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(18%). Multiple regression analysis highlighted the relative importance of influencing factors, with technical
quality having the strongest impact (coefficient = 0.384), followed by ease of use (0.312). Additionally, 38% of
participants anticipated VR becoming the primary tool for real estate marketing, while 32.8% saw it as a
complement to traditional methods. The study recommended enhancing technical infrastructure, improving the
realism of virtual real estate experiences, developing user training programs, and integrating VR with traditional
marketing strategies, along with further research in real estate marketing.
Keywords: Virtual Reality Technologies, Digital Media, Digital Real Estate Marketing, User Experience, Virtual
Real Estate Events, Digital Media.
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