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Conclusion :

In conclusion, this study finds that Generative Artificial Intelligence represents a
golden opportunity to advance the advertising sector in the Kingdom of Saudi
Arabia. However, its ultimate effectiveness remains contingent upon its ability to
adapt to societal values and elevate both visual and linguistic quality. Such
alignment is essential to meet consumer pectations and resonate with the
strategic goals of Saudi Vision 2030, which aims to foster innovation while
preserving cultural identity.
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