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Abstract

This study aimed to examine Saudi public attitudes toward the effectiveness of legal
regulations governing digital content in reducing professional media violations. It also
sought to assess public awareness of digital content regulations and explore their role
in promoting ethical digital marketing and advertising practices across social media
platforms.

The study adopted a descriptive survey methodology and employed a questionnaire as
the primary data collection instrument. The questionnaire was administered to a sample
of 404 social media users in the Kingdom of Saudi Arabia.

The findings revealed a high level of public awareness regarding the importance of
legal regulations governing digital content. Respondents strongly supported mandatory
disclosure of sponsored content and the enforcement of legal accountability for
influencers and advertisers who violate applicable regulations. The results also
indicated that cosmetics, nutritional supplements, healthcare products, and e-
commerce are perceived as the sectors most exposed to unethical and misleading
digital marketing practices.

The study concludes that continuous legislative development, strengthened regulatory
oversight, and enhanced public legal awareness are essential to improving the quality
of digital content, increasing consumer confidence, and reducing professional media

violations within the Saudi digital environment.

Keywords: Digital Content, Legal Regulations, Digital Media, Professional Media
Violations, Digital Marketing, Advertising Ethics, Saudi Arabia.
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