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Abstract

This study aimed to examine the impact of engagement with marketing content for skincare and
beauty products on TikTok on purchase decisions among Saudi and Egyptian female consumers.
The study adopted the survey method and used an online questionnaire to collect data from a

purposive sample of 115 TikTok users in Saudi Arabia and Egypt.

The findings revealed a high level of TikTok usage among respondents and frequent engagement
with skincare and beauty content. The results also indicated that comments and horizontal

interactions among users have a significant impact on consumers' purchasing behavior, with




comments containing personal and authentic experiences playing an important role in reducing

uncertainty and supporting purchase decisions.

Furthermore, the credibility of comments, diversity of opinions, authentic testimonials, and
positive user engagement were identified as the key factors contributing to the effectiveness of
marketing campaigns. The study concluded that horizontal interactions among users on TikTok
have become one of the most influential digital marketing tools in shaping consumer purchasing

behavior in the skincare and beauty sector.

Keywords: Engagement with Content, TikTok, Purchase Decisions, Skincare and Beauty, Digital

Marketing.
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