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Abstract

This study aimed to identify
the impact of artificial
intelligence technologies on
the development of the future
roles and tasks of digital
marketers in the Kingdom of
Saudi Arabia. It examined the
current use of artificial
intelligence technologies in
digital marketing and
explored their influence on
the responsibilities and skills
required for digital marketers.
The study adopted a
descriptive survey
methodology, using a
questionnaire as a data
collection tool from a sample



of (152) participants
interested and specialized in

digital marketing in Saudi
Arabia

The findings indicated that
artificial intelligence
technologies have become
important tools in developing
digital marketing practices by
supporting data analysis,
understanding customer
behavior, improving
marketing strategies, and
creating more effective
content. The results also
showed that artificial
intelligence contributes to
reshaping the role of digital
marketers by increasing the
importance of analytical,
strategic, and creative skills,
while emphasizing the need
to develop technical skills to
keep pace with future
.changes



The study concluded that
artificial intelligence
represents a significant
opportunity for the
advancement of digital
marketing, and that
integrating human
capabilities with modern
technologies 1s essential for
achieving future marketing
success. The study
recommended enhancing
training programs related to
artificial intelligence tools,
improving digital marketing
education, and encouraging
organizations to adopt these
technologies effectively and
.responsibly

Keywords: Artificial
Intelligence, Digital
Marketing, Digital Marketer,
Emerging Technologies,
Digital Transformati
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Abstract

This study aimed to examine the impact of Artificial
Intelligence (Al) technologies on the

development of the future roles and responsibilities of digital
marketers in the Kingdom of Saudi

Arabia. The study adopted a descriptive survey approach and
used a questionnaire as the primary

data collection tool. The study sample consisted of 152
participants working in the field of digital

.marketing

The findings revealed that Al technologies significantly
contribute to improving marketing

performance, increasing work efficiency, enhancing content
quality, supporting data analysis, and

improving marketing decision-making. The results also
indicated that AI does not replace digital



marketers but rather transforms and develops their roles by
allowing them to focus more on

.strategic planning and creative tasks

The study recommends providing continuous training for
digital marketers on Al applications,

integrating Al into marketing practices, updating university
curricula to include Al-related skills,

and establishing ethical guidelines for Al use in marketing.
Future studies are recommended to

investigate the impact of Al on customer satisfaction,
marketing performance, and different

.business sectors within Saudi Arabia

Keywords: Artificial Intelligence, Digital Marketing, Digital
Marketer, Digital Transformation,

Saudi Arabia
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