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Stelzner, M. A. (2010). Social media marketing industry report.

Social Media Examiner
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Ryan, D., & Jones, C. (2009). Understanding digital marketing: Marketing

strategies for engaging the digital generation. Kogan Page Publishers.
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communication on consumer perceptions of brands. Journal of Marketing
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consumers. International Journal of Market Research, 56(3), 387-404.
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Smith, A. N., Fischer, E., & Yongjian, C. (2012). How does brand-related user-
generated content differ across YouTube, Facebook, and Twitter? Journal of
Interactive Marketing, 26(2), 102-113.
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