
increasing behavioral effects in children?




